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The principal aim of this study is to survey parents' perceptions of the 
influence of imported children's television programs on their children's 
behaviour. The survey was carried out in the Jakarta area. The study was 
promoted by a desire to investigate the claim made by some social 
commentators in Indonesia recently that children's behaviour was worsening, 
especially since the rapid expansion of commercial television. For the survey, 
a group of 388 parents of mixed socio-economic status were questioned. A s a 
further step, qualitative research techniques were used to interview key 
personnel from the Indonesian television industry. Both the quantitative and 
qualitative data obtained was related to imported children's programs broadcast 
on both commercial and government channels. The result indicate that there 
was no significant correlation between increased negative behaviour in children 
and the watching of imported children's programs. Most parents were inclined 
toward the view that they could not be certain whether or not their children's 
behaviour was influenced by imported children's television programs. Neither 
did they consider such programs to have a negative influence on their 
children's behaviour. Variation in parents' socio-economic status did not lead 
to a significant difference in percentages. Since parents did not perceive there 
to be any correlation, there may be other factors at work leading children to 
behave in increasingly negative ways, or perhaps the social commentators are 
mistaken and children's behaviour is not worsening at all. 
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CHAPTER 1 : BACKGROUND AND CONTEXT TO THE STUDY 
1.1 The Development of Television in Indonesia 
Television is a pervasive medium and it presents numerous programs to diverse 
audiences. The expansion of television runs parallel with the development of 
satellite communication. Within a particular country, the extent of this 
expansion is linked to the economic situation of the country concerned, but it 
appears that in many countries the growth of television broadcasting can no 
longer be held back. 
The impact of the current revolution in communication technology will further 
promote the globalisation of electronic media, particularly television. The 
world is wired and a global audience has formed. People all over the world 
n o w have access to programs from all parts of the globe. This provides the 
capacity to improve our understanding of each other and of the world in which 
w e live. The arrival of global television could therefore play a very significant 
role in developing respect and tolerance for other cultures. 
This chapter considers the chronological history of television in Indonesia. It 
outlines the establishment of television in Indonesia in 1962 and the subsequent 
development of the state owned broadcasting network, Televisi Republik 
Indonesia (TVRI). The more recent arrival of communication satellites and the 
multiplication of commercial television stations since 1989 will also be 
discussed. 
This chronology provides a background for understanding the impact on society 
of the much greater penetration of foreign television programs which has 
occurred over the last six years. The end of the state monopoly on television 
broadcasting, the introduction of competing commercial television stations, and 
the availability of foreign television broadcasts via satellite dish technology are 
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important factors in understanding the debate in Indonesia concerning the effect 
of large numbers of foreign television programs on society, families, and 
children in particular. 
At the same time as commercial television services were being expanded, there 
occurred significant changes in the Indonesian television audience. The extent 
to which these two developments are related will be considered. Developments 
in television cannot be separated from changes in its audiences, although the 
television audience in a vast and complex country such as Indonesia is 
necessarily a fragmented one, broken into region, socio-economic status, age, 
language, gender, and so on. Government policy will be highlighted, especially 
with regard to the expansion of commercial television. 
The first television station in Indonesia, became operative on National 
Independence day, 17 August, 1962. The station, Televisi Republik Indonesia, 
(TVRI) was owned by the government and was initially operated as a trial 
project. The broadcasting equipment was extremely limited. There was "no 
permanent studio or permanent television tower" (Alfian & Chu, 1981, p. 22). 
The broadcasting area was restricted to Jakarta and its environs. It became the 
pride of the people who lived in Jakarta and its environs, providing them with 
entertainment at home. For people who could not afford social outings, the 
introduction of television was a tremendous bonus. For the Indonesian 
government, it was also of great significance, because a week after the first trial 
broadcast, the station was able to cover the IVth Asian Games, held that year in 
Jakarta between 24 August and 4 September. The opening day of the Asian 
Games is still regarded as the official date that television began in Indonesia 
(Wahyudi, 1994, p. 217). 
"For several months after the Fourth Asian Games, T V R I was able to broadcast 
for only 30 to 60 minutes a day" (Alfian & Chu, 1981, p. 22). A significant 
increase in the quantity of broadcasting, year by year, followed between 1962 
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and 1981. Over this time, "the system steadily increased its time on air from 
just two hours to seven hours each evening, an extra half hour on Saturday 
nights, and four hours on Sunday mornings" (Kitley, 1992, p. 75). 
After a decade or so of operation, the Indonesian government came to realise 
that television was of crucial importance for communication with the isolated 
and widely spread islands of the whole of the Indonesian archipelago. The 
government considered there to be a serious "problem of communication 
between Jakarta and the rest of the country: the people needed to be made 
aware of the various development programs and the government wanted 
feedback" (Alfian, Chu, & Abdullah, 1981, p. 1). 
It was for this purpose that the Indonesian government launched the "domestic 
communications satellite, known as Palapa I, inaugurated on 17 August, 1976, 
in commemoration of Indonesia's independence" (Alfian, Chu, & Abdullah, 
(1981, p. 1). This technology "brought television transmission to almost all 
parts of the nation" (Kitley, 1992, p. 75). In addition, according to Kitley 
(1994a, p. 104), "the satellite provided the means to develop a truly national 
television system. Palapa allowed the government to more emphatically reach 
and mark the perimeters of the national cultural space, to link the boundaries of 
the far-flung archipelago to the centre, and to each other, enabling Indonesians 
throughout the nation to begin more effectively to 'imagine their community'". 
According to the station's motto, TVRTs mission is to: "menjalin persatuan dan 
kesatuan" (forge union and unity) a slogan which to this day continues to be 
displayed after the national news every night at 7.00 pm. The fundamental 
reason why the government attempted to establish a high technology 
communication system such as Palapa was to create a more effective channel of 
communication among the provinces and to highlight and link the cultures of 
the various ethnic groups in Indonesia. 
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O n 20 August, 1986, the Indonesian government allowed parabolic dishes for 
households in order to improve the reception of TVRI. "All installations had to 
be constructed by the Directorate of Telecommunication personnel and 
antennae were not permitted to be tuned to any other satellite" (Kitley, 1992, p. 
92-93) and (Kitley, 1994a, p. 111). Though the intention was exclusively for 
the improvement of TVRI's reception, households which had parabolic 
antennas could henceforth also receive programs from overseas, for example 
from Malaysia and Thailand, because the programs were also transmitted on 
the Palapa satellite. 
The Government of Indonesia soon realised the implications. As Kitley (1992, 
p. 93) points out, for the Government, "parabolic antennae introduced new 
horizons which could not easily be rejected, but it then went on more positively 
to give the audience the right to use the technology for its own use, trusting that 
it would use the opportunity wisely and would select programs which would 
not contribute to any weakening of national security". Kitley (1994a, p. 112) 
comments further, "Individuals were authorised to erect and use satellite dishes 
for private use and tune them to whatever satellite broadcasts they wished". 
TVRI was owned by the government and people who owned a television set 
were required to pay tax to the government. "Based on 
KEPPRES/215/1963/Pasal 8, the establishment of T V R I as a Yayasan, 
(Foundation) and not simply as a service provided by the Department of 
Information, permitted it to function as a government service, collect licence 
fees, engage in fund raising activities and accept sponsorship funds from non-
government sources" (Kitley, 1992, p. 75). 
However, due to TVRI's status as a foundation linked to the Department of 
Information, the question of advertisements on TVRI became an issue because 
of TVRI's function as "a publicly funded institution with a role in nation-
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building, national and cultural development, and so on" (Sen, 1994, p. 119). In 
addition, Alfian & Chu (1981, p. 22), state that "Television was declared to be 
for the development of the Indonesian nation: mentally, spiritually, and 
physically. It was regarded as a means of'nation and character building'". 
Subsequently, on 1 of April, 1981, tight state control of broadcasting and a 
government ban on television advertising were introduced to prevent "excessive 
consumerism" and to "avert social instability" (Australian Film Commission, 
1994); Cohen (1994) and Karthigesu (1994). The President of the Republic of 
Indonesia, Soeharto, ordered advertisements on television to be banned. He 
decreed that in order "to focus television more towards the facilitation of 
development programs, and to prevent side-effects which do not contribute to 
the spirit of development, I hereby announce that I have directed that from 1 
April, 1981 next, advertising on Indonesian national television will be banned" 
(Kitley, 1992, p. 77) and (Tempo, 17 January, 1981, p. 20), cited in Kitley 
(1994b, p. 97). 
The impact on TVRI was substantial because it lost its main sources of income. 
It is important to note that "revenue from commercials represented 34 percent 
of the national television budget in 1975-76; in the following year the Jakarta 
station, by far the most heavily involved with advertising of any in the nation, 
financed 91.58 percent of its production and operating costs through 
commercials" (Alfian, Arno, & Chu, 1981, p. 97), cited in Kitley (1994a, p. 
104). A year before banning, in 1980, "TVRI's advertising revenue was 
estimated at 20 billion rupiah a year" (Sen, 1994, p. 119). 
As was to be expected, after banning the advertisements, TVRI experienced 
"difficulties in covering costs" (Kitley, 1992, p. 77). Arswendo, 'Kompas' (27 
April, 1982), cited in Kitley (1992, p. 87), argued that "the lost revenue to 
T V R I was significant, and too great to be expected to be replaced by 
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government subsidy and that the decision was thus likely to have a negative 
effect on programming". Currently, TVRI is only subsidised by the 
government and by license fees. It is understood that the government, 
specifically the Department of Information, has made an agreement with 
commercial broadcasters to pay a licence fee to TVRI. According to Kitley 
(1994a, p. 117) "the enabling legislation which authorises TVRI to nominate 
third parties to provide commercial television services makes provision for the 
broadcaster to pay TVRI a licence fee. The terms of the agreements between 
TVRI and the various commercial broadcaster have not been made public, and 
it is impossible to know the exact details of the payments. The fees are thought 
to be substantial". 
According to Alex Leo Zulkarnaen, the Director General of Radio, Television 
and Film, the contribution of private television to TVRI was approximately 21 
billion rupiah each year. This contribution was from the three commercial 
stations; RCTI, SCTV and TPI (the other two commercial stations had not yet 
contributed). The contribution was considered to be a fee, because TVRI was 
"sharing" its right to broadcast with them ('Suara Merdeka', 9 December, 1994, 
p. 1). 
At the moment, TVRI is operating two networks, one national and the second 
serving the Jakarta region alone. "TVRI has 12 regional stations and 365 unit 
transmissions in all of the Indonesian archipelago" (Wahyudi, 1994, p. 31). 
There were several major factors underlying the establishment of commercial 
television. The economic development of the country had resulted in the 
formation of a class of people with disposable income. The large and growing 
number of Indonesian consumers attracted powerful business interests to the 
possibilities of commercial television. Along with the deregulation of the 
economy that was progressively introduced from the mid-1980s, which brought 
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with it greater economic exposure to the outside world, urban middle-class 
Indonesians began demanding more information and entertainment from 
television than was being provided by TVRI, which tended to direct a lot of its 
programming to the more traditional rural population. 
The fact that commercial television in a modernizing industrial society could 
also function as a vehicle through which a broad range of information could be 
distributed to citizens may also have played a part in the Government of 
Indonesia's decision to allow commercial television. Furthermore, the 
government was no doubt aware of the need to meet community expectations in 
the context of rapidly developing technology. Also, a fundamental reason why 
the government decided on a commercial and not a public sector operation was 
the limitations of the national budget. 
Sen (1994, p. 117), gives three reasons for the establishment of private 
television in Indonesia: "first, the presidential family's interest in the industry; 
second, the pressures coming from sections of Indonesian society to open up 
the television industry; and finally, the international mediascape which made 
some opening up of the Indonesian television industry inevitable". 
Once the twenty-six year state monopoly of television broadcasting (1962-
1988), came to an end, the television industry in Indonesia started to change 
dramatically. Not long after the Ministerial decree of 1987, the first 
commercial television network, Rajawali Citra Televisi Indonesia, (RCTI) was 
established on August 24, 1989. Initially, this station broadcast only to Jakarta 
and its environs by using decoder technology. O n 24 August, 1990, one year 
later, R C T I was no longer required to broadcast with the decoder technology 
limitation and thus became available to a much wider audience in the Jakarta 
region. The event coincided with the launch of a regional channel, Surya Citra 
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Televisi Indonesia (SCTV). This second commercial television broadcast only 
to Surabaya, the second largest city in Indonesia. 
In addition, a national education channel, Televisi Pendidikan Indonesia (TPI), 
was launched in January 23, 1991. This station was licensed to broadcast 
nationally from studios it shared with Televisi Republik Indonesia (TVRI) in 
Jakarta. O n 28 of February 1993, the next commercial station was licensed, 
Cakrawala Andalas Televisi (AN Teve). The fifth commercial television 
station, Indosiar Visual Mandiri (Indosiar) was launched on 11 of February, 
1995. (For the map of the development of television in Indonesia see 
appendix 1). 
By 1994, all of the commercial television stations were allowed to transmit 
nationally. "Through the Ministry of Information decree 
No. 04A/Kep/Menpen/1993, all these stations, RCTI, SCTV, AN-Teve and 
Indosiar are also licensed to broadcast nationally by using terrestrial network, 
cable and communication satellite, including D B S (Direct Broadcasting 
System)" (Wahyudi, 1994, p. 217). 
Consequently, because of the rapid increase in the number of stations, the 
demand for programs increased substantially. It was perhaps inevitable that the 
new commercial stations should fill the demand by screening foreign programs, 
which were readily available, relatively cheap, and had a tested market appeal 
in many countries. These foreign programs could be watched by most of the 
television viewing audience in Indonesia, especially since the availability of the 
Palapa satellite and the passing of the regulation that allowed commercial 
stations to broadcast nationally. This meant that not only relatively well off 
and well educated urban middle-class people were subject to the influence of 
such programs, but people in lower socio-economic groups, with relatively less 
education were also exposed. While it is acknowledged that one aim of 
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television in Indonesia is to gather together the different peoples of the 
archipelago, and in this way to build the idea of one Indonesian nationhood, 
debate as to suitability of commercial television to meet this goal became more 
noticeable, particularly given the predominance of foreign programs. 
The flood of imported television programs into Indonesia has been allowed to 
continue without any substantial restrictions from the government. As a result, 
some commentators have expressed the view that the government is allowing 
television in Indonesia to become an agent of Westernisation, in that 
Indonesians are being exposed to inappropriate Western values and ideas. The 
Indonesian print media has carried many articles from writers w h o hold the 
opinion that foreign programs are "too Western" or "incompatible with 
indigenous values and traditions" For example, Kitley (1992, p. 74) cites 
articles published in 'Suara Merdeka' (24 Agustus, 1982); Editor (23 Februari, 
1991); and (6 April, 1991); 'Kompas* (12 September, 1991); Tempo (26 
Oktober, 1991). Schwarz comments that concerns about the effects of foreign 
programs come "especially from some Muslim groups worried about rising 
consumerism and Western cultural encroachment in rural areas" (Schwarz, 
1990, p. 74). Some commentators have even expressed the idea that Indonesian 
culture should be protected from virtually any outside influence and that 
indigenous control over national identity is at risk from new forms of 
colonialism. The issue of national pride, as Cohen (1994, p. 53), has stated "is 
extremely important". 
Another group of commentators direct their criticism of government policy not 
so much at allowing the negative influence of Western programs, but more 
toward the government's failure to protect and support the local film and 
television industry. In this second perspective there is, according to Kitley 
(1992, p. 84) "a tendency to idealise the value of'national' films and programs, 
to reify a national Indonesian culture, and argue for greater representation of 
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national programs on local television". For examples of this tendency, Kitley 
(1992) cites articles published in: Tempo (9 February, 1972); (26 August, 
1972); (9 August, 1980); 'Kompas' (25 November, 1987) and 'Suara Pembaruan' 
(8 January, 1991). 
Concurrent with the expansion of commercial television, dramatic social 
changes have continued to occur in Indonesia. The next section will consider 
the extent to which Indonesian television audiences have changed their viewing 
habits now that there is a greater number of channels. The section will also 
examine audience reaction to foreign programs and audience perception of the 
influence of such programs. 
1. 2 Television Audiences in Indonesia 
The Indonesian television audience is a very fragmented one. Differences in 
region, age, language, socio-economic group, education, gender and so on 
mean that programs that are suitable or of interest to one segment of the overall 
audience may not be suitable or of interest to another. Different viewers may 
have different reactions to foreign programs. Although there has been 
considerable research into television audiences in Western countries, the 
different composition of the Indonesian audience means that foreign research 
may be of limited relevance when commenting on the Indonesian situation. 
Morley (1980), in his book "Nationwide Audience", cited in Hartley (1992), for 
example, when studying viewer reaction to a particular television program, 
does not take into account the range of audience segmentation found in 
Indonesia. 
In the earliest years of television in Indonesia, the extent of the audiences and 
the number of television sets was by no means clear. However, one thing is 
certain - the numbers were small. Only one channel was available for family 
viewing and this channel could only be received in the Jakarta area. 
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During the first three years from 1962 until 1965, the television audience was 
limited to people living in the Jakarta area. In 1965 a regional station was built 
in Yogyakarta. Since then, a network of studios and production facilities has 
been built in other major cities in Indonesia, including Medan, Ujung Pandang, 
Balikpapan, Palembang, Surabaya, Denpasar, Menado and Bandung. However, 
initially, "these stations only produced up to two hours of programming per day 
and their main role was to bring a local or regional "feel" to their programming, 
a policy which clearly recognised the ethnic and cultural diversity of the 
nation" (Kitley, 1992, p. 84). Apart from the two hours of local programming, 
they also used programs relayed from T V R I in Jakarta, the central station. 
Gradually, television spread from the Jakarta area to most major cities in 
Indonesia. 
Many people, however, were unable to receive the signals from their local 
stations. The government of Indonesia was concerned about this situation 
because "the people needed to know about the various development programs 
and the government wanted feedback" (Alfian, Chu & Abdullah, 1981, p. 1). 
However, once the Palapa satellite was launched in Indonesia, television 
audiences increased rapidly to almost all islands of the Indonesian archipelago. 
In addition, the government built small antennas in many isolated areas for the 
better reception of local and central programs. At the time not everybody could 
afford to buy a television set, especially low-income earners. Local 
government officials therefore bought a television set and put it in the hall 
belonging to the village chief, enabling all who wished to do so to gather and 
watch television. 
Within a matter of months after the arrival of television in Indonesia, audience 
opinion of television changed and people started to want more interesting 
programs. "An impatient, disgruntled pioneer viewer in Jakarta complained in 
October, 1962 about the lack of interesting programming and suggested that 
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there were plenty of films which could be screened, adding that cartoons were 
'not uninteresting' for parents with families" (TVRI, 1972, p. 46, cited in Kitley, 
1992, p. 90). Such comments were an indication that the better-off urban 
families wanted more family entertainment on television and less government 
information programs. Aware of such demands and in line with social change 
towards a more modern Indonesian, T V R I increased the number of its programs 
year by year, in order to provide more and better entertainment. In the first five 
years, until 1967, the proportion of entertainment programs steadily increased 
to 3 0 % of screen time. This percentage rose from then on: to 4 0 % after 1967, 
and to 4 6 % by 1972, at the Jakarta station (Kitley, 1992, p. 90-91). 
As the years passed, audiences began to demand programs which blended 
entertainment with education. The editorial in 'Suara Karya', 26 August, 1975 
(cited in Kitley, 1992, p. 91), for example, pointed out "a lack of balance or 
harmony between educational and entertainment programs". Another form of 
critique emerged, demanding more quality entertainment, permeated with the 
national ideology of the "Pancasila spirit" (Kitley, 1992, p. 91). 
By the late 1980s, other issues had arisen. The video industry was flooding the 
market with relatively cheap videos. In addition, the majority of audiences 
living in North Sumatra, especially those in the Medan area (the third biggest 
city in Indonesia, located on the boarder between Sumatra and Malaysia) were 
able to receive the TV3 signals from Malaysia. This private Malaysian 
television station had started broadcasting in 1984, and was available to much 
of North Sumatra with a U H F antenna, without the more expensive parabola. 
Many viewers considered that Malaysian commercial television was more 
interesting than TVRI. This privilege was considered to be unfair by viewers in 
other parts of Indonesia. 
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The arrival of the videos and the extensive use of video recorders caused "video 
fever", particularly in the urban centers of Medan, Surabaya and Jakarta 
(Arswendo Atmowiloto, p. 158; Jurnal Ekuin, 7 Dec, 1981, cited in Kitley, 
1994a, p. 106). This opened totally new vistas of entertainment. Together with 
the possibility of viewing T V 3 in North Sumatra, these changes in viewing 
were of major importance. To watch a program recorded on video, a television 
set is necessary, so in a way, the establishment of TVRI made it possible for an 
additional medium of home entertainment to subsequently become established. 
In the early 1980s many citizens became the proud owners of parabolic 
antennae. After the government legalised them in 1986, satellite dishes 
mushroomed on the roofs of houses and offices in the larger urban centres of 
Indonesia. At that time "more than 2000 owners registered and paid the newly 
imposed fees almost immediately" (Sen, 1994, p. 122). However, the 
government had not counted on the fact that owners of parabola antennae could 
also receive channels via satellite from Thailand and Malaysia. Viewers 
quickly realised the good news however and the number of parabolic antennae 
increased rapidly. It was clear that very many people considered programs 
from overseas to be better than programs from the single T V R I channel. 
The Government of Indonesia realised that the clock could not be set back. 
The Ministerial decree of 1986 allowing the satellite antennas was renewed in 
1990 by the Department of Information (SK Menpen/111/1990: Pasal 32), as 
cited in Kitley (1992, p. 93). In 1990, Indonesia adopted an "open sky policy", 
permitting households to use parabolic antennae to receive satellite 
transmissions from a variety of sources, such as Singapore, Malaysia, Thailand 
and the United States of America. 
The government expressed its concern about the possible consequences of 
widening the scope of communication technology in Indonesia. In the words of 
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its Minister of Information: " W e appeal to all sections of the community who 
use the parabolas (satellite dishes) to strive to keep at arms length broadcasts 
which may bring negative effects to us as a community, a people and a nation. 
In facing this high technology, apart from the government's efforts to clamp 
down on its negative effects, the understanding of the community is indeed 
hoped for, so that w e do not weaken our national resilience, because it is just 
not possible to escape the touch of this technology" (Harmoko, 18 July, 1988, 
cited in Kitley, 1994a, p. 111). 
Since the 1980s, audiences in Indonesia have therefore had the possibility of 
access to a variety of audio-visual programs. It is however important to note 
that not all strata of society are in a position to enjoy such privileges. Parabola 
antennae are expensive, although the price has come down. In the 1980s, a 
three metre dish with horizontal and vertical adjustment cost between 15 and 17 
million rupiah, or approximately U S $ 7,000 - 9,000. Only viewers with a 
medium to high family income could afford the price. As mentioned 
previously, North Sumatra audiences were luckier as they were able to receive 
T V 3 Malaysia, using a small U H F antenna. 
The nature of the television audience changed markedly from 1989 onward. In 
that year the first commercial television network was established. To date there 
are five commercial television channels and two government channels. Aside 
from the reasons for the establishment of commercial television in Indonesia, 
discussed in the previous section, an additional reason w h y commercial 
television was allowed was the need to compete with programs received from 
overseas, via parabolic antennae. 
Along with these changes in television services, many people began to express 
concern about the inherent danger to children from overseas programs. 
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Attractively presented, foreign programs brought with them a western way of 
thinking and lifestyle that was considered bound to affect Indonesian culture. 
Since the expansion of commercial television, the hours of transmission have 
been increased dramatically. It is now possible for viewers to sit in front of the 
television from six o'clock in the morning until late at night. RCTI initially 
required the purchase of a decoder and monthly subscription fee for customers 
in Jakarta. Within a year decoders became redundant and R C T I could be 
received by all viewers in the area. 
There are now seven television channels, six of which are national. The 
seventh channel broadcasts to the Jakarta area only. It is operated by T V R I and 
started around 1992. Apart from these channels viewers with satellite antennas 
can receive many overseas channels, such as C N N , CFI, Discovery, B B C , 
STAR-TV, C C T V (Beijing), M T V , ESPN, AITV/ABC and N H K (Wahyudi, 
1994, p. 217). (For a map of satellite television services that can be received 
by Indonesian audiences see appendix 2). 
How then have Indonesian audiences reacted to the expansion of commercial 
television? Initially, when the first commercial station (RCTI) began, viewers 
were pleased to have an extra channel to select. However, observant viewers 
soon noticed that RCTI screened 80-90% foreign, mainly American, programs 
(Kitley, 1992, p. 97). Even though every single film on every channel before 
being televised, carried a statement saying "this film has been censored by the 
Film Censor Board", this did not prevent some of the programs from displaying 
scenes that, in the opinion of many viewers, were counter to Indonesian 
cultural values. In the words of Kitley (1992, p. 100): "commercial television 
has introduced an additional element into the audience's mix of concerns, 
namely the perceived domination of commercial programming by Western, 
materialist values which are not consonant with what are described as 
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'Indonesian' values". Some viewers, for example, found that 'Wonder W o m a n ' 
was "sexist, offensive and unsuitable for children" (Tempo 6 April, 1991, cited 
in Kitley, 1992, p. 100). Others were less concerned about violence or sadism, 
which could be found equally in locally produced films, but much more about 
the Western nature of the material presented. Such material was considered a 
threat to indigenous values. (Editor, 26 Februari, 1991; 'Kompas', 12 
September, 1991; Tempo, 21 September, 1991; 26 October, 1991, as cited in 
Kitley, 1992, p. 100). 
Wahyudi (1994, p. 215) was explicit in his condemnation of the expansion of 
commercial television. "In an extremely short time, especially between 1990 
and 1993, imported programs, overseas channels, films, videos, and laser disks 
have undermined Indonesian cultural values, norms, morals, aesthetics, 
ideology, and the stability of traditional customs". 
Harmoko, the Minister of Information of the Republic of Indonesia, expressed 
his concern about the negative impact that certain foreign films were having on 
Indonesian children. H e commented that this problem was not restricted to 
Indonesia; around 500 million children in Asia were affected ('Suara Merdeka', 
1994, p. 1). In particular, he pointed to overseas cartoons, such as Doraemon, 
Saint Seiya, Ksatria Baja Hitam, as being responsible for alienating children 
from their own national cultures ('Jawa Pos', 1994, p. 10). 
It is important to consider specific aspects of various audience segments in 
Indonesia in order to arrive at a clearer understanding of the relationship 
between television in Indonesia and its audiences, particularly the children's 
audience. Three aspects are of immediate significance, namely: geographic 
location, socio-economic background and education. 
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From this researcher's personal experience, it is assumed that middle-income, 
well-educated, metropolitan audiences from Jakarta and other major cities in 
Indonesia, such as Surabaya, Medan, Bandung and Ujung Pandang, watch 
television with a somewhat different outlook from that of their rural, less 
educated and poorer counterparts. The former group do not just look upon 
television as a medium of entertainment and government information, they also 
see it as a medium of social communication capable of altering institutions and 
social relationships. They expect television to challenge established 
perceptions, and to provide new insights into human society and the natural 
world. 
However for more traditional audiences in rural Indonesia, especially among 
the poor and uneducated, television is first and foremost a form of 
entertainment. People in this audience have generally less critical appreciation 
of the ideologies presented to them on television. None-the-less, television still 
manages to have a strong influence. As Budhisantoso (1981, p. 152) states 
"initially, television was an external element of change generally accepted by 
Indonesian villagers. Data collected during the first years of the government's 
extended operation of television indicated that it has succeeded as a popular 
source of information, although for the most part it is still principally enjoyed 
for entertainment". 
The researcher also assumes that differing socio-economic status will also 
affect the reaction different audiences have to commercial television. 
Audiences of higher economic status might welcome the peddling of consumer 
goods on television in Indonesia as making a positive contribution to their 
social relationships, their way of thinking and their daily life style. The matter 
is entirely different for audiences from lower socio economic backgrounds. 
People w h o lack the means to acquire the goods put before them by television 
might experience a certain sense of exclusion which could heighten social 
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tensions. One possibility, as Comstock (1981, p. 40), points out, is that "new 
technologies - such as cable television and in-home playback - require greater 
income for access, and thus may lead to those of higher socio-economic status 
fashioning a television environment of their own". 
People's viewing practices and reactions to programs are therefore assumed to 
be largely determined by factors related to socio-economic background, 
geographic location and education. What remains to be considered is h o w 
individuals from different social backgrounds watch, judge, select and 
understand programs on television; h o w they interpret the messages received 
through television; and h o w cultural frameworks determine individual 
interpretations of programs. The way that particular audiences react to 
programs depends on h o w the program content relates to the life-styles and 
cultural background of that audience. Thus the motivation to select a program 
is always made in a socio-cultural context. 
The availability of multiple channels of television in Indonesia, both today and 
in the future, has the potential to enhance diversity and choice. However, in 
order to limit the negative influence of some foreign television programs, it is 
necessary to maintain and improve the regulatory environment under which 
broadcasters operate. It is important that the government should take into 
account the sensitivity of local cultures, and bear in mind the vulnerability of 
the local television production industry, which suffers a massive trade 
imbalance with the rest of the world. 
At this point, it is useful to provide some historical background to the 
Indonesian Government's regulation of the television industry. Accordingly, 
the remainder of the chapter will consider what has been achieved so far and 
what remains to be done. 
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Government Policy and Regulation with Regard to Television in Indonesia 
Government policies and regulations are important to the television industry as 
they help to determine the nature and the content of programs on television. 
From the government's perspective, policies and regulations enhance the quality 
and suitability of what the viewer sees on television. Members of the public 
concerned with the current programming available on commercial television 
consider that the government has a responsibility to regulate what is allowed to 
be seen on television so that programs do not impact negatively on young 
people in particular. 
The introduction of television in any country is likely to entail a whole new 
domain of government regulation. In Indonesia, the government station, TVRI, 
was established in 1962 and for almost a year no specific, policy goals were 
assigned to it by the government. In 1963, the Government of Indonesia 
introduced its first official television goal statement, issued as a presidential 
decree. According to this decree, television was to contribute to "the 
development of the Indonesian nation: mentally, spiritually, and physically." It 
was regarded as a means of "nation and character building" (Alfian & Chu, 
1981, p. 22). 
After the New Order Government of President Soeharto came to power in 
1966, television continued to be considered an important instrument for 
achieving national goals. Indeed, at that time, three policy goals for television 
were drawn up: "firstly, the promotion of national unity and integration; 
secondly, the promotion of national development; and thirdly, the promotion of 
political stability" (Alfian & Chu, 1981, p. 23). 
The three major policy goals of TVRI were thus to enhance good relationships 
amongst all elements of Indonesian society and to transmit positive information 
about national development, so that people could recognise the extent to which 
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development had been achieved by the government of Indonesia. These 
policies formed part of the main national development plan, which was based 
on the General Guidelines of State Policies ( G B H N ) . Thus the goals which the 
government established for television were integrated with the goals that it set 
for Indonesia's overall national development. 
Since the 1970's, great technological change has occurred in Indonesia, 
especially after the launching of the communication satellite in July, 1976. 
After the satellite was launched, the government expanded the T V R I network to 
major regional cities in Indonesia. The number of viewers increased year by 
year. The expansion of regional T V R I stations in Indonesia caused the 
government to clarify its regulatory framework. Programs on television were 
explicitly declared to be much more than mere entertainment. They should first 
and foremost inculcate attitudes and behaviour favourable to the major national 
development goals. 
Thus, in 1973, the Government of Indonesia, through the Department of 
Information, formulated five policy guidelines. The main purpose of these 
guidelines was to ensure that television programs did not come into conflict 
with major national development goals. These five rules were: "Firstly, that 
Indonesian television should stimulate the process of 'nation and character 
building'. This includes, among other things, strengthening national objectives 
and enhancing spiritual development. Secondly, television was expected to 
play the role of preserver and protector of the national culture. It should 
therefore stimulate the development of various aspects of Indonesian culture. 
Thirdly, television should support and promote the various development 
activities throughout the archipelago. Fourthly, it should also carry on its 
educational function, including the promotion and public appreciation of 
cultural shows and other wholesome entertainment programs. Finally, 
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television should be guided by the wishes of the general public, meet their 
needs, and promote their welfare" (Alfian & Chu, 1981, p. 30-31). 
In the United States of America, the regulation of children's television has 
remained a highly visible and controversial topic in communications policy 
over the last 25 years. However, few substantive policies in this area have been 
enacted (Kunkel & Watkins, 1987, p. 367). In the U S there has long been 
debate on the need for such regulation. "The U S is one of the few developed 
countries of the world that did not possess a national policy designed to provide 
television programming to benefit its children. Efforts to establish such a 
policy have been pursued for roughly the last two decades, albeit without 
success" (Kerkman, et al., 1990, p. 147). 
In the United States, during the 1970's, regulation became a serious issue and 
continued to be debated for the next ten years. B y 1983, some regulation of 
children's television had been established. However, since the early 1980s, the 
number of children's programs broadcast has actually dropped substantially 
from prior levels. A n analysis commissioned by the United States Government 
found that throughout the 1970's, the three commercial networks (NBC, A B C , 
CBS) combined broadcast 30 - 37 hours per-week of children's programs. This 
figure dropped to below 20 hours per-week in the 1980's (Kunkel, 1988); 
Patricia (1984); Kunkel & Watkins (1987); Kunkel (1991); and Stipp, Scott & 
Dorr (1987). 
Australian television on the other hand has been more successful in developing 
regulation of children's programs and may well serve as an example for 
Indonesia. As Edgar (1983, p. 6), the Director of the Australian Children's 
Television Foundation, has stated, "there are three elements essential to 
successful children's television: regulation, the subsidy of quality programs and 
intelligent television criticism". 
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A regulatory framework is already in place in Indonesia but there is some 
debate concerning the relevance of the regulations to the relatively n e w 
environment of commercial television. There is also some concern as to h o w 
effectively the existing regulations are being implemented, especially in respect 
to the foreign content being screened on commercial stations. M a n y years 
before the establishment of commercial television, the Indonesian government 
formulated the five major policy guidelines for television mentioned earlier. 
These guidelines were formulated at a time when the state still had a monopoly 
on television broadcasting through TVRI. 
A section in these guidelines states that "children's programs should be adjusted 
to particular levels of intelligence and understanding, they should encourage 
children to think positively and constructively, they should avoid negative 
characters, excessive feelings of fear and stress, and cultivate a sound and 
strong spirit" (Alfian & Chu, 1981, p. 32). (For the Principal Guidelines for 
T V R I Broadcast see Appendix 3). Given the current content of programs n o w 
being screened during children's viewing times on commercial television, it is 
hardly surprising that some commentators have questioned the seriousness of 
the Government of Indonesia in implementing the regulations. 
Many commentators consider that the established policy guidelines cannot in 
fact be applied to commercial television because state run television and 
commercial television have totally different aims. These commentators argue 
that perhaps the government should seriously reconsider its policy guidelines. 
TVRI's main aim is to promote the Indonesian state's national development 
program, whereas commercial television on the other hand aspires to reach as 
large a segment of the audience as possible, simply to make a profit through the 
selling of advertising. The interests of Indonesia's children should not be lost 
sight of in the rush to expand commercial television. A carefully constructed 
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set of regulations to cover commercial television, and children's programming 
in particular, should be passed into law and enforced. 
The existing regulations for television were formulated at a time when TVRI 
was the sole broadcaster and reflects what was considered appropriate to 
control a state agency of information dissemination and public education. 
TVRI's policy guidelines are thus designed to be in accord with what are 
considered to be Indonesian cultural norms and with the aims of the N e w Order 
government.. A major purpose of T V R I is to support government policies and 
programs. However the regulations, dating from the beginning of the N e w 
Order period, also govern the more recently established commercial stations. 
Even though the government has not enacted new regulations, and though there 
is controversy over the manner in which it applies the current regulations, the 
Indonesian Government maintains tight control over what can be televised on 
commercial stations. "The functionaries of the state may no longer control 
precisely what goes on the air on the ever increasing number of private 
broadcasts but these broadcasters are bound by the normal processes of the 
Government of Indonesia's regulations about what can and can not be shown 
publicly. They can be watched, monitored, and in the short term at any rate, be 
controlled through the threat of punitive measures by the government" (Sen, 
1994, p. 123). 
Many commentators have called for new government regulations as soon as 
possible, partly in order to control and limit the number of imported programs 
on commercial television. Wahyudi (1992, 'Poskota', 12 December, p. 14), 
pointed out that since the development of television in Indonesia, the 
broadcasting regulations have not been revised. Revised regulations would 
help to clarify and maintain broadcasting standards, particularly with regards to 
programs imported from overseas. Commercial television should not be 
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allowed to have profit as its only norm. Wahyudi added that idealism should 
not become the victim of commercialism. 
The expansion of commercial television in Indonesia may ultimately be 
responsible for the erosion of cultural values and national identity, if the 
government does not review its broadcasting policy. Competition amongst 
commercial stations is fierce. Programs are made as attractive as possible to 
grab audience attention. However, the influence that such programs have on 
audiences is a serious issue, considering that they are televised nationally. 
Viewers from all backgrounds can watch them mdiscriminately, even though 
certain audiences, especially children, may not be equipped to cope with them. 
Schwarz (1990, p. 74), states that "competition from private television is 
believed to be forcing the government to rethink its policy on broadcasting". 
Many groups in Indonesian have called for a review of the regulations 
governing commercial television. Ishadi (1993, 'Pikiran Rakyat', 7 November, 
p. 5), a former Director of TVRI, states that because competition in the 
electronic media will progressively increase, it is n o w time to force 
broadcasters to consider the negative impact this competition m a y have on the 
public. Broadcasters, in conjunction with government, must formulate a code 
of behaviour to follow. Furthermore, "the Indonesian Council of Ulama has 
requested a tightening of laws restricting the content of films on R C T I and TPI, 
claiming that many are excessively violent, and feature 'suggestive scenes', 
which undermine the nation's moral welfare" (Australian Film Commission, 
1994, p. 17). 
According to current government policy, all commercial television stations in 
Indonesia should follow the same guidelines that have for years applied to 
TVRI. In other words they must aim at presenting information, education and 
entertainment. Also, 8 0 % of their programs should be local content and only 
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2 0 % should be imported. However, to what extent do private stations follow 
these guidelines? According to Fahmi (1994, p. 230), "commercial television 
stations focus on entertainment and information" and "at the moment only TPI 
broadcasts 7 0 % of local programs. Other commercial television channels 
broadcast between 4 0 % and 8 0 % imported programs" (Fahmi, 1994, p. 231). 
The government of Indonesia has recently signalled that it will attempt to 
establish appropriate regulations for television in Indonesia, including 
children's programming. Just when these regulations will be finished and 
approved officially is not as yet clear. B y early 1995, regulations were being 
processed by the House of Representatives for consideration and official 
approval. To date it is as yet unclear h o w these regulations will deal with 
program classification, limitation of advertisements, and children's 
prograrnming. 
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CHAPTER 2 : LITERATURE REVIEW 
2.1 Introduction 
Television is a medium of technological communication. It can be argued that 
when a child's access to television is increased, the child's knowledge base will 
be expanded and his/her personal development will be enhanced. Increased 
information and familiarity with technological devices, it has been argued, will 
help develop a child's ability to cope with an expanding world and give Mm/her 
a sense of mastery. It is for this reason that Evra (1990, p. 201), stresses the 
"very pressing need to study the effects of all these technological changes on 
children's developmental processes and on their family interactions". 
This literature review provides a general overview of previous research 
concerning the effect on children of the expansion of commercial television in 
Indonesia. The review also presents a range of opinions and assumptions that 
have been expressed in seminars and print media in relation to this topic. It 
also examines the results of previous research done in the West in relation to 
the influence of television on children's aggressive behaviour. A brief summary 
of the findings will raise issues for further discussion in relation to the 
influence of television on children's behaviour in Indonesia, focusing on the 
Jakarta area. The hypotheses that have been generated from this analysis 
concern the extent to which parents perceive their children's behaviour to have 
been influenced by the expansion of commercial television in Indonesia. 
The effects on children's behaviour from the expansion of commercial 
television in Indonesia cannot be stated with certainty because not much 
empirical research has so far been carried out. Parents, educators, media 
critics, psychologists, and social commentators are frequently heard to express 
the opinion that some imported programs on television may not be suitable for 
Indonesian child audiences. The reasons usually stated for doubting the 
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suitability of some imported programs have mainly to do with the violent and 
sexually explicit scenes they contain. There is a concern that such programs 
are influencing children to behave in aggressive and anti-social ways. This 
discourse is voiced through the media, especially the printed media and through 
speculative comments within certain groups in society. 
Research needs to be conducted into the extent to which children have changed 
their behaviour and life styles due to the impact of imported television 
programs. For example, have such programs led to increased consumerism, 
violence and crime? Empirical research is necessary before any conclusion can 
be reached as to the positive or negative effects of television on children in 
Indonesia. The following section examines the general opinions held by 
leading commentators in different areas of society and reviews some of the 
related research conducted since the expansion of commercial television in 
Indonesia. 
Some Personal Opinions and Research Results in Relation 
to the Effects of Television on Children in Indonesia 
Since the expansion of commercial television in Indonesia, many national and 
international seminars have been held on the subject of the impact of television 
on children. Because of limitations of space, only a few of the issues raised 
can be dealt with here. However, a selection of the opinions conveyed at these 
seminars serve to point out what people think about the impact of current 
foreign television programs on Indonesian children. 
According to Mrs. Marwah (1994), an International Communication Expert, the 
impact of transnational television on viewers in Indonesia is still debatable. 
She stated that in general the participants in the debate can be grouped into 
three camps. The first camp asserts that empirical data is very limited and is 
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insufficient to provide an accurate analysis of the effects of transnational 
television on Indonesian people. The second camp argues that the impact is 
immense and totally pervasive, requiring the immediate formulation of national 
media policies to cope effectively with negative influences. This group is very 
much concerned with the cultural impact of transnational television broadcasts 
which they view may lead the Indonesian people into consumerism, 
Westernisation and into global cultural homogenisation. The third camp 
maintains that although there is at present a negative impact and an imbalance 
in the international flow of television broadcasting, with time and through a 
learning process the condition will correct itself. This group is of the view that 
having decided to allow satellite dishes since 1976 Indonesia has no other 
choice but to follow an "open sky policy". The country has to be open to 
transnational television. 
These three schools of thought are representative of the range of opinions 
within the Indonesia television audience, though it is by no means clear which 
opinion is the more prevalent. 
Mrs. Suprapti (Berita Yudha, 11 November, 1993), Deputy Director for 
Programme Development, Directorate of Television, Ministry of Information, 
has stated that "the portion of imported children's programs on television is too 
high and arouses the anxiety of parents, educators and psychologists. The 
anxiety emerges out of the different cultural backgrounds in the programs' 
content which serves to impact negatively on children". Although this 
statement was not based on empirical research it is an argument made by a 
person with much experience in the field and with numerous contacts with 
parents, educators and psychologists. 
Mr. Soewandi (1992), the former Head of the government television station in 
Menado, Sulawesi, further elaborated the opinion put forward by Mrs. 
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Suprapti. "The films that w e (television stations) have screened mostly were 
cartoon films which were coming from abroad; they could have positive as well 
as negative results for the children. Most of the cartoons that were screened 
presented fantastic objects or situations which could never be found in the same 
type of films produced by Indonesians." H e added that to imitate a programme 
from other stations is not a mistake. But to broadcast a foreign product without 
considering local policy, norms, values or local conditions could be a sin. 
These two opinions therefore argue that Indonesian children's cultural identity 
is at odds with imported television programs. Both express concern about 
imported television programs, assuming that their impact is by no means 
exclusively positive but may in fact conflict with the children's Indonesian 
cultural background. 
Siregar (1994), a communications expert, was of the opinion that television can 
offer a new culture to teenagers at once positive and negative in nature. 
Positive values, such as independence, innovation and democracy can be 
gleaned from serials such as Huxtable, Beverly Hills and Growing Pains, 
whereas negative values such as individualism and liberalism are often 
reflected in violence and sex scenes. H e emphasised that the crucial factor with 
regards to the impact of television programs is a family's ability to be aware of 
the influence of overseas culture. The current wave of new culture and 
information cannot be stopped, but its impact can be controlled. 
Besides a family's ability to be aware of the influence of overseas culture, 
media education should also be taken into account. Because of the 
globalisation of communication and the ability to choose from among a 
multiplicity of programs, media education should be taught to children by their 
teachers or parents. Children are unable to view critically because they do not 
have any media education. The growth of the television industry in Indonesia 
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is out of balance with the level of education in the society. If children have 
media education, they might be more selective in choosing which television 
programs they want to watch, and be more critical and have a more 
comprehensive understanding of the content of the programs. Thus they will be 
better able to distinguish between fiction and reality. Another advantage is that 
media education would be able to counter the persuasive messages inherent in 
advertising. Children would be able to absorb the program content more 
selectively and use television as a source of learning. O f course, government 
regulations are also a crucial factor in controlling the impact of the 
globalisation of communications on the Indonesian audience. 
The extent to which these arguments can be substantiated can only be 
established by empirical research on the influence of imported television 
programs on audiences in Indonesia. Since the first establishment of 
commercial television in Indonesia in 1989, several studies have been 
conducted, the findings of which will be reviewed below. 
Guntarto, et al. (1993), using the content analysis technique, found that 
children's films presented more anti-social than pro-social scenes. About 200 
movie episodes were broadcast in February, 1993 by the four television 
stations: RCTI, TPI, T V R I Programa 1, and T V R I Programa 2 (Jakarta and its 
environs). In these 200 episodes, consisting of four categories of children's 
programs, i.e.; cartoons, non-cartoons, puppet shows, and mixed character 
shows; 1904 scenes were found to be pro-social and 2063 anti-social. A scene 
was categorised as pro-social if it depicted yielding to another person, helping, 
sharing, warmth, cooperation and sympathy. A scene was categorised as anti-
social if it contained harsh words and actions, killing, fighting, injuring, assault, 
force, stealing and war. Thus scenes containing educational information and 
educational elements were termed pro-social and scenes containing elements of 
an unethical or violent nature were referred to as anti-social. 
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It is important to note that most of the programs analysed were imported 
children's programs. Based on this evidence, there is an extremely large 
number of anti-social scenes in total if all seven television channels in 
Indonesia were taken into consideration. Obviously, people cannot watch more 
than one channel at a time, but the large number of violent and unethical scenes 
on all channels means that a viewer's choice is often quite limited because 
people can merely shift from one unsuitable program to another. M a n y 
commentators have argued that it is highly likely that such programs will 
negatively affect children's behaviour and moral standards. 
Survey Research Indonesia (SRI) (1994) cited in Sunny (1994) conducted a 
preference-ranking study of ten children's programs in four major cities in 
Indonesia: Jakarta, Medan, Surabaya and Semarang. The sample was taken 
from programs broadcast by four television stations: RCTI, S CTV, TPI and 
T V R I Programa 1. The results show that the top eight rating shows were 
foreign programs. The solitary local production ranked ninth in two of the 
cities, Jakarta and Medan. This is due partially to the limited number of local 
productions broadcast compared to imported children's programs. 
Commercial television in Indonesia is still in its infancy. Children are more 
interested in watching foreign programs because they are more attractively 
presented and of better quality. If the local children's television industry does 
not compete with foreign producers, it inevitably leaves the field clear for 
foreign programs, which are then in an uncontested position to influence 
Indonesian children. 
Haryati (1993), conducted a demographic survey of students at two Senior 
High Schools in Bandung, West Java, based on descriptive analysis. The aim 
of the study was to establish the frequency that certain programs were watched; 
the motivation of the viewers; the intensity of their watching; and the effect on 
31 
the viewers of the films being watched, in terms of psychological symptoms 
such as identification and imitation. The films analysed were broadcasted on 
Rajawali Citra Televisi Indonesia (RCTI) between March and August, 1993. 
Though the findings do not relate specifically to children's behaviour, they are 
worth considering. It was found that there was a negative influence on 
teenagers from watching foreign films on television. This experimental 
research was conducted on only one television channel in Indonesia, so the 
multiplier effect of the influence of imported programs on teenagers by all 
channels combined would be significant. 
Haryati concluded that based on her research, an increase in social problems 
among the young could be predicted, if the number of imported programs was 
not decreased. According to the Indonesian Government's stated policy, the 
main purpose of television in Indonesia is to present not only information and 
entertainment but above all to provide an educational element capable of 
developing an Indonesian cultural identity in its audiences. 
Thus the Indonesian Guidelines of State Policy (GBHN) (1988), cited in 
Guntarto et al. (1993), p. 2, prescribes that as an educational medium, 
television is expected to play a part in achieving the goals of national education 
policy which seeks to instil the Indonesian people with such qualities as 
nobility of character, national identity, discipline, a hard working spirit, 
responsibility, resilience, intelligence and skills, and good mental and physical 
health. The goal of national education is also to attain self-reliance and to 
promote innovation and creativity. 
The GBHN document is drafted once every five years and, according to the 
Indonesian Constitution, is supposed to guide and inform all day-to-day 
government policy and activity. 
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There has been some debate over the issue of the extent to which the 
government is acting in accordance with the G B H N by permitting commercial 
television stations to screen large amounts of foreign content. This debate is 
particularly sensitive given the ownership of the commercial television stations. 
To date research results do not clearly demonstrate one way or the other that 
television in Indonesia contravenes the Guidelines of State Policy ( G B H N ) , 
according to which television should be an educational medium. 
Previous research is not conclusive regarding the impact of imported programs 
on audiences in Indonesia, partly because the size of such research is negligible 
compared to the population size. Abdullah (1994), p. 5, admitted that "the 
expansion of commercial television in Indonesia poses a worry in terms of 
disadvantaging audiences. Generally, the opinions which have so far emerged 
do not amount to much more than unfounded assumptions and are not based on 
sound experimental research. Research into changed behaviour due to the 
impact of media must be of an experimental nature". 
The quality of local programs is another source of concern in relation to the 
expansion of commercial television. Some groups of people assume that it 
would be an easy matter to increase the quality of local production in order to 
reduce the number of imported programs. However, the serious shortage of the 
required expertise in Indonesia results in local producers finding it difficult to 
produce enough suitable programs for all television stations. There is also a 
lack of advanced technology, script writers and sponsors, especially for 
children's programs. Consequently, the quality of programs produced remains 
low. 
Another concern are the time slots allotted to various programs. Adult 
programs are televised during periods where children have easy access to them, 
for instance before and after school hours, and before children's bed time. 
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A variety of factors need to be considered if w e are to establish h o w television 
programs influence children's behaviour, such as: the time spent in front of the 
television and parental supervision. It is important to consider carefully the 
content of the programs in conjunction with the environment in which children 
watch television. In this way the nature and degree of impact of television on 
children's cognitive, social, and emotional development at all age levels can be 
discovered. M a n y variables must be taken into account and broad areas of 
social behaviour must be discussed to establish the extent to which television 
impacts on children's behaviour. 
One means of conceptualising the variety of influences on children's viewing is 
provided by Anderson and Bryant (1983), p. 333. In their model, "... television 
viewing behaviour is placed in the context of the individual qualities of the 
child, the family environment, the sociological context, and the nature of 
available programs. The model indicates the dynamic interaction between 
behaviour and ecological factors in that the child's viewing behaviour 
influences and is in turn influenced by each of these environmental and 
sociological factors". 
With regard to the negative impact of television on children's behaviour, a 
number of investigations have been conducted in some Western countries 
which indicate the possible extent of the influence television programs can have 
on children's behaviour. The following discusses some of these relevant to the 
current study. 
Previous Research on the Influence of Television 
on Child Behaviour in Western Countries 
The socio-economic status of the family concerned appeared to be one factor 
affecting the impact of television on children's behaviour. Messaris and 
Thomas 1986, cited in Wright (1986), found that mothers from different social 
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classes make different comments about television content to their children. 
Both middle-class and working-class mothers gave additional information 
pointing out to their children that television shows were not reality. Working-
class mothers, however, were more likely to confirm the realism of programs 
involving a negative portrayal of crime and other undesirable behaviour in 
order to discourage their children from following that model. They were, 
moreover, more explicit in urging imitation of some behaviours and 
discouraging imitation of others. 
Upper-middle-class mothers, on the other hand, made more non directive 
comments to their children, showing them their position but then allowing them 
to work out the implications. According to Gunter et al. (1991, p. 1) "there is a 
pervading largely middle-class parental view that television is bad for children. 
The violence shown in popular television series is believed to play a significant 
part in encouraging children to adopt aggressive tendencies from their early 
years and contributes in later life to delinquency". These findings indicate that 
different social classes have different perceptions of h o w television influences 
their children's behaviour. 
Thus, parents' socio-economic status is one factor to take into account when 
considering the effect of parental guidance on children's television viewing, 
along with influences from other factors such as a child's relationships with 
siblings, peers, and school-mates. There is a multiplicity of influences in the 
socialisation of children and in the shaping of opinions and ideas. Meltzoff 
(1988), observed that children are great behaviour imitators. Even infants as 
young as 14 months have demonstrated significant and deferred imitation of 
television characters. 
With regards to the extent of children's imitation of television characters, some 
experimental studies have been conducted. Bandura, Ross, & Ross (1961), 
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exposed 36 boys and 36 girls aged between 37 and 69 months to aggressive and 
nonaggressive adult models and then, in a new situation in the absence of the 
model, they tested them for the imitative learning they had acquired. 
According to the hypothesis, subjects exposed to aggressive models reproduced 
aggressive acts resembling those of their models and differed in this respect 
both from subjects w h o observed nonaggressive models and from those who 
had no prior exposure to any models. The extent to which such subjects 
displayed physical aggression, verbal aggression, aggression toward inanimate 
objects, and aggressive inhibition was also measured. The study further took 
into account the gender of the model and that of the subjects w h o imitated that 
model. The aim was to know who was more responsive to aggression - boys or 
girls. 
They found that subjects imitating aggressive behaviour reproduced a good deal 
of physical and verbal aggressive behaviour resembling that of the models, and 
that the mean score of these subjects differed markedly from those of subjects 
in the non aggressive and control groups w h o exhibited virtually no imitative 
aggression. The main effect of treatment conditions was significant both in 
relation to physical and verbal imitative aggression. They also found boys to 
demonstrate more imitative physical aggression than girls. However, the 
genders did not differ in their imitation of verbal aggression. 
In addition, some researchers have investigated reality perception as a variable. 
The more real television was judged to be, the more influence it had on 
behaviour, comprehension, and attitudes, according to Pingree (1978) and 
Reeves (1978). Bandura, Ross, & Ross (1963a) also found strong evidence that 
exposure to filmed aggression heightens aggressive reactions in children. 
Subjects w h o viewed aggressive human and cartoon models on film exhibited 
nearly twice as much aggression as did subjects in the control group who were 
not exposed to the aggressive film content. 
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Experiments of Bandura & Huston (1961) and Bandura, Ross & Ross (1963b) 
also tested the hypothesis that exposure of children to film-mediated aggressive 
models would increase the probability of aggression in the subjects. The data 
indicated that children readily imitated aggressive behaviour from models 
presented on television. They found that subjects displayed physical 
aggression, verbal aggression, aggression toward inanimate objects and 
aggression inhibition. 
Steuer, et al. (1971), made a study of two matched groups of five pre-school 
children. The children were exposed to either aggressive or non-aggressive 
television programs for a total of approximately 110 min over a period of 11 
days. Interpersonal aggressive behaviour, immediately following viewing, was 
recorded and compared with the same type of behaviour during a prior 10 day 
baseline period. Subjects who viewed aggressive television programs showed 
significantly greater increases in interpersonal aggression from baseline to 
treatment than did subjects who viewed non-aggressive programs. 
Further research was conducted by Hicks (1965), which investigated the 
relative effect of peer and adult models as transmitters of novel aggressive 
responses. Children viewed either male or female adults or male or female peer 
models presented on film and were tested for imitative aggression. Six months 
after seeing the films, the same children were re-observed in order to assess the 
long-term influence of the models. In addition, a test of retention was made 
after this 6 months interval. It was found that the male peer had the most 
immediate influence in shaping children's aggressive behaviours, while the 
adult male had the most lasting effect. 
The findings revealed that exposure of children to aggressive models is a 
relevant antecedent in determining the subsequent form of a child's aggressive 
behaviour. The sex of the child was shown to be significant, indicating that the 
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performance of imitative aggressive behaviour is greater for boys than for girls. 
The finding indicated that children also imitated aggression from the models 
not only at the actual time of observance but also at a significantly later time. 
It is assumed also that the more time children spend watching television, the 
greater the increase in their physical aggression. Eron (1963), for example, 
conducted research about the relationship of television viewing habits and 
aggressive behaviour in children. His investigation focused on the amount of 
time that television was watched and the extent of violence in favourite 
programs. Information was obtained from 689 mothers and 522 fathers in 
individual interviews relating to the psychosocial antecedents of aggressive 
behaviour in their children. This information was then related to ratings of 
aggressive behaviour of third-grade children made by their peers. It was found 
that there was a significant positive relationship between the violence ratings of 
favourite programs as reported by both mothers and fathers and aggressive 
behaviour of boys as rated in school. Also, there was a significant negative 
relation between total time watched by boys as reported by mothers and 
aggressive behaviour. 
Another angle that has been investigated in regard to aggressive behaviour is 
based on the correlation of children's television viewing frequency and parents' 
level of education. Tangney & Feshbach (1988), studied three samples of 
upper elementary school students. Ethnicity was found to be a strong 
determinant of the amount of television viewed. Black children viewed nearly 
twice as much television as white children, independent of parents' level of 
education, which itself was inversely related to viewing frequency. The data 
indicated that children whose parents were in the high-education group watched 
less television than children whose parents were in the low-education group, 
with children from families with medium education falling in between. Based 
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on the findings, it was concluded that the higher the level of parents' education, 
the less television was viewed by the offspring. 
Children's aggressive behaviour can also be influenced by imitation of the main 
popular character in a certain program on television. Children w h o spend a 
great deal of time watching a favourite character presenting a great deal of 
violence such as fighting, kicking, hitting, and chasing are more easily 
influenced than children w h o watch less violent programs. 
Donohue, et al. (1988), conducted research on the impact of television role 
models on physically abused children. The sample consisted of 45 physically 
abused children w h o had been identified as such and placed in an after school 
daycare center by parents and 45 non-abused children between 5 and 12 years 
of age. The aim of the study was to determine the extent to which the children 
identified with television role models. 
They found that abused children watched significantly more television than 
non-abused children and they reported that the abused children were allowed to 
watch as much as they wished, significantly more often than non-abused 
children. Abused children identified significantly more with favourite violent 
characters, and were less able to identify an aggressive adult T V character they 
disliked. 
Many people, especially parents are concerned about the impact of advertising 
during children's programs which effects children's behaviour in terms of 
consumerism. Young viewers are a target of advertisers as they are easily 
influenced by the persuasive style of advertisements. Advertisers use 
knowledge of consumer behaviour in conjunction with the characteristics of the 
product itself. Children are easily convinced that they need the product 
advertised and put pressure on their parents to purchase it. Rahayu (1994), 
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pointed out that all the advertisements that are televised are very interesting and 
sometimes more interesting than the television programs themselves. Children 
like them very much and the merchandisers really know h o w to take advantage 
of their less critical awareness. Children w h o are unable to understand the 
advertising mechanism will be easier influenced and be greater consumers. 
M u c h research has been conducted with respect to the influence of children's 
television programs on children's consumer behaviour. 
Ward & Wackman (1972), examined the influence of three variables on 
children's purchase attempts and parents yielding, namely: demographics, 
parent-child interaction, and mothers' mass communication behaviour. Their 
research was conducted with self-administered questionnaires which were sent 
to 132 mothers of 5 to 12 year-old children. They found that children 
frequently attempted to influence purchases of food products, and that such 
attempts decreased with age. Durables directly used by children were the 
second most requested. Mothers of younger children 5 to 7 years old indicated 
frequent requests for game and toy purchases while mothers of older children 
11 to 12 years old, were pressured into buying certain items of clothing and 
record albums. 
The correlation between the frequency of the requests and mothers' yielding 
was positive and statistically significant. Clearly, children w h o asked for 
products more often received them more often. A further interesting correlation 
was observed between age of the children and parents yielding to purchase 
influence attempts. Thus, while parents received more purchase influence 
attempts from younger children, they were more likely to act on them as the 
child grew older. The data indicated also a significant positive relationship 
between conflict and influence attempts, suggesting that purchase influence 
attempts m a y be part of a general pattern of disagreement and conflict between 
parents and children - perhaps even the cause of such disagreements. 
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Restrictions on viewing and yielding were negatively related. Thus, the more 
restrictions parents placed on a child's television viewing, the less they had to 
oppose children's attempts to influence purchasing decisions. 
Child consumer behaviour is not always due to exposure to television, 
however. It can also be influenced by other factors such as peer group 
pressure, brochures, and children's magazines. It is therefore an unreasonable 
assumption that a child's increase in consumption of goods is directly related to 
children's programs on television. In relation to television, various factors need 
to be considered when looking at increased consumerism in children. Some 
influences are predictable, such as the degree of interaction of the child with a 
certain program, or the type of program most often watched. 
Argenta, et al. (1986), investigated the impact of different television 
programming on the social interactions and toy play of pre-school children. 
Same-sex pairs of young children were observed during three types of 
television programs: cartoons, Sesame Street, and situation comedies. Thirty-
six pre-school children, ranging in age from 3 to 5 years old were used in the 
investigation. Their findings suggested that television did not bring to bear a 
unitary influence on the social interaction of young peers but rather that it 
created various social contexts, depending on the programs being viewed, for 
instance their interest, comprehensibility, and formal program features. In 
relation to toy play, they found that while viewing in general, girls attended less 
to their toys and engaged in less active toy play than did boys. This pattern 
was particularly pronounced during Sesame Street. However, when children 
were exposed to cartoons, their attention to toys and active toy play were 
uniformly low for both girls and boys. 
A child's consumer behaviour may therefore be increased as a result of the 
characteristics of the program that he or she always watches. For example, 
41 
when the characters in the program present active play with toys then the 
viewing child wants to o w n the toy observed in the program. Another possible 
situation, increasing child consumerism, m a y occurs as a result of the child's 
interest in a particular toy commercial, causing the child to desire such a toy for 
play with friends. 
Another study was carried out relating the number of requests by children for 
certain consumer products to the children's age. Isler et al. (1987), based their 
research on the diary of families from various socio-economic backgrounds. 
Mothers were asked to complete diaries each day for one child in the family, 
preselected by the interviewing firm. The sample consisted of 118 five to 
seven-year-olds, 102 nine to eleven-year-olds, and an exploratory subsample of 
30 three to four-year olds. The objectives of their study were descriptive, 
therefore no specific hypothesis had been formulated. However, general 
expectations, based on previous research, were that request frequency would 
decrease with an increase in the child's age, that different types of products 
would be requested by different-aged children to reflect their changing interests 
(for example, more interest in clothing and sporting goods among older 
children and less interest in toys, and that more negotiating responses would 
occur among mothers of older children). During the 28-day period of study, it 
was found that the younger children had a higher than average number of 
requests. While the exploratory sample of 30 three to four year olds was 
relatively small, results indicated that these children make more requests than 
older children. 
This evidence indicates that children aged between 5 to 7 had the highest 
number of requests on products which they had observed on television. 
Unfortunately the data did not indicate the correlation between the children's 
ages and the hours they were exposed to television during the 28-day period of 
study. This study therefore does not offer any concrete evidence indicating a 
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relationship between the number of hours the children were exposed to 
television and the degree of requests for consumer goods. 
Gunter et al. (1991), in the latter half of 1988 examined the control of the 
television set in the home. Their sample consisted of 384 children, aged 7 to 
16, all of w h o m attended schools in an outer London suburb of wide ethnic and 
social mix. In the majority of cases parents decided what program should be 
on, fathers being regarded as the person with ultimate control. A few 
youngsters maintained that it tended to be a joint decision, some others even 
insisted that they always got their own way and that everyone else fitted in with 
them. A few complained that it was their brothers or sisters who made the 
decision. 
Similarly, Lull (1982), conducted a mass-observational study involving more 
than 500 families into who was responsible for the selection of television 
programs in the home. With regard to personal influence he found that fathers 
were named most often as the person who controlled the selection of television 
programs. Children and mothers were more likely to regard fathers this way 
than were the fathers themselves. In terms of family consensus the data 
revealed that particular combinations of parents and/or children were seldom 
regarded as the dominant modes for selection. However, in terms of the 
television program selection processes, as they were influenced by family 
position (father, mother, child), both parents differed from the children on 
several indices. Children were more likely to watch television programs which 
parents did not select for them. Further, children were less satisfied with the 
way their families made decisions, including the selection of television shows 
and the outcomes of those decisions. 
The data of these last two studies indicated that parents have the most 
significant influence in selecting programs. This research can be compared to 
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this current study, which also examines the extent to which parents are 
involved in selecting television programs for their children at home. 
Anderson, et al. (1986), examined age trends in TV-viewing time and visual 
attention of children and adults by videotaping in their homes for 10-day 
periods. The sample consisted of 99 families from the three upper categories of 
socio-economic status. The 99 families consisted of 460 individuals, including 
270 children, ages 0 - 1 7 years, and 190 adults, ages 18 - 62 years. Some of 
their findings revealed that there were no significant differences where age or 
sex were concerned, when the amount of time spent in front of the television 
was considered. Children spent on average of 12. 8 hours per week watching 
television and adults spent an average of 11. 5 hours per week. However, 
between children aged 0 and 5 years there was a dramatic increase in the 
percentage of visual attention to television. Furthermore, adults males looked 
at the television a greater percentage of time than adult females. 
It has been noticed that children therefore appear to watch slightly more 
television than adults. In terms of adults having effective control over 
children's viewing habits, these statistics seem to indicate a very low level of 
control over children's viewing on the part of the adults. 
With regard to family television viewing at home, Gunter & McAleer (1990), 
suggested that a wide range of factors may influence the ways in which 
different families establish their viewing habits. The matter as to what to watch 
on television can be the scene of much conflict in the home. W h e n more than 
one member of the family wants to take over viewing choices, there may be 
long arguments as to who gets to watch which program. In these days of multi-
set homes, one might expect such conflicts to be reduced or to be more quickly 
resolved. However, this may not always be the case as it is often the best set in 
the house which is being strongly competed for. Evidence as to who controls 
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the television and makes the viewing decisions so far does not offer a consistent 
picture. 
Idiosyncratic family viewing patterns and rule-based controls over the use of 
the television do exist and can be important mediators of the impact of 
television on children. However, decisions over h o w the set is used, by w h o m 
and under what circumstances can vary a lot. One family may not exert as 
much control over what the children watch as another. Although parents may 
often claim to take care of what they allow younger members of the family to 
watch, this may well be far removed from what actually happens in practice. 
Moreover, in households with two or three television sets, parents may not 
always know when or what their children are watching. Again, when the 
parents are out, youngsters are free to watch whatever they like. 
Summary 
The information derived from Indonesia and Western research regarding the 
impact of television on children's behaviour can be briefly summarised. From a 
survey of the literature, it is possible that imported television could have a 
negative effect on children in Indonesia as a result of the following: 
Firstly, imported television programs have a cultural background different to 
that of Indonesia. Children are therefore confronted with an inconsistency of 
values, beliefs and behaviour. This may have the effect of disturbing existing 
values and behaviours in children. 
Secondly, imported programs present a great deal of violence and sex, and this 
is considered by some commentators to be in conflict with Indonesian cultural 
norms. 
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Thirdly, the influence of overseas culture has a strong impact on moulding 
lifestyles, attitudes, and consumer behaviour of Indonesian children. 
Television seems to be having a stronger influence on children than parents, 
education and religion, and is often in direct conflict with the principles of 
these institutions. 
Research carried out in the West has established that the characters or models 
in programs on television often have a negative effect on children's behaviour, 
causing increased aggression and increased desire for consumerism through 
being exposed to advertisements and by imitation of role models on television. 
Some research found that parents were dominant in controlling television 
viewing in the family. In both Indonesian and Western research, parent control 
was found to be an important variable in measuring the extent of the negative 
impact of television on children. In both cases, it was appreciated that to 
measure the impact of television on children requires consideration of 
numerous variables such as: parent control, socio-economic background, 
education, and environment. 
While much research and experimentation has been carried out in the West, 
which can be useful for similar investigations in Indonesia, results cannot be 
directly applied, because Indonesia presents different situations in terms of 
types of audiences, the expansion of television services and the control of 
television viewing. The different cultural context of the audience, different 
structures within society, and the different socio-economic structure of society 
should be taken into account. The different role for government regulation of 
commercial television must also be considered. 
The assumptions or opinions expressed by social commentators, officials and 
academics when addressing seminars in Indonesia with regard to the impact of 
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imported children's television programs on children's behaviour should not be 
accepted without proper supporting evidence. 
Even the findings of Indonesian researchers who have carried out empirical 
studies into this question need to be considered with caution. For example, 
Guntarto, et al. (1993) found that in regard to four categories of imported 
children's television programs; namely: cartoons, non-cartoons, puppet shows 
and mixed character shows; such programs negatively affected children's 
behaviour and their moral standards. Haryati (1993) found that based on 
demographic research on students of two Senior High Schools in Bandung, 
West Java there was a negative influence of overseas films on teenagers. 
However, some questions regarding the representativeness of the survey groups 
and the methodology used means that additional research should be undertaken 
so that a clearer picture of the impact of foreign television programs can be 
discerned. 
In addition, previous research findings in Western countries need to be 
interpreted carefully to determine the extent to which they point to differences 
and similarities in relation to the results of the data in this study. For example, 
Messaris and Thomas, 1986, cited in Wright (1986) found that differences in 
the socio-economic status of families correlate with differing parental 
perceptions of the influence of television on children's behaviour. Bandura, 
Ross & Ross (1961); (1963a) found that subjects imitating aggressive 
behaviour reproduced a good deal of physical and verbal aggression from the 
characters of programs presented and boys were more aggressive than girls. 
Such findings m a y not be indicative of the situation in Indonesia. 
Bandura & Huston (1961); Bandura, Ross & Ross (1963b); Hicks (1965) and 
Steuer, et al. (1971) found that children's aggressive behaviour increased when 
influenced by characters in television programs. 
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Eron (1963) found that there was a significant positive relationship between the 
violence ratings of favourite programs and aggressive behaviour, as reported by 
both mothers and fathers. Also, there was a significant negative relation 
between total time watched by boys and aggressive behaviour. 
In terms of parents' level of education, Tangney, et al. (1988) found that the 
higher the level of parents' education, the less television was viewed by 
offspring. 
In terms of the extent to which role models of characters on television 
influenced children's behaviour, Donohue, et al. (1988) found that abused 
children identified significantly more with favourite violent characters, and 
were less able to identify an aggressive adult television character they disliked. 
In terms of the extent to which children were influenced by the intent and 
persuasive of advertisements on television, Ward & W a c k m a n (1972) found 
that there was a significant positive relationship between parent/child conflict 
and influence attempts. They assumed that this conflict between parents and 
children occurred because of the disagreements over whether or not to purchase 
the item advertised. Restrictions on viewing and yielding were negatively 
related. Thus, the more restrictions parents placed on a child's television 
viewing, the less they had to oppose children's attempts to influence purchasing 
decisions. 
Argenta, et al. (1986) found that television did not bring to bear a unitary 
influence on the social interaction of young peers but rather it created various 
social contexts, depending on the programs being viewed; for instance their 
interest, comprehensibility and formal program features. In relation to toy play, 
they found that while viewing in general, girls attended less to their toys and 
engaged in less active toy play than did boys. The different degree of attention 
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between boys and girls on toy play also depended on programs presented. Isler 
et al. (1987) found that different types of products would be requested by 
different-aged children. 
In relation to parents' supervision while watching television together with their 
children, Gunter et al. (1991) and Lull (1982) found that parents were more 
likely to control the selection of television programs. 
Anderson et al. (1986) found that there were no significant differences where 
age or sex were concerned, when the amount of time spent in front of the 
television was considered. However, between children aged 0 and 5 years 
there was a dramatic increase in percentage of visual attention to television. 
Therefore, the following five hypotheses have been formulated to test the 
extent of the validity of popular assumptions and previous Indonesian and 
Western research regarding the negative impact of imported children's 
television programs on Indonesian children's behaviour, with a focus on the 
Jakarta area. 
Hypotheses 
Five hypotheses have been formulated regarding the negative influence that 
imported television programs may have on the behaviour of Indonesian 
children. 
1. The more children watch imported children's television programs the more 
they tend to display physical aggression. 
2. The more children watch imported children's television programs the more 
they tend to display verbal aggression. 
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3. Modelling the characters on imported children's television programs has a 
negative effect on children's behaviour. 
4. The more children watch imported children's television programs the more 
consumerist they tend to become. 
5. The more children watch imported children's television programs the more 
they challenge authority. 
It should be noted that hypothesis 4 refers to the influence of imported 
children's television programs (content). It does not refer to the influence of the 
advertising broadcast during the timeslot of the programs. In addition, the 
concise statement of hypothesis 5 should not obscure the fact that it refers to 
parental authority as the focus of investigation and discussion in the study. 
CHAPTER 3 : THEORY 
Theory is an important consideration when conducting research. Theory should 
function as a guide to the researcher and be a means of approaching the subject of 
investigation. There can be a range of theories explaining a particular phenomenon. 
The researcher has to select which are helpful for his/her study. "The point of 
theorizing is to understand: it is to gather the many bits and pieces of experience and 
events together in such a way that w e see their pattern and understand their sequence 
of causes" (Inglis, 1990, p. 1). 
Several theories will be discussed in this chapter, however not all of them will be 
considered useful to this study. Some comparison between theories will be 
undertaken and an effort will be made to evaluate the appropriateness of the theory to 
the methodology and the data of this study. A n assessment of the strengths and 
weaknesses of particular theories will be made in order to determine the extent to 
which they are helpful in interpreting the results of this survey into parents' 
perceptions regarding the influence of imported children's television programs on their 
children's behaviour. 
In Western countries there has been considerable theoretical work conducted into the 
influence of television characters on their viewers, especially on children's behaviour. 
Bryant, et al. (1983, p. 244) stated that "Social Learning Theory is the paradigm that is 
most frequently applied to learning by the visual media". Although this paradigm 
came out of research which was conducted during the 1960s and 1970s, it still has 
relevance to this study as it claims to demonstrate that there is a clear correlation 
between time spent watching television and aggressive behaviour in children, at least 
in controlled experimental conditions. 
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This study differs from the work of the Social Learning Theory researchers in that it 
does not attempt to conduct experiments in an artificial and controlled laboratory 
environment but just seeks to conduct a survey of perceptions held in the 'real' world. 
According to Albert Bandura, as expressed in his book 'Social Learning Theory' (1977, 
pp. 22, 24), "modelling influences produce learning principally through their 
informative function During exposure, observers acquire mainly symbolic 
representations of the modelled activities which serve as guides for appropriate 
performances". 
According to Bandura's Social Learning Theory, it is argued that models presented on 
television hold the attention not only of children, but also of adults. Bandura, Grusec, 
& Menlove, 1966 cited in Bandura (1977, p. 25), state that "models presented in 
televised form are so effective in capturing attention, that viewers learn much of what 
they see without requiring any special incentives to do so". In addition, Bandura 
(1973), and Liebert, Neale, & Davidson (1973) cited in Bandura (1977, p. 39), state 
that "another influential source of social learning is the abundant and varied symbolic 
modelling provided by television, films and visual media. It has been shown that both 
children and adults acquire attitudes, emotional responses and new styles of conduct 
through filmed and televised modelling". 
Bandura, Ross & Ross (1961); Bandura & Huston (1961) and Bandura, Ross & Ross 
(1963a, 1963b), conducted experimental research which tested the extent to which 
children imitated the aggressive models observed in television programs. There are 
some strengths to this approach. In such a closed and tightly controlled environment, 
observers could note the extent of the children's imitative behaviour. They could also 
observe something of the children's psychological state during the process of watching 
the characters on the television programs that were presented. 
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The results of the Bandura group's experiments indicate that the models or characters 
shown on television programs can have a negative influence on children's behaviour, 
such as by increasing imitative physical aggression, verbal aggression, and aggressive 
gun play. However, given the limitations of the experiments, the results cannot 
measure the extent to which television plays a part in influencing children's display of 
aggression in their daily lives when interacting with their siblings, parents, and peers. 
Whether children imitate models on television programs or not, television can only be 
said to have a negative impact on children's behaviour if their imitations, arising 
directly from television models, actually cause a negative outcome. This in itself is a 
difficult correlation to prove. In large-scale field studies of the influence of television 
on children's social behaviour, Himmelweit, Oppenheim, & Vince (1958), and 
Schramm, Lyle, & Parker (1961), as cited in Walters & Willows (1968, p. 80), suggest 
that "televised material involving, for example, the portrayal of violence did not have a 
deleterious effect on the social behaviour of children unless the observers had already 
established 'aggressive tendencies'". 
While the scientific experiments of the Bandura group (1961a, 1961b, 1963a, 1963b), 
may result in proving that television does have an effect on children's aggressive 
behaviour, the extent to which these findings can be applied to television viewing in 
the home is questionable. For example, Bandura states that television models must be 
"perceived accurately" and that "attentional processes" are paramount if television is 
to influence children. It is impossible to ensure this in actual home viewing 
environments. 
In making a comparison between the Bandura group's experiments and the method of 
investigation in this study, there are a number of points to be noted. The Bandura 
group's experiments were carried out in a controlled environment. The children were 
highly organised by the experimenters, the room for the experiment was carefully 
chosen, and the television programs to be viewed were carefully selected. During the 
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experiment, children were only exposed to what was required, and other influences 
were either excluded or not taken into account. Therefore, the experiment carefully 
controlled the possible factors that could influence behaviour. 
However in a real life situation, there are many factors which shape children's 
behaviour. Thus, the results of the Bandura group's experiments do not necessarily 
apply in real life environments. These experiments can be viewed as being removed 
from actual situations and therefore are of limited usefulness when making 
comparisons with the finding of this study. 
The purpose of the survey in this study is to investigate parents' perceptions of the 
influence of imported children's television programs screened in Jakarta on their 
children's behaviour. Bandura's social learning theory cannot be applied as an 
approach to interpret the results of this survey because the survey only seeks to 
investigate parents' perceptions. The Bandura group's experiments focused on 
psychological considerations only to the extent that they impacted on interpreting the 
interaction of individual children with the characters or models on television 
programs. This study, by contrast, is concerned with investigating parent's perceptions 
of the influence of foreign programs on their children's behaviour. As such, the 
psychological aspect is central. Parents were free to present their o w n opinions about 
the influence of imported children's programs on their children's everyday behaviour. 
There was no hidden experimenter to observe whether children displayed or imitated 
negative behaviour while they actually watched television. There was no control room 
set up especially for an experiment and there was no particular program selected. 
Another limitation of the Bandura group's experiments was that they did not take into 
account social differences. In society there are differences of religion, status, income 
level, gender, race, power, and so on. Such differences have an effect on the 
motivation, location and manner in which people watch television, and on the way 
people interpret what the programs mean. These social differences were not addressed 
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by the Bandura group's experiments. Other variables in home viewing conditions are 
also relevant to a study of television viewing and its effects on viewers. For example, 
some parents pay a lot of attention to what their children watch but many other parents 
show only a slight interest in their children's television viewing. 
The Bandura group's investigations also did not consider the impact of other factors 
external to the experimental environment. For example, the effect of government 
policies and regulations on the content and scheduling of programs on television. The 
Bandura group carefully selected the programs they presented to children in their 
experiments, but in Indonesia, and other countries as well, the government has a role 
to play in determining what m a y be screened by television stations. The government 
maintains a regulatory environment for television. For example, the government, 
through its regulations, determines appropriate time slots for children's programs, 
requires a minimum quota of locally produced programs, decides h o w many minutes 
of commercials can be screened, and censors all local and imported programs so that 
they meet the appropriate guidelines. The Bandura group were not constrained by 
such restrictions when selecting the programs they wished to present to children in 
their experiments. Thus the programs presented to children in the Bandura group's 
experiments cannot usefully be compared to the programs that Indonesian children 
watch for this survey. 
Finally, the Bandura group's experiments did not take into account differences in 
cultural background. W h e n children sit down in front of a television set, they bring 
with them 'cultural baggage' constructed by the environment in which they live. Each 
society has a different cultural background and this influences the way an individual 
perceives, interprets and understands a program presented on television. If the 
Bandura group had presented their selected television programs to children of a 
different cultural background, perhaps the effect on these children would have been 
different. 
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W h e n compared with Bandura, Fiske (1987), pays much more attention to the 
different cultural contexts in which audiences watch television programs. He 
approaches his study with the view that programs on television can be appreciated in 
some way by all groups in society. H e assumes that every group will be able to 
construct some interpretation of the program. Fiske (1987, p. 1), points out that 
audiences make television programs "meaningful and pleasurable" for themselves. 
Audiences are not just reactive but actively construct meaning, and this process is 
related to the cultural background of the audience. Thus an audience can construct 
meaning from programs originating from a wide range of societies, but the meaning so 
constructed will come out of the subjectivity of the viewing audience. 
The concept of subjectivity is a key factor here. As Fiske (1987, p. 49) states, "Our 
subjectivity, then, is the product of the social relations that work upon us in three main 
ways, through society, through language, and through the psychic processes through 
which the infant enters into society, language and consciousness. Our subjectivity is 
not inherent in our individuality, our differences from other people, rather it is the 
product of the various social agencies to which w e are subject, and thus is what we 
share with others. These social agencies are so numerous and interact with each other 
and with the social history of each of us in so many different ways that the theory does 
not lead us to a reductionist, conformist view of society." 
Fiske's work (1987) provides some useful approaches for this study. Fiske (1987) 
suggests that programs on television can be understood in different ways by different 
audiences. There is a multiplicity of meanings and each audience constructs a 
meaning for itself. Thus when a program is viewed in a different society it does not 
necessarily mean that this society will drop its o w n cultural values and take up the 
values of the society represented on screen. It depends on h o w the audience actively 
makes meaning and incorporates it into its daily routine. As Fiske (1987, p. 66) states, 
"to be popular, the television text has to be read and enjoyed by a diversity of social 
groups, so its meanings must be capable of being inflected in a number of different 
56 
ways. The television text is therefore more polysemic and more open than earlier 
theorists allowed for. As Hobsen (1982, p. 106) puts it: 'The message is not solely in 
the "text", but can be changed or "worked on" by the audience as they make their own 
interpretation of a programme'". 
In contrast to Fiske, some Indonesian commentators on the electronic media hold more 
to the view that at least some Indonesian audiences respond very reactively to what 
they see on television, without any great capacity to actively construct their own 
meanings. For example, there is the image of "American values being injected into 
Third World hearts and minds", as presented in Mohammadi (1991, p. 130). In this 
view, the foreign cultural framework presented in American programs has the capacity 
to pollute the cultural values of audiences in Third World countries. Thus, if 
television programs are just presented to an audience without any commentary from 
the authorities or any filtering of content to remove unsuitable scenes then the 
audience will be vulnerable to moral damage and cultural erosion. Different segments 
of the audience in the Third World are in different degrees of danger from the 
subverting influence of foreign programs. It is the young and the uneducated who are 
the most vulnerable and most in need of protection. Television is thus seen as a 
powerful part of social life. It has tremendous capacity to penetrate and stimulate the 
way of thinking of its audience and therefore must be controlled for the good of 
society. 
Even though Fiske is right to stress the capacity of an audience to actively create 
meaning for themselves when watching television, and to point out that people are not 
just passive receptors wide open to being moulded by what they see on television, 
Indonesians still have a legitimate right to be concerned about the possible negative 
effects of large numbers of foreign television programs. Material made for one 
country which is then subsequently televised in a different country, with a vastly 
different cultural context and audience structure may, if it is broadcast in sufficiently 
large quantities, have the effect of undermining local cultural resilience. Indonesia is 
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rich in cultural traditions. Therefore, some groups of people w h o disagree with the 
flood of foreign programs suggest that the majority of programs shown on television 
can reflect a sense of Indonesian identity, character and cultural diversity. 
The screening of foreign programs that contain material inconsistent with indigenous 
cultural values and moral norms is not a problem of itself, so long as the quantity and 
the scheduling of such programs is strictly limited and controlled, and so long as the 
needs of vulnerable segments of the audience, particularly children, are considered. 
Many people in the world express the opinion that the cultural integrity of a nation is 
essential to be maintained and protected to avoid the destructive influence of a global 
culture that has greater resources and more advanced technology. A flood of foreign 
programs can be considered as long as they can contribute a positive meaning to 
Indonesian audiences 
It is here that some consideration of conflict theory can provide some useful insights 
for this study. The globalisation of electronically distributed information and 
entertainment services does represent a challenge to Indonesian cultural identity and to 
indigenous values and beliefs. In the global economy, not all the peoples of the world 
are equally strong. There is the potential for conflict between the weaker and stronger 
nations, particularly when cultural material is considered. 
Films, television programs, and other cultural material, are sometimes categorised as 
commercial commodities to be traded. However, some social critics in Indonesia, as in 
many other countries, argue that cultural products should not really be equated with 
other products, such as steel or potato chips for example. They argue that Indonesia is 
not in an equal position to compete with some foreign countries in the manufacture 
and marketing of film and television and that some form of protection is needed to 
protect local culture from an influx of too much foreign material. These 
commentators are also of the opinion that the local film and television industry needs 
much greater support, protection and subsidy in order to compete effectively with 
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imported programs. There is a widely expressed fear that the screening of a lot of 
foreign produced material, some of it depicting highly realistic violence and sex 
scenes, and some of it depicting unfamiliar attitudes and beliefs, will result in the 
construction in Indonesia of a society with a different ideology and different cultural 
values and social norms. Some people fear that this m a y have many negative 
consequences in Indonesia. 
Conflict theorists identify many different types of conflict in society. In terms of 
inequality, conflict can emerge between races, between social classes, between m e n 
and women, between people of different religious beliefs and between young and old. 
It is considered that one group has an unfair advantage over the other if they have 
unequal amounts of power, wealth, prestige and authority. 
Accordingly, conflict can be said to exist between nations if they also are in a 
relationship that is unequal, where one nation has an advantage that another nation 
does not enjoy to the same extent. According to Jones (1985, p. 11), "The real 
structural determinants of behaviour are the rewards and advantages possessed 
unequally by different groups in a society. Such a structure of unequally distributed 
advantages is plainly and clearly unfair. Other things being equal, those most 
disadvantaged by it would not put up with such a state of affairs". It is n o w possible 
to speak meaningfully of a global society of nations, and so if this conception of 
conflict was related to the relationship between Indonesia and the United States in the 
field of film and television, for example, it immediately becomes apparent that the 
relationship is unequal, and contested, 
When conflict theory is related to structural divisions within Indonesian society, it 
may be considered that different groups are in an unequal position with regard to 
imported television programs. For metropolitan based groups w h o have significant 
degrees of power, authority, wealth and education, imported programs m a y not exert 
any great influence on behaviour, or if there is an influence it may well be a positive 
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one. However, for people w h o follow the old traditions everyday and w h o m a y have 
low levels of income, education and prestige, the impact of imported programs might 
have a negative effect by serving to undermine the local cultural system. The way in 
which many Indonesians live in their town and village communities is not a lifestyle 
that benefits global business interests. It is too frugal and self sufficient. So what 
works in favour of the interests, norms and values of one section of society works 
against those of other sections of that society. 
Business interests which control Indonesia's commercial television stations clearly 
benefit from the continued growth of the modernised urban middle class's capacity to 
consume, because of the link between buying power and advertising revenue. Various 
forms of pressure and persuasion are placed on individuals and minorities in order to 
make them change from traditional economic patterns to more modern ones. 
Television content is itself one important medium of pressure and persuasion. It is the 
domestic elites which control key sections of the economy, such as television, w h o are 
the most effective instruments for altering lifestyles and for bringing about the 
integration of foreign cultural and economic influences. 
Therefore conflict theory could offer a perspective on the impact of television on 
Indonesian society generally. Television can be seen as an institution that has a role in 
ensuring community compliance in moving from a pre-existing cultural and economic 
system to a more modern one. Establishing control over this institution is of vital 
importance to the national elites. As Jones (1985, p. 13) states, conflict theory 
provides a means to "find out whether some groups benefit more than others from the 
existence of a particular set of rules and have a greater say in their construction and 
interpretation". In the Indonesian context, conflict theory, for example, could provide 
a way to appreciate the interplay of the different interests that are competing for 
control of the media. 
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Conflict theory, when viewed in conjunction with some perspectives from Fiske 
(1987), can be considered as an appropriate approach to interpret the data gathered in 
this study. It is parents' perceptions of the influence of imported children's television 
programs on their children's behaviour that are considered in this study. It is these 
perceptions which form the basis for a consideration of what structural conflicts might 
be occurring in Indonesian society. The tensions between social change and social 
control, as highlighted by the debate over the influence of imported programs, can be 
investigated in terms of conflict theory. 
There have been many debates concerning the changes in the structure of Indonesian 
society during the period of modernisation. These debates have intensified with the 
rapid expansion of commercial television which has introduced a great volume of 
foreign program material into the country. There are a number of groups w h o take a 
negative view of this situation. For instance, some Indonesian social critics express 
the fear that the influx of a global culture will have a destructive influence on local 
cultures. This view is readily adopted by other groups. Consequently, a lot of the 
current debate focuses on the issue of control, even though there is not much empirical 
research supporting the assumption that global cultural products have a destructive 
influence on Indonesian cultures. 
Some Indonesian express the view that the difficult task of building a truly national 
culture should be protected from the potentially harmful influence of foreign television 
programs. They fear a loss of richness in the cultural diversity of Indonesia. 
However, other Indonesians are of the view that the globalisation of culture and 
information has certain positive benefits, such as improved understanding of other 
peoples, information sharing, and greatly improved international communication. 
They state that a greatly enhanced global communications infrastructure will not only 
expand our mental horizons and increase our range of choices, it will also enrich our 
cultural experience and enhance our freedom. Thus, it is evident that there is a range 
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of opinion in Indonesia with regard to the nature of the impact which foreign cultural 
products m a y have on Indonesian society. 
What needs to be generally recognised by all sides of the debate is that it will be just 
about impossible to block the intrusion of foreign programs and cultural products into 
Indonesia once the global communications infrastructure is in place. Such technology 
does not recognise existing political boundaries. It is difficult for individual nation 
states to impose controls over the flow of information on the new pathways. Global 
media industries are growing rapidly, and will extend their reach into virtually all 
societies. Indonesia can not expect to be immune from this process, nor quarantine 
itself from global processes, without giving up the development path it has followed 
over the last thirty years. 
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C H A P T E R 4 : Research Design 
4.1 Methodologies 
This study uses both quantitative and qualitative methodologies. The 
quantitative component consists of a survey of parents through questionnaires 
to establish the respondents' perceptions, attitudes, opinions, feelings and 
beliefs as to the extent to which imported children's television programs affect 
their children's behaviour in everyday life. Parents' perceptions in this regard 
refer entirely to the parents own individual value judgements and no 
consideration from any supposedly more objective standpoint is attempted in 
the quantitative investigation. Prior to conducting the survey, ethical clearance 
was obtained from the Research Committee of the University of Ballarat (See 
appendix 4). 
The qualitative component consists of a number of in-depth, semi-structured 
interviews with people w h o hold significant positions in fields related to 
children's television in Indonesia. The six people chosen for interview are: 
Seto Mulyadi, a well known television producer at Televisi Pendidikan 
Indonesia (the privately owned educational station) w h o is also an influential 
children's educator and psychologist; Ishadi SK, the former director of Televisi 
Republic Indonesia (TVRI) w h o n o w is the Head of Research and Development 
at the Ministry of Information and a respected expert in Indonesian broadcast 
media; Bobi Guntarto, a senior executive of the Indonesian Child Welfare 
Foundation, which is a prominent public interest group concerned with 
children's rights and welfare; Soekamto, the head of the Indonesian Film 
Censorship Board; Rosalia Kuncoro, who is responsible for selecting imported 
children's television programs at Televisi Pedidikan Indonesia; and lastly, 
Yosef S. Picanussa, w h o is responsible for selecting imported children's 
television programs at TVRI. 
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The purpose of conducting interviews with such prominent people is to 
establish their point of view and opinions concerning the possible influence of 
imported children's television programs on children's behaviour. Each of the 
interviewees was selected because in one w a y or another they are involved in 
children's television and are concerned with children's welfare. Their 
responsibilities range from participation in the production of children's 
programs to involvement in organisations concerned with the rights of 
Indonesian children. While in Jakarta for field work, this researcher contacted 
each of the interviewees by phone and arranged an appointment for the 
interview. Each interview was recorded on tape, with extensive notes taken. 
The informed and expert opinion of these people provides points of contrast 
and comparison with the results of the survey of parents' perceptions. The 
survey of parents is designed to gather quantitative data concerning perceptions 
in the general community, whereas the interviews are conducted to obtain 
qualitative information concerning the impressions, attitudes, experiences and 
informed opinions of a small but expert group of people. Both the qualitative 
and the quantitative methodologies are used to inform and relate to each other 
in order to enhance overall understanding of the topic. 
Imported children's programs are broadcast on the following Indonesian 
television stations: Televisi Republik Indonesia, Channel 1 (government station 
broadcast nationally); Televisi Republik Indonesia, Channel 2 (government 
station transmitting to Jakarta and environs); Rajawali Citra Televisi Indonesia, 
RCTI (commercial station); Televisi Pendidikan Indonesia, TPI (commercial 
station); Surya Citra Televisi Indonesia, S C T V (commercial station); 
Cakrawala Andalas Televisi, A N Teve (commercial station); and Indosiar 
Visual Mandiri, Indosiar (commercial station). 
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Subjects 
The subjects of the quantitative study were 388 parents of children attending 
grades 1 to 5 (6 to 11 years old) at three primary schools in the South Jakarta 
area. O f the 500 questionnaires distributed, only 111 were not answered or 
answered incompletely. So in total, 389 copies were returned, which is a 
response rate of 77.8%. However, one subject had to be deleted from the final 
analysis due to incorrect filling out of the questionnaire. Thus the total number 
of questionnaires analysed was 388, which is a response rate of 77.6%, 
Sampling 
The Purposive, or Judgmental Sampling Method, was chosen for this 
study (Babbie, 1992, pp. 230 - 231). This method is well adapted to the 
circumstances of the study, which include factors such as the wide geographic 
extent of the sample area and the large population of the area. This method 
was used in view of the fact that the Jakarta metropolitan area consists of five 
districts and has a population of approximately eight million people. It was 
therefore extremely difficult to determine an appropriate sample for each 
district, considering that both the time available and the research assistance was 
limited. 
The sample was based partly on parents' socio-economic status. Parents were 
categorised into upper, middle and lower income groups. Even though every 
district in Jakarta has a range of socio-economic groups, South Jakarta was 
chosen because it has perhaps the greatest mix of income groups. It should be 
noted that this sample cannot be taken as representative. Even though there 
was a wide mix of income levels represented in the survey, a lack of time and 




The procedure for distributing the questionnaires is as follows. The Office of 
the Chief Aclministrative Officer of South Jakarta has ranked schools into low, 
medium and upper categories, in accordance with data obtained concerning the 
socio-economic status of the students' parents. It is important to note that the 
staff w h o categorised the schools were members of a special office which 
monitors primary schools in the whole of South Jakarta. For this survey, three 
primary schools were selected by the office staff, in conjunction with this 
researcher; one school was in the high parents'-income group, another was in 
the medium income group, and the third was in the low income group. The 
office staff provided this researcher with a letter of referral to the schools and a 
description of each school. 
Copies of the questionnaires were taken to the schools selected by the staff of 
the Chief Administrative Officer of South Jakarta. The questionnaires were 
presented to the principals of the schools together with the letter of 
introduction. In each school, the principal asked teachers to distribute the 
questionnaires to their students. The latter were directed by their teachers to 
take the questionnaires home to their parents to be answered by them and 
returned one week later. The time to complete the questionnaire was estimated 
at 20 to 40 minutes. The decision to allow one week for the return of the 
questionnaires was based on the consideration that parents might be too busy to 
answer promptly and that students might need some reminding over a number 
of days to return the questionnaires to school. The questionnaires were 
accompanied by a letter briefly indicating the researcher's background and the 
aim of the research. 
4.5 Instrument 
The written questionnaires were directed at parents. The principals were asked 
to direct teachers to distribute the questionnaires to students from grade 1 to 5 
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(6 to 11 years old). The number of questionnaires to be distributed in each 
school depended on the number of students in grade 1 to 5. 
The questionnaire consisted of four parts. Part one asked about the personal 
details of parents and children as independent variables, namely: age of parents, 
parents' level of education, father's occupation, mother's occupation, family 
income, child's age, child's sex, hours spent by children in watching local and 
imported children's television programs and hours spent by children in 
watching imported children's television programs. 
Part two measured parents' perceptions of the influence that imported children's 
television programs have on their children's behaviour in terms of five related 
dependent variables: consumerism, challenging authority, physical aggression, 
role modelling and verbal aggression. The questionnaire design was based on 
the Likert scales. Answers were to be expressed by circling one of the 
following: strongly agree, agree, uncertain, disagree, and strongly disagree. 
The answers were to provide insight into the extent to which parents perceived 
that imported children's television programs influenced their children's 
behaviour. A high score on the scale meant a favourable attitude; favourable 
replies scored 5 for 'strongly agree', down to 1 for 'strongly disagree' 
(Oppenheim, 1992, p. 195-200). 
The questionnaire items were generated based upon the researcher's general 
knowledge of the debate current in Indonesian society regarding the influence 
of imported children's television programs on children's behaviour. In this 
debate, a wide range of issues had recently been raised, especially since the 
introduction of commercial television broadcasts, and these issues and concerns 
formed the background to the formulation of the survey questions. For 
example, many social commentators and journalists in the popular press had 
asserted that Indonesian children were becoming more physically aggressive, 
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and that this was because of the negative influence of the large numbers of 
imported children's programs broadcast on commercial television. This 
researcher wanted to investigate the validity of such assumptions so far as 
parents were concerned and so formulated the questions in a way designed to 
survey parents' perceptions of physical aggressiveness in children in relation to 
the influence of imported children's programs. This applies equally to the other 
dependent variables being investigated. Parents were close to children 
everyday, and thus were in a good position to comment on children's behaviour, 
especially in relation to television viewing habits. 
Forty seven questionnaire items were designed to measure five possible forms 
of behaviour changes. Sixteen questions addressed consumerism, eight 
questions addressed challenging authority, seven questions addressed physical 
aggression, four questions addressed role modelling and twelve questions 
addressed verbal aggression. 
Parents' perceptions of the five dependent variables were further related to the 
independent variables. The questionnaire was designed to measure a possible 
correlation between dependent and independent variables. The results were to 
be used to confirm or negate the hypotheses. 
The third part of the questionnaire was designed to measure the extent to which 
viewing decisions between parents and children occurred. Three questions 
were asked: first, who selected the programs to be watched, second, who 
decided the length of time to be spent by children in viewing and third, who 
decided on shared, co-viewing between parents and children. Respondents 
were required to circle only one of the following given answers: child makes 
the decision, parents make the decision, discuss and then agree, discuss but 
disagree, and never discuss. The results were to be used to measure the extent 
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to which consultation took place between parents and children in relation to 
children's television viewing habits. 
The fourth part of the questionnaire was designed to measure the extent of 
parental concern in relation to imported children's television programs. This 
part consisted often 'Yes' or "No' questions. Answer to these questions were to 
provide insights into the extent of parental concern in relation to the influence 
of imported children's television programs. (For both the English and 
Indonesian versions of the questionnaires see Appendix 5). 
Prior to conducting the field study in Jakarta, this researcher conducted a pilot 
study in Ballarat. Ideally, the pilot study would also have been carried out in 
Indonesia, but financial and time constraints prevented this. Social and cultural 
differences in conditions between Ballarat and Jakarta mean that the pilot study 
had some limitations in applicability and transferability. However the pilot 
study was useful in providing experience analysing data and in establishing 
appropriate procedures. 
The construction of the questionnaire in this study has a weakness common to 
many questionnaires based on the Likert scales. It is possible for parents to 
circle a number from 1 to 5 without actually considering the content of what is 
being asked. The researcher is aware that a small proportion of parents, 
because of laziness, lack of interest or uncertainty, would merely circle 
numbers at random or just seek to provide the answers they thought the 
researcher required. 
Data Analysis 
For the data analysis, the A N O V A (Analysis of Variance) method was used. 
This method compares the means by taking into account the variance in the 
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observed data. This analysis was carried out using the SPSS (Statistical 
Package for the Social Sciences) Windows version 6. 1. 
The ANOVA method was applied to compare the independent variable data 
obtained in section 1 with the parents' perceptions obtained in section 2 to see 
if there were any significant correlation factors involved in the resulting 
parental perceptions. 
The tables of the analysis of the data of section 1 and 2 present the Means, 
Standard Deviations (Std. Dev) and the level of Significance (Sig.) indicating 
the extent to which the mean is different.1 
Cross tabulation was carried out on the section 3 data to determine who made 
the decision to watch television at the three different income levels, presented 
in percentages. Again this was carried out using SPSS for Windows 6. 1. 
The analysis of the section 3 data revealed information about the following 
three factors: firstly, w h o usually selects the programs that the children watch; 
secondly, h o w many hours the children watch children's programs each week; 
and thirdly, the frequency that children watch television together with their 
parents. Findings are expressed in percentages. This section was also 
presented in the form of tables to indicate clearly the significant percentages on 
decision making between parents and children. The results were then related to 
the assumptions and opinions of various Indonesian social commentators with 
regard to the negative influence of imported children's television programs, 
particularly since the expansion of commercial television in Indonesia. 
*A series of A N O V A S had to be performed rather than the preferred M A N O V A (Multiple Analysis of 
Variance), because a computer powerful enough to perform on M A N O V A was unavailable at the time and 
also because a large portion of respondents (greater than 20%) would be lost if M A N O V A was used. 
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The section 4 data was tallied using SPSS (V 6. 1) to determine the percentages 
of total respondents w h o answered "Yes" or "No". The analysis of this section 
was then linked to the analysis of section 1 and 2 data because the questions 
were related to each other. 
The most significant aspect of the data analysis is relating the findings to the 
'Literature Review' of chapter two and the 'Theory' discussion of the previous 
chapter. O f major importance is relating the results of the data obtained 
through quantitative research to those obtained by qualitative research, and 
through this process arriving at the final conclusion. 
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CHAPTER 5 : RESULTS AND DISCUSSION 
This study surveys parental perceptions in South Jakarta of the influence on children's 
behaviour of imported television programs aimed at child audiences. It represents an 
entry into a relatively undeveloped field of research and in a sense, it is appropriate 
that the outcomes should remain tentative. However, possibilities for further research 
emerge in the context of a critique of this exploratory undertaking and relate to 
refining the research methods in a number of ways. 
As a step towards a more developed stage of research, the present questionnaire 
clearly needs to be evaluated to highlight its limitations and lead to an enhanced 
questionnaire design. This could lead to a more careful probing of the complex links 
between cultural change, national identity and personal behaviour. It is possible that 
different responses might emerge if the focus of observation were to shift from within 
the family to wider social groupings. Parents m a y report a perceived influence on 
other people's children, especially across class divisions, even if they are reluctant to 
acknowledge changes in their o w n offspring. 
Stronger links between the quantitative and qualitative phases could also help to 
strengthen the structured interview elements. This m a y be especially important 
considering the significance of the commercial sector in the presentation of imported 
product, which is of course the main focus of investigation in the survey. Discussion 
of the nature of the links between policy and practice might also reveal significant new 
areas for an ongoing research undertaking. A n d finally, it might be possible to gauge 
the closer workings of both an effects paradigm and reception paradigm in the context 
of parental perceptions as they emerge through the survey data. 
These considerations are all important in the process of reflecting on the present 
outcomes. The results from the present research provide a useful basis for further 
projections within given theoretical and methodological frameworks. The researcher 
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also believes that the results of this survey represent an important contribution to 
studies of the proliferation of commercial television in Indonesia. 
5.1 RESULTS 
The results will be presented in three sections. The first section is Parents' 
Perceptions of Likely Behavioural Influences. This section is separated into 
five sub-sections, according to each of the five hypotheses. The second section 
is Decision Making Between Parents and Children in Relation to Viewing. 
This section is separated into three sub-sections, namely: decisions made 
between parents and children regarding program selection; hours spent by 
children in watching children's programs; and shared viewing by parents and 
children, were presented in terms of percentages. The third section is the 
percentage of 'Yes' or 'No' responses regarding parents' concerns about 
imported children's television programs. 
5.1.1 Parents' Perceptions of Likely Behavioural Influences 
This section examines parents' perceptions of the influence that imported 
children's television programs have on their children's behaviour. Five 
dependent variables are used, namely: consumerism, challenging authority, 
physical aggression, role modelling and verbal aggression. Parents' perceptions 
were related to several independent variables, namely: age of parents, parents' 
level of education, father's occupation, mother's occupation, family income, 
child's sex, child's age, average hours children watch local and imported 
children's television programs per week and average hours children watch 
imported children's television programs. 
This section presents the data regarding which of the following options parents 
selected when completing the survey questions: 'strongly agree', 'agree', 
'uncertain', 'disagree' or 'strongly disagree'. These options were selected to 
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investigate the extent to which parents consider that their children's behaviour 
is influenced by imported children's television programs. 
It is important to note that the phrase "significant difference" is used in a 
restricted sense in relation to results obtained in the initial A N O V A analysis. 
Within the context of the research, post-hoc analysis such as Neuman-Keuls 
became inappropriate and therefore, the use of the phrase "significant 
difference" should not be interpreted to refer to any a posteriori statistical 
processing of the data. 
The significant difference between dependent and independent variables have 
been presented in tables and the means were interpreted to ascertain the extent 
to which parents' perceived that their children's behaviour was influenced by 
watching imported children's television programs. 
Finally, this section concludes with an assessment of whether each of the five 
hypotheses is corifirmed or not and which of the independent variables do not 
indicate any correlation to dependent variables. 
5.1.1.1 Consumerism in Children's Behaviour Patterns 
The first hypothesis is that the more children watch imported children's 
television programs the more consumerist they tend to become. Sixteen 
questionnaire items measured the variable of consumerism2. 
Table 1 (below) presents data about the significant difference mean between a 
child's gender and parents' perceptions of consumerism. 




The correlation between a child's gender and parents' 
perceptions on consumerism (N = 328) 
Gender 
Male(n=158) 
F e m a 1 e (n = 170) 









Total cases = 388. Missing cases = 60 or 15. 5 percent. 
Number of questions in analysis: 16. 
Type of responses/scale score: 




1: strongly disagree 
These means significantly different from each other (p = .0080) 
The sample mean (42. 9055) indicates that parents were basically uncertain 
whether there was any correlation between their children's watching of 
imported children's television programs and their children's consumer 
behaviour. There was a significant difference between male and female means 
(F (1,326) = 7.12, p = 0.0080). Parents tended more towards choosing the 
'disagree' option when asked whether imported children's television programs 
influenced female behaviour. They were more likely to choose 'uncertain' 
when considering whether there was an influence on male behaviour. 
In relation to children's age, the mean for the entire sample (42. 9388) indicates 
that parents were uncertain whether their children's consumer behaviour was 
influenced by imported children's television programs. The results of the 
analysis of variance (F (1, 326) = 7. 12, p = 0.0400) indicates that there is a 
significant difference between children's age groups. Results are summarised 
in Table 2. 
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Table: 2. 
M e a n score of consumerism by age group (N = 327) 
Age 
Under 6 years (n = 18) 
7 - 8 years (n = 127) 
9-10 years (n = 153) 
11- 12 years (n = 28) 
More than 13 years (n = 1) 
For entire sample 















Total cases = 388. Missing cases = 61 or 15. 5 percent. 
Number of questions in analysis: 16. 
Type of responses/scale score: 




1: strongly disagree 
These means significanUy different from each other (p = .0400). 
In looking at the means in Table 2 it can be seen that parents were basically 
uncertain whether the consumerist behaviour of children under 12 years old 
was influenced by imported children's television programs. With respect to 
children more than thirteen years old, parents tended to strongly disagree that 
such programs had an influence on their children's consumerist behaviour. 
Since the sample consists of only one individual however, the result is not 
significant. 
Based on parents' perceptions, the hypothesis cannot be confirmed that 
children w h o watch imported children's television programs are more 
consumerist. A n investigation of parents' perceptions did not indicate any 
significant correlation between children's viewing of imported children's 
television programs and the children's consumer behaviour. Parents were 
uncertain whether their children's consumer behaviour was influenced by 
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imported children's television programs or not. Even if children's consumer 
behaviour has increased since the expansion of commercial television, it may 
not be related to the influence of imported children's television programs. 
Other factors in children's daily lives need to be taken into account when 
considering causes for increased consumerism in children. 
The variables of age of parents, education level of parents, father's and mother's 
occupation, family income and average hours children watched in total (local 
and imported children's programs) did not indicate any significant correlation 
between children's consumer behaviour and imported children television 
programs. 
5.1.1. 2 Authority Challenging Behaviour in Children 
The second hypothesis is that the more children watch imported children's 
television programs the more they challenge authority. Eight questionnaire 
items measured the variable of challenging authority3. 
Table 3 presents data about significant difference in means between child's 
gender and challenging authority. 
There was no significant difference between male and female means on 
challenging authority (F (1, 346) = 3. 20, p=0.0745) with males scoring only 
slightly higher. The mean for the entire sample (19.8190) indicates that parents 
were more inclined to disagree that their children's behaviour in terms of 
challenging authority was influenced by the behaviour of characters in 
imported children's television programs. 
The eight questionnaire items designed to measure challenging authority are : 9, 10, 24, 25, 35, 36, 38, 
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Table: 3. 
The correlation between child's gender and challenging authority (N = 348) 
Gender 
M a 1 e (n = 164) 
F e m a 1 e (n = 184) 
For entire sample 








Total cases = 388. Missing cases = 40 or 10. 3 percent. 
Number of questions in analysis : 8. 
Type of responses/scale score : 
5 : strongly agree 
4 : agree 
3 : uncertain 
2 : disagree 
1 : strongly disagree 
These means were not significantly different from each other (p = .0745). 
According to most parents' perceptions, there was no influence from the 
characters of imported children's television programs on their children's 
behaviour in terms of challenging authority. This is in contrast to those social 
commentators who have stated that because the attitudes and values of 
characters in imported programs differ from traditional Indonesian cultural 
attitudes and values, then the influx of foreign programs could be blamed for an 
apparent increase in the incidence of Indonesian children challenging parental 
authority. 
There was a significant difference in means between the average numbers of 
hours spent watching local and imported children's television programs and 
challenging authority (F (5, 344) = 2. 52, p=0. 0296). The greater than 25 
hours group scored the highest. Table 4 is the summary of means. 
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Table: 4. 
The average number of hours of television watched 
in total per week on questions measuring challenging authority (N = 350) 
Hours 
Never watch (n = 18) 
Under 4 hours (n = 184) 
6 - 10 hours (n = 105) 
12 - 17 hours (n = 26) 
20 - 25 hours (n = 15) 
More than 25 hours (n = 2) 
For entire sample 
















Total cases = 388. Missing cases = 38 or 9. 8 percent. 
Number of questions in analysis : 8. 
Type of responses/scale score : 
5 : strongly agree 
4 : agree 
3 : uncertain 
2: disagree 
1: strongly disagree 
These means significantly different from each other (p = .0296) 
Parents basically chose 'uncertain' or 'disagree' as to whether their children's 
behaviour was influenced by the characters in local and imported children's 
television programs after habitually spending under 25 hours per week 
watching such programs. Only two respondents agreed that their children's 
behaviour on challenging authority was influenced by the characters in local 
and imported children's television programs, and they had children who 
watched more than 25 hours per-week. Statistically, the result is not significant 
because of the small sample. However, it may be valuable to follow up this 
result with further research. 
Thus based on parents' perceptions, the data indicates that there is no 
correlation between the hours children watched local and imported children 
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programs and children's behaviour on challenging authority. In terms of local 
children's programs, parents suggested that they are much better for Indonesian 
children. In answer to the one open-ended question in the questionnaire, they 
expressed their feeling that local productions were better because they were in 
accordance with Indonesian culture, even though they found local programs to 
be far from perfect. Stories in these programs were perceived as setting good 
examples. Children could imitate the characters in a positive sense in the 
context of their daily lives. Such stories were considered to contain good 
advice about etiquette and religion; and presented good manners, respectful 
behaviour and positive relationships between children and parents, and between 
family members, friends and neighbours. They were considered to present a 
code of behaviour that is in accordance with a widely held conception of 
Indonesian national values and identity. 
In addition, in question number one of section four of the questionnaire, where 
parents were asked to indicate their concerns about imported children's 
television programs, 83.0% of parents said that they did not want their 
children's attitudes changed due to the influence of the characters in imported 
children's programs. In question number three, 92.8% of parents said that it is 
important for their children to learn traditional Indonesian values, norms and 
customs. 
Thus, according to the data of this investigation, there is no correlation between 
the amount of time spent by children viewing imported children's programs and 
children's behaviour in terms of challenging authority. The hypothesis is not 
confirmed that the more children watch imported children's television 
programs, the more they challenge authority. 
The other variables that were tested in this study, namely: age of parents, 
father's and mother's occupation, family income, child's age and education level 
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of parents also demonstrated no correlation between children's challenging 
authority and imported children's television programs. 
5.1.1.3 Physically Aggressive Behaviour in Children 
The third hypothesis is that the more children watch imported children's 
television programs the more physical aggression they display. Seven 
questionnaire items measured the variable of physical aggression4. 
Table 5 presents data about the significant different mean between father's 
occupation and physical aggression. 
There is a significant difference in the mean measuring physical aggression 
based on the variable, father's occupation (F (6,340)= 2.28, p=0.0361). 
Respondents with a parent in the Armed Forces had a higher mean than any 
other category and they were more uncertain as to whether their children's 
behaviour in terms of physical aggression was influenced by characters in 
imported children's television programs. Respondents with a parent who was a 
laborer had the lowest mean and they were more inclined towards selecting the 
option 'disagree' in the questions of the survey concerned with physical 
aggression. 
The seven questionnaire items designed to measure physical aggression are : 1, 2, 37, 39, 41, 42,43. 
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Table: 5. 
^ = ^ ' .. . . 1 
Occupation 
Public service (n = 47) 
Armed Forces (n = 14) 
Private employee (n = 122) 
Laborer (n = 124) 
Businessman (n = 21) 
Pensioner (n = 5) 
Others (n = 14) 
For entire sample 


















Total cases = 388. Missing cases = 41 or 10. 6 percent 
Number of questions in analysis : 7. 
Type of responses/scale score : 
5 : strongly agree 
4 : agree 
3 : uncertain 
2 : disagree 
1 : strongly disagree 
At least one mean is significantly different from the others (p = .0361) 
The mean for the entire sample (17. 2277), shows that parents tended to choose 
'uncertain' or 'disagree' to indicate whether they considered their children's 
behaviour in terms of physical aggression to be influenced by characters in 
imported children's television programs. Results from the survey indicate that a 
definite conclusion cannot be formulated as to whether or not the children 
performed a certain physically aggressive action precisely because of the 
influence of the characters in imported children's programs. Also, parents 
cannot observe their children every single moment of the day. 
There is some evidence of family income being a significant variable for 
physical aggression at the 10% level of significance. (F (5, 342) = 2. 13, 
p=0.0612). Table 6 shows the significant difference of mean. 
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Table: 6. 
The correlation between family income and physical aggression (N = 348) 
Income 
Under 1 million (n = 165) 
2 - 4 million (n = 104) 
5 - 7 million (n = 16) 
8 - 10 million (n= 18) 
15 - 20 million (n = 22) 
More than 20 million (n = 23) 
For entire sample 
















Note : million in 'Rupiah' (Indonesia currency). 
Total cases = 388. Missing cases = 40 or 10. 3 percent. 
Number of questions in analysis : 7. 
Type of responses/scale score : 
5 : strongly agree 
4 : agree 
3 : uncertain 
2: disagree 
1: strongly disagree 
These means significantly different from each other (p = .0612) 
Families who earn more than 20 million rupiah had a higher mean, which 
indicates that they were more uncertain whether or not their children's 
behaviour was influenced by imported children's television programs than 
parents in the 8 to 10 million rupiah brackets. Their means being the lowest 
indicate that they tended to disagree that there was an influence. 
Interestingly, there was no significant difference in parents' perceptions where 
the family income was under 20 million rupiah. They tended to disagree that 
their children's behaviour was influenced by the kind of television programs 
being discussed here. Thus, the data of this investigation suggests that family 
income does not indicate any different parental perception regarding the 
influence of imported children's programs. 
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The variable, child's sex was highly significant for physical aggression at the 
0.5% level of significance (F (1, 354) = 9. 22, p=0.0026). As would perhaps be 
expected, boys scored much higher on physical aggression. Parents with male 
children were more likely to choose 'uncertain' when considering whether their 
children's behaviour in terms of physical aggression was influenced by the 
characters in imported children's television programs. Parents with female 
children were more likely to choose 'disagree' when considering whether there 
was such an influence. The mean scores can be seen in the following table. 
Table: 7. 
The correlation between child' s sex and physical aggression (N = 356) 
Gender 
M a 1 e (n = 170) 
Female (n= 186) 









Total cases = 388. Missing cases = 32 or 8. 2 percent. 
Number of questions in analysis : 7. 
Type of responses/scale score : 
5 : strongly agree 
4 : agree 
3 : uncertain 
2 : disagree 
1: strongly disagree 
These means significantly different from each other (p = .0026) 
The mean scores in Table 7 indicates that there was a significant difference 
between male and female on the question of physical aggression. This 
difference was also found by Bandura, Ross & Ross (1961, p. 575), whose 
work pointed out that "since aggression, however, is a highly masculine-typed 
behaviour, boys should be more predisposed than girls toward imitating 
aggression, the difference being most marked for subjects exposed to the male 
aggressive model". In their findings, subjects reproduced a good deal of 
physically aggressive behaviour resembling that of the models. Even in both 
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aggressive gun play and punches directed at the Bobo doll, the finding revealed 
that males were more statistically significant for aggression than females. 
However, the survey results of this study differ significantly from those of 
Bandura, Ross & Ross (1961); (1963 a); (1963b); and from those of Bandura & 
Huston (1961). In their experiments these researchers specifically exposed 
children to certain programs and supervised them. The main purpose of their 
experiments was to test the extent of the children's psychological interaction 
with characters presented in the programs. B y contrast, the survey in this study 
is designed to test the extent to which parents' perceive that their children's 
behaviour is influenced by imported children's programs. The evidence 
indicates that they were uncertain or expressed a range of opinions on whether 
or not their male and female children's behaviour was so influenced. 
An examination of Table 8 shows that the variable, average number of hours 
watched in total was also significant at 5 % level of significance for physical 
aggression, ( F (5, 351) = 2. 38, p=0. 0381) with greater than 25 hours having a 
larger mean than any of the other categories. The mean figures for the table 
show that in the bracket never watched and in the bracket 12 to 17 hours per 
week, parents were more inclined to disagree that their children's behaviour in 
terms of physical aggression was influenced by local and imported children's 
television programs. The mean figure for the more than 25 hours per week 
bracket shows that parents whose children watched both local and imported 
programs for more than twenty-five hours per week were more inclined to 
choose the 'agree' option, although there was only a very small number of 
respondents in this bracket. The mean in the 6 to 10 and the 20 to 25 hours 
per week brackets, when viewed in relation to the mean figures for the other 
brackets show that there is no discernible pattern which could suggest a link 
between hours spent watching television and an increase in aggressive 
behaviour. Thus, Table 8 indicates that the results of the survey indicate that it 
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cannot be determined from the data that the more children watched local and 
imported television programs the more their parents perceived an increase in 
physically aggressive behaviour. 
Table: 8. 
The correlation of average number of hours watched 
in total per week on physical aggression (N= 357) 
Hours 
Never watch (n = 20) 
Under 4 hours (n = 187) 
6 - 10 hours (n = 107) 
12 - 17 hours (n = 28) 
20 - 25 hours (n = 13) 
More than 25 hours (n = 2) 

















Total cases = 388. Missing cases = 31 or 8. 0 percent. 
Number of questions in analysis : 7. 
Type of responses/scale score : 
5 : strongly agree 
4 : agree 
3 : uncertain 
2 : disagree 
1: strongly disagree 
These means significantly different from each other (p = .0381) 
Thus it can concluded from the data in this section that parents were inclined to 
choose 'uncertain' or 'disagree' when considering whether their children were 
influenced by the characters in imported children's television programs. 
Therefore, the hypothesis is not confirmed that the more children watch 
imported children's television programs the more they display physical 
aggression. 
Interestingly, parents' perceptions as expressed in this section are in 
contradiction with their stated concern about imported children's television 
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programs as expressed in the questionnaire. In question number four in the 
fourth section of the questionnaire, parents chose 'Yes" (49.2%) to indicate that 
their children had on some occasion copied the styles of the characters in 
imported children's television programs. In addition, in question number five, 
parents also chose 'Yes' (46.9%) to indicate that they had noticed specific 
changes in their children's attitudes or habits due to the influence of the 
characters in imported children's television programs. 
The other variables, namely: age of parents, mother's occupation, child's age 
and education level of parents did not indicate any correlation between 
children's physical aggression and imported children's television programs. 
5.1.1. 4 Children's Behaviour on Role Modelling 
The fourth hypothesis is that modelling the characters on imported children's 
television programs has a negative impact on children's behaviour. Four 
questionnaire items measured the variable of role modelling5. 
Table 9 presents data about the significantly different means between parents' 
level of education and parents' perceptions of their children's behaviour in 
terms of role modelling. 
5 
The four questionnaire items designed to measure role modelling are : 5, 6, 23, 47. 
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Table: 9. 
The correlation between parents' level of education 
and role modelling (N= 360) 
Education 
Primary (n= 101) 
Elementary (n = 75) 
Senior High School (n = 94) 
Academy/College (n = 15) 
University (n = 73) 
Skills Oriented Short Courses 
(n=l) 
Others (n = 1) 
For entire sample 


















Total cases = 388. Missing cases = 28 or 7. 2 percent. 
Number of questions in analysis : 4. 
Type of responses/scale score : 
5 : strongly agree 
4 : agree 
3 : uncertain 
2: disagree 
1: strongly disagree 
These means significantly different from each other (p = .0254) 
The variable role modelling differs according to education level (F (6, 353) = 
2. 44, p=0. 0254) with the 'skills oriented short courses' group scoring the 
highest. The mean for the entire sample (10. 0083) indicates that parents are 
inclined to choose 'disagree' or 'uncertain' when deteimining whether or not 
their children's behaviour in terms of role modelling is influenced by the 
characters in imported children's television programs. Parents whose level of 
education was •primary' and 'elementary' tend to choose 'disagree' (they had the 
lowest mean score). Parents whose level of education was in the 'skills oriented 
short courses' category were the most inclined to select 'uncertain' when 
determining whether their children's behaviour was influenced in terms of role 
modelling. 
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The data in this study indicates that there is not much of a significant difference 
in mean in relation to parents' level of education when parents are asked to 
consider the extent to which their children's behaviour in terms of role 
modelling is influenced by imported children's television programs. Evidence 
from the data reveals that parents' level of education is not always the main 
factor in controlling or supervising children's television viewing at home. 
Perhaps parents with higher education are themselves more interested in a 
variety of programs on television, though they m a y not always interpret these 
programs to their children when they watch television together. 
The following table (Table 10) presents data about the significant difference in 
mean between family income and parents' perceptions of their children's 
behaviour in terms of role modelling. 
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Table: 10. 
The correlation between family income and role modelling (N = 356) 
Income 
Under 1 million (n = 169) 
2 - 4 million (= 105) 
5 - 7 million (n = 18) 
8- 10 million (n= 18) 
15 - 20 million (n = 23) 
More than 20 million (n = 23) 
For entire sample 
















Note : million in 'Rupiah' (Indonesia currency). 
Total cases = 388. Missing cases = 32 or 8. 2 percent. 
Number of questions in analysis : 4. 
Type of responses/scale score : 
5 : strongly agree 
4 : agree 
3 : uncertain 
2 : disagree 
1 : strongly disagree 
These means not significantiy different from each other (p = .0617) 
The second variable, family income does not show a significant mean 
difference on role modelling (F (5, 350) = 2. 13, p=.0617). The mean for the 
entire sample (9. 9635) indicates that parents tend to select 'disagree' when 
determining whether their children were influenced in terms of role modelling. 
The more wealthy a family, the more significant was the effect of role 
modelling. Perhaps this was to be expected, as only wealthy families can fulfil 
all of their children's requests for the T-shirts, swords, guns, and waistcoats that 
are associated with imported children's programs. 
Based on the evidence in this study, there was no significant mean difference in 
parents' family income in relation to children's behaviour in terms of role 
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modelling. The socio-economic status of the parents cannot therefore be 
considered to significantly determine the extent to which children are 
influenced by the characters in imported children's programs, in terms of role 
modelling. 
The third variable, average hours imported children's programs are watched 
per week showed a significant mean difference on role modelling. Table 11 
presents data on the extent to which parents' perceptions of their children's 
behaviour in terms of role modelling is influenced by the number of hours they 
watch such programs. 
Table: 11. 
The correlation between average hours imported children's 
programs watched per week and role modelling (N = 362) 
Hours 
Never watch (n = 26) 
Under 4 hours (n = 216) 
6 - 10 hours (n = 92) 
12 - 17 hours (n = 21) 
20 - 25 hours (n = 5) 
More than 25 hours (n = 2) 

















Total cases = 388. Missing cases = 26 or 6. 7 percent. 
Number of questions in analysis : 4. 
Type of responses/scale score : 
5 : strongly agree 
4 : agree 
3 : uncertain 
2 : disagree 
1: strongly disagree 
These means significantly different from each other (p = .0406) 
Groups were significantly different for the average hours of imported 
television watched (F (5, 356) = 2. 35, p=0. 0406) with role modelling scores 
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increasing with increasing hours watched. However, for the category 'greater 
than 25 hours', the scores fell away again. Basically, the mean for the entire 
sample (9. 9945) indicates that parents disagreed that their children's behaviour 
on role modelling was influenced by the characters in imported children's 
television programs. Parents whose children watched imported children's 
programs under 4 hours per week disagreed most strongly. Parents whose 
children watched such programs from 6 to more than 25 hours per week were 
inclined to be uncertain. 
This study refutes the opinion, held by some commentators, that time spent in 
viewing children's television programs significantly affects role modelling and 
hence behaviour. This study does not indicate any relationship between 
children's viewing of imported programs and their behaviour in terms of role 
modelling. Thus based on the means that have been presented it can be 
concluded that the hypothesis is not confirmed. The variables measured show 
that parents were uncertain or disagreed that their children's behaviour was 
influenced in a negative manner on questions relating to role modelling. 
The variables of age of parents, father's and mother's occupation, average hours 
children watched in total, child's age and child's sex did not indicate any 
correlation between children's behaviour in terms of role modelling and their 
watching of imported children's television programs. 
5.1.1. 5 Children's Behaviour on Verbal Aggression 
The final hypothesis is that the more children watch imported children's 
television programs the more they tend to display verbal aggression. Twelve 
questionnaire items measured the variable of verbal aggression6. 
The twelve questionnaire items designed to measure verbal aggression are : 3, 4, 11, 12, 13, 14, 15, 16, 21, 
22,44,45. 
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Table 12 presents data about the difference in means when considering fathers' 
occupation and parents' perceptions of verbal aggression. 
Table: 12. 
The correlation between father's occupation and verbal aggression (N = 315) 
Occupation 
Public employee (n = 38) 
Armed Forces (n = 13) 
Private employee (n = 113) 
Laborer (n = 111) 
Businessman ( n = 22) 
Pensioner (n = 5) 
Others (n = 13) 



















Total cases = 388. Missing cases = 73 or 18. 8 percent. 
Number of questions in analysis : 12. 
Type of responses/scale score : 
5 : strongly agree 
4 : agree 
3 : uncertain 
2: disagree 
1: strongly disagree 
These means significantly different from each other (p = .0029). 
There was a significant difference in means measuring verbal aggression 
according to father's occupation (F (6, 308) = 3. 41, p=0.0029). The 
'Pensioners' had the highest mean (36.2) indicating that they were uncertain 
whether their children's verbal aggression was influenced by the characters in 
imported children's programs. In looking at the entire sample mean (27.1651), 
parents tended to choose 'disagree' when detenriining whether their children's 
verbal aggression was influenced by the television programs. 'Laborers' 
disagreed most strongly (mean=25.5676) that the programs influenced their 
children's verbal aggression. 
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There was no significant difference in means measuring verbal aggression, (F 
(5, 311) = 2. 00, p=0.0789) based on family income. The data indicates there 
is no relationship between family income and children's behaviour on verbal 
aggression. 
Table 13 presents overall data about the means based on child's gender and 
parents' perceptions of verbal aggression. 
Table: 13. 
The correlation between child's sex and verbal aggression (N = 323) 
Gender 
M a 1 e (n = 155) 
F e m a l e (n= 168) 
For entire sample 








Total cases = 388. Missing cases = 65 or 16. 8 percent 
Number of questions in analysis : 12. 
Type of responses/scale score : 
5 : strongly agree 
4 : agree 
3 : uncertain 
2: disagree 
I: strongly disagree 
These means not significantly different from each other at p = .9620. 
The variable child's gender had a 'no significant difference' effect on the mean 
scores for verbal aggression, (F (1, 321) = 0. 0023, p = 0. 9620). Parents 
tended to choose the category 'disagree' when asked to consider whether their 
children's behaviour in terms of verbal aggression was influenced by the 
characters in imported children's television programs. There was no difference 
whether the children were male or female. 
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Table 14 presents data about the significantly different means between average 
hours watched in total (local and imported children's programs) and 
parents' perceptions of verbal aggression. 
Table: 14. 
The correlation betwee 
in total and ver 
Hours 
Never watched (n = 18) 
Under 4 hours (n = 168) 
6 - 10 hours (n = 98) 
12 - 17 hours (n = 26) 
20 - 25 hours (n = 12) 
More than 25 hours (n = 3) 
For entire sample 
n average hours watched 
bal aggression (N = 325) 
















Total cases = 388. Missing cases = 63 or 16. 2 percent. 
Number of questions in analysis : 12. 
Type of responses/scale score : 
5 : strongly agree 
4 : agree 
3 : uncertain 
2: disagree 
1: strongly disagree 
These means significantly different from each other at p = .0083. 
The variable average hours watched in total had a significantly different mean 
on verbal aggression, (F (5, 319) = 3. 17, p=0.0083). Once again it was the 
greater than 25 hours group that scored the highest. There is a possibility of 
verbal aggression increasing with increasing hours of television watched. 
Parents whose children watched local and imported children's programs 'under 
4 hours per week' or 'never' (N=186) were inclined to choose 'disagree' when 
asked to consider whether their children's verbal aggression was influenced by 
the programs. Parents whose children watched more than 25 hours per week 
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(N=3) were more inclined to choose 'uncertain' when considering the influence. 
Parents whose children watched between 6 to 10 hours per week were mid-way 
between 'disagree' and 'uncertain'. 
Based on the data, parents did not know precisely whether their children's 
behaviour in terms of verbal aggression was influenced by the characters in 
local and imported children's programs. 
From the data, it can be concluded that the hypothesis is not confirmed that the 
more children watch imported children's television programs the more they tend 
to display verbal aggression. Measured on most variables, parents' perceptions 
indicate that they tended to 'disagree' or were 'uncertain' whether their 
children's verbal aggression was influenced by the characters in imported 
children's programs. T w o variables showed a significant difference in means: 
father's occupation and average hours watched in total. 
The following variables: age of parents, mother's occupation, average hours 
children watched imported children's programs, child's age, and education level 
of parents also showed no relationship between children's behaviour on verbal 
aggression and imported children's television programs. 
5.1.2 Decision Making Between Parents and Children in Relation to Viewing 
The following analysis seeks to establish the extent to which, in Jakarta, 
viewing decisions are made by parents in consultation with their children. 
Percentages which relate to the frequency of decisions made between parents 
and children when viewing as a family are used to demonstrate the extent of the 
interaction between parents and children while watching children's television 
together. These percentages were related to family income, categorised as 
'lower', 'medium' or 'upper'. Since the amount of family income per year is 
impossible to determine precisely, income can therefore only be categorised 
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into these three broad groupings. The three income levels were categorised in 
this section in accordance with a rough estimate of the current average 
Indonesian family income. Families with income significantly above the 
average were considered to be high income families; those families on roughly 
average incomes were considered to be in the medium income group; and 
families with income significantly below the average were considered to be low 
income families. These income levels are only used to give a rough indication 
of the extent to which there is a correlation between different income levels and 
family viewing habits, especially in terms of the relationship between parents 
and children. For the purpose of this study, a 'medium' family income is 
considered to be an income of between two and fourteen million rupiah. 
Incomes above this amount are considered to be 'high' while those below are 
considered to be 'low'. 
2.1 Percentages of Decision Making in Selection of Television Programs 
Table : 15. 
The correlation between decisions made between Parents and 
Children about what is watched and Family Income ^ ^ ^ 
































Note : - million in 'Rupiah' (Indonesia currency) 
- some percentages may not total exactly 100% due to rounding 
According to the percentages shown on table 15, with respect to families in the 
lower' and 'medium' income groups, parents are more inclined to make decision 
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about what the family watches in terms of children's programs on television, 
namely; 45.8% and 36.2% respectively. The highest percentage for 'agreement 
between parents and children' went to families in the upper income bracket, 
namely; 49.2%. Basically, based on the percentages shown in table 15, parents 
from the high income group were more inclined to 'discuss and agree' with their 
children which programs the family wishes to watch (49.2%) rather than to 
either let their children make the decision (16.9%) or to make the decision 
themselves without consultation with the children (21.5%). The percentages 
for 'child's decision' was low in all three groups, namely; lower income 16.9%, 
medium income 16.5% and upper income 16.9%. Whether the family was 
wealthy or not did not appear to have any bearing on this aspect. 
Parents, when answering the question regarding which were their children's 
three favourite programs, also consistently gave the same response in all three 
groups; first, Ksatria Baja Hitam (Black Steel Knight), second, Doraemon 
(Japanese children's serial program) and third, Power Rangers (American 
children's serial program). 
In relation to the category 'discuss and disagree' in the table, there was not any 
significant difference between the three income groups, namely; 'low' (4.5%), 
'medium' (1.6%) and 'upper' (0%). The results also revealed that sometimes 
children did not discuss the selection of programs with their parents; the 
percentages for 'low', 'medium' and 'upper' being 13. 6%, 15. 0 % and 12. 3%, 
respectively. These last percentages perhaps indicate that it is difficult for 
parents to supervise their children all of the time. Parents also sometimes let 
their children follow their own taste in choosing programs. 
Overall, these percentages do not indicate any strong relationship between 
family income and decision making between parents and children regarding the 
choice of children's programs to be watched. Clearly, many parents are aware 
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of their children's viewing habits and they are concerned about the impact of 
certain programs on their children's behaviour. 
5.1.2. 2 Decision Making as to the Number of Hours 
to be Spent by Children Viewing Television 
The study of decision making regarding the number of hours to be spent by 
children in viewing television programs produced some interesting results. 
Table 16 gives a picture of the decision making process in 'low', 'medium' and 
'upper' income families, indicating in percentages who decides how much time 
is spent by the children in viewing television. 
Table : 16. 
The decision making process as to the amount of time to be 
spent by children viewing television according to family income 
W h o make 
decision 
J Child's decision 
1 Parents' decision 






less than 1 
million 
8. 4 % 
71. 9 % 
8. 4 % 
2. 2 % 




7. 9 % 
74. 0 % 
8. 7 % 
-
9. 4 % 
100 % 
Upper income 
more than 15 
million 
3. 1 % 
60. 0 % 
33.8% 
-
3. 1 % 
100 % 
By a significant margin, the highest percentages for all three income groups 
were in the 'parents' decision' category, with low income families scoring 
71.9%, medium income families 74.0% and upper income 60.0%. The 
category 'discuss and disagree' showed negligible differences between the three 
income groups, with lower income families scoring 2.2% and the other groups 
each scoring zero percent. Similarly, the percentages for the categories 'child's 
decision' and 'do not discuss' showed no marked difference, although parents in 
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the upper income group were somewhat less inclined to let their children make 
the choice on their own. As can be seen from the scores in the 'discuss and 
agree' category, parents in the upper income group were significantly more 
inclined to discuss family viewing with their children and to reach an 
agreement on h o w much television should be watched. 
With respect to children's programs on television, these findings indicate that 
no significant correlation exists between family income and the number of 
hours spent in viewing. The interaction between parents and children was 
evidence of generally good parental supervision with regard to the limit set by 
parents to the hours the children watched television. 
2. 3 Decision Making Between Children and Parents as to 
W h o Makes the Decision to Watch Television Together 
The percentages detailing who makes the decision to watch children's 
programs together does not indicate any significant difference between 
income groups. The following table shows the percentages. 
Table: 17. 
Decision making between children and parents as to who makes the decision 
to watch television together, according to Family Income 









less than 1 
million 
10.2% 
40. 9 % 
27. 3 % 
1. 1 % 
20. 5 % 
Medium income 
2-14 million 
13. 5 % 
42. 1 % 
25. 4 % 
19. 0 % 
Upper income 
more than 15 
million 
13.6% 
27. 3 % 
48. 5 % 
1. 5 % 
100 % 100 % 100 % 
100 
9. 1 % 
In lower and medium income families, the percentages for the category 'parents' 
decision' were very similar with 40.9% and 42.1% respectively. In lower and 
medium income families, parents were much more inclined to make the 
decision to watch programs together as a family without consultation with men-
children compared to upper income families, who recorded a score of 27.3% 
for this category. However, upper income families were more inclined to select 
the category 'discuss and agree' when asked to consider how decisions were 
made concerning family viewing of children's television programs. In other 
words, they were more inclined to consult with their children before a decision 
was made. Consultation occurred in almost half of the upper income families 
(48.5%), which is almost twice the percentage in lower and medium income 
families (27.3% and 25.4% respectively). The scores for 'child's decision' 
across all three income levels (10.2%, 13.5% and 13.6% for lower, medium 
and upper income, respectively) do not indicate any significant difference. The 
percentages for 'discuss and disagree' also do not indicate any significant 
difference across income levels (1%, 0 % and 1.5% in the lower, medium and 
upper income categories respectively). The 'never discuss' category showed a 
noticeable difference between lower and medium income groups on the one 
hand (20. 5 % and 19. 0 % respectively), and the upper income group (9. 1%) on 
the other hand. Lower and medium income families were significantly less 
likely to discuss what the family should watch than upper income families. 
5.1.3 Parents' Concerns About Imported Children's Television Programs 
This section presents the results of the survey of parents* concerns regarding 
imported children's programs. Ten questions were designed in order to survey 
parents' perceptions of the relationship between imported children's television 
programs and their children's behaviour in everyday life. Parents were asked to 
choose either 'Yes' or 'No' in questions numbered one to ten in section four of 
the questionnaire. The results, in percentages, can be seen at table 18. 
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Table: 18. 
Parents' concerns regarding the influence of imported children's 


































Note : N is less than 388 when 'yes' and 'no' are added due to some missing cases. 
In looking at the results in table 18, there are some points that can be made 
about parents' concerns regarding the influence of imported children's television 
programs on their children's behaviour. Firstly, in terms of attitudes, values, 
norms and customs (questions 1, 2 and 3) parents expressed the view that they 
did not want their children's behaviour to be influenced by the characters in 
imported children's television programs. Secondly, with regard to the extent to 
which children displayed or imitated the characters in imported children's 
programs, half the parents in the sample recognised some change in their 
children's behaviour (questions 4 and 5). Thirdly, in terms of the content that 
was presented in imported children's programs, parents expressed the view that 
it was not relevant to and did not relate with Indonesian children's daily life 
style (question 6 and 7). 
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Most parents were of the view that their children never quarrel with their 
sister/brother over the choice of imported children's television programs 
(question 9). W h e n parents were asked whether or not they had talked to their 
children about the violence and aggressive language in some imported 
programs, 60.8% of parents replied 'yes', it had been discussed. In other words, 
parents have paid attention not only to the positive aspects of foreign programs 
but also to the negative. 
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5.2 DISCUSSION 
In addition to the introduction, this discussion section consists of seven sub-
sections. The first five sub-sections discuss issues related to the five 
hypotheses. The sixth sub-section discusses issues related to decision making 
between parents and children in terms of the following three factors, namely: 
who selects the television programs to be watched; w h o decides the number of 
hours to be spent by children watching television; and w h o makes the decision 
when to watch television together as a family. The final sub-section presents a 
brief conclusion to the discussion section. 
The results of this survey are discussed in relation to the literature review and 
the qualitative data. Some additional factors are mentioned as other 
possibilities which might influence children's behaviour. Theory is integrated 
into the discussion where it clarifies the links between the results and the 
literature review. A s well as this, the general economic and social context in 
which television operates in Indonesia is discussed briefly. 
5. 2.1 Introduction 
From an analysis of the data, it can be concluded that each of the five 
hypotheses is not confirmed. The survey of parents' perceptions indicate that 
parents tend to be uncertain as to whether their children's behaviour in terms of 
consumerism, challenging authority, physical aggression, role modelling and 
verbal aggression is influenced by imported children's television programs. O f 
the parents w h o did indicate an opinion one way or the other, most consider 
that there is not any influence. 
Thus the widely held assumption, expressed by many social commentators in 
Indonesia, that imported children's television programs have a negative 
influence on children's behaviour, is not supported by the evidence presented in 
this investigation. Parents' perceptions, as outlined in this survey, indicate that 
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any apparent decline in the standard of children's behaviour needs to be 
explained in terms of a range of factors, other than just the influence of foreign 
children's television programs. In other words, any decline in the standard of 
children's behaviour should not be blamed merely on imported children's 
programs. 
Indonesian children, particularly those who live in highly urbanised 
environments, are subject to a multiplicity of influences. Some of these are 
relatively n e w to Indonesia; others have been around for some time. Attitudes 
and styles of behaviour of children are influenced by a complex interplay of 
factors. It is difficult to single out one factor over others. 
The behaviour of adults, peer group expectations, computer and video games, 
overseas television channels transmitted via satellite, popular music as well as 
imported children's television programs and many other elements all contribute 
to the cultural context within which children live. Obviously, some degree of 
change in the attitudes and behaviour of today's generation of young people 
compared to previous generations is to be expected, given the current economic 
movement in Indonesia toward a more modern industrial society that is more 
open to outside economic pressures. However judgements about the positive or 
negative nature of change in something so complex as the behaviour of a 
particular group in society cannot entirely be free of some subjectivity on the 
part of those making the judgements. 
It should be emphasised that this investigation, unlike some of the work cited in 
the literature review, seeks only to investigate parents perceptions rather than 
attempt to make definitive statements about actual conditions. As such, while a 
discussion of the findings is undertaken in the context of the previous literature, 
any conclusions reached are tentative and limited. 
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2 Discussion Related to Investigation of the First Hypothesis 
The first hypothesis is: the more children watch imported children's television 
programs the more consumerist they tend to become. This hypothesis cannot be 
confirmed. 
Television advertisements associated with children's programs and directly 
aimed at children, rather than simply foreign children's programs themselves, 
might be considered as a factor influencing children to become more 
consumerist. Children m a y not recognise commercial messages as separate and 
distinct from the program. They may be influenced by the persuasive messages 
of television advertisements, which is likely to influence their behaviour as 
consumers. The persuasiveness of television commercials m a y cause them to 
demand the purchase of a certain product seen on television. In turn, such 
advertising can affect parent-child interactions as children might put pressure 
on parents to buy advertised products. As a result, conflict between parent and 
child might occur where it is financially impossible to fulfil the child's request. 
Thus parents m a y be unable or unwilling to fulfil the child's request because of 
the financial hardships that m a y result or because they view the item as 
undesirable. Such conflict between parent and child m a y ultimately undermine 
the relationship between parents and children. 
Isler, et al. (1987, p. 28), pointed out that "recurrent asking can lead to 
dysfunctional parent-child conflict, since parents must continually say "no", 
and this kind of parent-child dynamic may lead to frustrated and disappointed 
children and exasperated parents". The research of Ward et al. (1977), claims 
to demonstrate that children's awareness of advertising as a source of 
information about new products increases substantially with age and becomes 
more varied and selective. 
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Commercial television, along with its associated advertising, is a relatively new 
phenomenon in Indonesia. However television advertisments are n o w used 
intensively by big business to sell products to the viewing public. Young 
viewers can be trapped by the attractiveness of both the programs and the 
advertisements. Guntarto, the Head of Research and Development at the 
Indonesian Child Welfare Foundation, in a personal interview with this 
researcher, expressed his belief that the expansion of commercial television has 
had a profound influence on audiences in Indonesia, especially on children. 
Children are not very selective and they have a strong sense of curiosity. 
Television opens a whole new world to their curiosity. In Guntarto's opinion, 
children do not care whether programs are specifically for them or not. They 
simply watch and copy because they are not as yet able to distinguish between 
good and bad. 
Differences in interaction with television programs between boys and girls may 
be responsible for gender differences in consumer behaviour patterns. It 
perhaps depends on the specific characteristics of the programs that children 
view. Argenta, et al. (1986), found significantly different interactions between 
boys and girls in the attention they gave to the television program being 
screened, to toys based on the characters of the programs, and to their peers 
when watching three different types of children's programs, namely: Sesame 
Street; cartoons; and situation comedy. Children were also observed when the 
television screen was black. 
The research found that cartoons and Sesame Street were equally liked by all 
children, yet socially the children were affected differently. While watching 
cartoons, the children tended to sit quietly and ignore the toys. However, when 
watching Sesame Street and situation comedy, they appeared to take in the 
content while simultaneously engaging in social interaction and active play 
with toys. They found that overall girls attended less to the toys and engaged 
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in less active toy play than did boys. Because girls are less interested in the 
toys, this m a y suggest that girls would be less inclined to place pressure on 
parents to buy toys associated with children's television programs. 
While the significance of the Argenta group's research can be acknowledged, it 
should be noted that the Argenta group's research differs from the survey of this 
study in several ways. In this survey the imported children's television 
programs were not selected in any way, and the number of boys and girls was 
also not pre-determined. Thus, it cannot be concluded whether boys or girls 
had different levels of interaction with programs or with toys. 
It has been argued that increased consumerism on the part of children may have 
a negative impact on their social life. A great deal of poverty exists in 
developing cities such as Jakarta and as Western-style toys tend to be 
expensive, only families in the middle to upper income brackets can purchase 
the toys advertised on television. Some children therefore possess certain toys 
while others have to go without. Psychologists have argued that "playing with 
such toys m a y increase anti-social and aggressive behaviour in children and 
may have long-term effects on development of attitudes towards others and the 
values & beliefs they acquire about society in general" (Vickii, 1988, p. 3). 
Goldberg & Gorn 1978, (cited in Hoek & Laurence, 1993, p. 21) when 
considering the social implications of increased consumerism from a different 
angle, assert that "as children's exposure to a toy commercial increased, so their 
desire to play with the toy in preference to friends increased". They also 
suggest that commercial exposure could make children less discriininating 
socially, as they preferred to play with "not so nice" friends w h o owned the toy 
rather than with "nice" friends who did not. 
The results from this study do not indicate any correlation to those of Ward & 
Wackman, (1972). Nevertheless, in relation to the influence of children's 
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television viewing, their findings are pertinent to this discussion. Ward & 
W a c k m a n measured the extent to which children of various ages attempted to 
influence their parents' purchasing decisions and the extent to which parents' 
yielded to their children's pleas. 
They found that mothers of younger children between 5 and 10 year old were 
frequently goaded by them to buy games and toys. In the case of 11 and 12 
year old children, the products most frequently requested changed to clothing 
and record albums. In line with Ward & W a c k m a n (1972), Isler, et al. (1987) 
also found that the frequency of requests to buy certain products observed on 
television differed according to the age of the children. They found that the 
younger the children the higher the number of requests and that older children 
were more inclined to request sporting goods and clothing and were less 
interested in toys. 
These findings provide some evidence for the claim that children's television 
viewing sometimes has an influence on parents in Western countries when they 
decide to buy certain products, in that the parents are pressured by their 
children to buy products which the children have seen on television. It seems 
reasonable to assume that parents in Indonesia also feel similar pressures to buy 
goods that are advertised in association with imported children's television 
programs screened on Indonesia's commercial stations. 
However, any assumption that imported children's television programs are 
solely responsible for an increase in consumerism in children is probably far 
from accurate. 
Yosef S. Picanussa, responsible for imported children's programs on TVRI, 
maintained that the screening of a large number of foreign programs on 
Indonesian television is something that cannot be avoided, given the number of 
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channels that n o w exist and the limited capacity of the Indonesian television 
industry to produce local programs. The Indonesian public cannot expect 
foreign programs to meet all the standards expected of local programs. 
Commercial television has to pursue its o w n specific goals and is expected to 
make a profit. Even TVRI, as a government broadcaster, cannot afford to be 
too restrictive in its programming. Yosef S. Picanussa emphasised the 
importance of parents supervising their children's viewing habits. 
5. 2. 3 Discussion Related to Investigation of the Second Hypothesis 
The second hypothesis is: the more children watch imported children's 
television programs the more they challenge authority. This hypothesis cannot 
be confirmed. 
With regard to challenging authority, there is very little in the Western 
literature which relates directly to this matter. However, this researcher 
considers challenging authority to be an issue worthy of investigation because it 
has featured in the debate within Indonesia concerning the influence of 
imported children's television programs. Therefore, in contrast to the 
discussion of the other hypotheses, discussion of challenging authority will 
focus more on the informed opinion of the people interviewed for the 
qualitative study. 
It is recognised that the results of the survey indicate that parents tend not to 
perceive that there is a significant corelation between children's challenging 
authority and their watching imported children's television programs. However 
the following discussion is still relevant as it does reflect the popular debate on 
this issue. 
Rosalia Kuncoro, a staff member responsible for selecting imported children's 
television programs at Televisi Pendidikan Indonesia (TPI), in a personal 
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interview, commented that generally Indonesian parents bring up their children 
in accordance with Indonesian cultural values. However, she considers that the 
values inherent in what children watch on television are often opposite to the 
values espoused in the Indonesian cultural tradition. She believes that parents 
must make every effort to supervise their children's choice of programs because 
they are the ones primarily responsible for their children's welfare. 
According to Rosalia Kuncoro, children will more easily absorb influences 
originating from outside the home than absorb influences which originate from 
the parents at home. She pointed out that nowadays it is not uncommon for 
some children to tell their parents what to do, a practice diametrically opposed 
to Indonesian traditional culture. Yet blatant challenges to parental authority 
are accepted by some parents as a sign of our times. 
According to Rosalia Kuncoro, television programs can become such a 
distraction for children that they may eventually lead children to challenge 
parental authority. For example, children are likely to forget to do their chores 
or homework because of their total involvement with their favourite programs. 
Rosalia Kuncoro stressed that parental supervision is most important. Children 
should not be allowed to follow their whims all of the time, whether in viewing 
television or in any other activity, otherwise school work and house work are 
bound to fall by the wayside. 
Rosalia Kuncoro suggests that children, like many adults, often become lazy 
because they spend too much time watching television. It is in fact not 
uncommon for some people to cancel or postpone their appointments because 
they wish to watch their favourite serial television program, according to 
Rosalia Kuncora. Unfortunately, not all parents pay enough attention to the 
quality of programs the family watches. Sometimes, programs are watched 
mdiscriminately, using time that should be set aside for household chores. 
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Recognising the importance of cultural integrity in maintaining respect for 
authority, certain commentators in Indonesia have expressed their concern 
about the expansion of commercial television and the impact of imported 
programs, particularly those from the US. While challenging authority m a y 
sometimes be seen as desirable in Western countries, it is rarely seen as such in 
Indonesian society. 
Seto Mulyadi, the prominent educator, television producer and psychologist, in 
a personal interview, expressed his deep concern about the number of imported 
children's television programs in Indonesia. While recognising that economic 
factors were largely responsible for the limited number of local programs, he 
advocated that educators and psychologists should be involved in the selection 
of imported children's television programs, to ensure that only good quality 
programs were screened. 
Questions have been raised not only about the availability of an adequate 
number of Indonesian children's programs, but also about their range and 
diversity. Seto Mulyadi suggested that artists and educators in Indonesia 
should create television programs based on the nation's culture, to give the 
children a strong foundation for their future and especially to bring about a 
growth in patriotism. If this were done, respect for authority would be assured 
and children would not be induced to question the authority of their parents, 
teachers and public officials. 
According to Seto Mulyadi, it is imperative that parents watch television 
together with their children to supervise viewing behaviour. H e suggested that 
a time be set aside for children to watch television together with their parents. 
This would prevent children from adopting television viewing as their sole 
form of entertainment. 
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Government of Indonesia broadcasting officials recognise that imported 
children's programs present a cultural background different from that of 
Indonesia, and that this may result in children challenging traditional figures of 
authority. Ishadi, the former director of T V R I and n o w the head of research 
and development at the Ministry of Information, in a personal interview, 
pointed out that "even though imported programs are filtered in several steps, 
culture itself is constantly in flux". H e described the process by which 
imported television programs in Indonesia are selected. First, an international 
syndicate, usually American, might have around 1000 programs to offer. The 
syndicate itself might select about 100 of these programs as suitable for the 
Asia-Pacific market in general, and for Indonesia specifically. The second 
selection step is carried out by the broadcaster. From the 100 programs offered 
by the American syndicate, only around 20 will be accepted by the local 
broadcaster. The third selection step involves the Film Censorship Board. 
From the 20 programs accepted by the broadcaster, only 17 might be granted a 
licence to allow broadcast. 
In spite of such a selection process, the differences between foreign and 
Indonesian children's programs are clear and undeniable, according to Ishadi. 
The characters in foreign programs do not conform with the traditional norms 
of behaviour in Indonesia, which require politeness, respect for one's elders, for 
family members and other people in general. Dialogues sometimes contain 
rude or vulgar language and deliberate intention to hurt. In foreign programs, 
religion is rarely, if ever, mentioned, yet in Indonesian programs children are 
encouraged to participate in religious activities. The themes of some of the 
stories in foreign programs are sometimes not suitable for Indonesian children, 
as Western cultural norms tend to be used as the basis for the stories. 
In an age of multi-channel television and global communications, the protection 
of cultural identity, including attitudes to authority, is seen by many 
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communities as a matter of some urgency. According to the Final Report of the 
World Summit on Television and Children recently held in Melbourne/ (March 
12-17, 1995), "children need to have television that respects their o w n culture 
and language, addressing issues and telling stories that are relevant to their own 
community's experience" (Australian Children Television Foundation, 1995, p. 
14). Children's television programs should be made specifically for children, 
meeting their particular needs, concerns and interests, and this includes 
inculcating in children culturally appropriate attitudes of respect for authority. 
M a n y delegates at the World Summit also expressed a growing concern that 
television that is produced for a local audience and not intended for export will 
not survive in a future dominated by global television and the world trade in 
audio-visual media. 
Television should portray the experiences, lifestyles and beliefs unique to each 
country, as distinct from others. Governments all over the world state that they 
are determined to ensure that the mass media to which their children are 
exposed reflects their country's values, so that their children understand their 
own world and see it as relevant and essential. If the larger part of children's 
programming in a country is in accordance with local culture, with children 
recognising characters that are like themselves on the screen, then the children 
will have the advantage of growing up with a strong sense of cultural identity. 
B y telling its o w n stories and reflecting its o w n image through television, the 
community can encourage children to develop a sense of belonging and pride in 
who they are and where they come from. 
5.2. 4 Discussion Related to Investigation of the Third Hypothesis 
The third hypothesis is: the more children watch imported children's television 
programs the more they tend to display physical aggression. This hypothesis 
cannot be confirmed. 
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The issue of whether television programs, especially violent ones, have an 
impact on children's behaviour in terms of making them more physically 
aggressive is a matter of never ending debate. The widespread expressions of 
concern from academics over the effects of television violence on children's 
behaviour has filtered into the general community and into public 
consciousness. 
Many social commentators, both in Indonesia and in the West, urge parents 
to watch television together with their children, and to carefully select 
programs because it is widely felt that children need to be protected from 
some of the scenes that are screened on television. They emphasise that 
parents should select only non-violent programs and actively help children to 
interpret programs. For example, Siregar ('Pikiran Rakyat', 6 M a y , 1994), 
is of the opinion that imported television programs can have both a negative 
and a positive influence on children. H e states that the most important factor 
determining the impact of television is a family's ability to appropriately 
supervise the children's viewing, and that this is best done by responsible 
adults watching television with the children. The wave of change cannot be 
stopped but its impact can be controlled. 
Several researchers have outlined what they believe to be sensible advice 
regarding appropriate television viewing guidelines for families. For 
example, Barwise & Ehrenberg (1988, p. 145) state that "if parents or older 
relatives supervise their children's viewing of television to facilitate 
understanding, television can broaden children's horizons, and perhaps lead 
to further understanding if programs are watched with an adult w h o helps to 
discuss and interpret what is going on". In addition, Peters, et al. (1991, p. 
1409) state that "parents can positively affect children's viewing by watching 
television together with them and by acting as models of T V use, as decision 
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makers about what is viewed and when, and by actively guiding children's 
media choices". 
It is clear from world wide public opinion that parents and teachers share this 
concern about promoting good children's television viewing habits. M a n y 
people worry that children spend too much time in front of the television set, 
with consequent disruption of more valuable learning experiences such as 
reading. They also worry about the effect that viewing will have on children 
in terms of imitating socially undesirable behaviour, especially violence and 
physical aggression. 
Many people consider that the extent of the influence of children's television 
programs in terms of physical aggresion depends on the children's family 
background. Mr. Yosef, the government official responsible for imported 
children's television programs at TVRI, in a personal interview, suggests that 
parents have a significant role to play with regard to this issue and stated that 
T V R I has emphasised the promotion of parental responsibility. H e added, 
however, that barring the impossible procedure of a doorknock campaign to 
alert families to the possible negative influence of certain programs on their 
children, there is little that T V R I can do. It depends on parental guidance 
whether a child wishing to watch television will select a suitable program or 
not. 
In terms of establishing a correlation between increased physical aggression 
and increased time spent watching television, the results of this study differ 
significantly from those of Bandura, Ross & Ross (1961); (1963a); (1963b); 
and from those of Bandura & Huston (1961). In their experiments these 
researchers specifically exposed children to certain programs and supervised 
them. The main purpose of their experiments was to test the extent of the 
children's psychological interaction with characters presented in the programs. 
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In contrast, the survey in this study is designed only to test the extent to which 
parents' perceive that their children's behaviour is influenced by imported 
children's programs. The evidence indicates that parents were uncertain about 
the nature of any influence. Parents expressed a range of opinions on whether 
or not their male and female children's behaviour was influenced by foreign 
children's television programs. 
The research findings and methodology of Steuer, et al. (1971); Hicks (1965), 
and Eron (1963) as outlined in Chapter 2, show some differences to the 
findings and methodology of this survey. In the experiment of Steur, et al. 
(1971), the subjects watched aggressive and non aggressive television 
programs. In the test devised by Hicks (1965), the children viewed male or 
female adult models on film. In the research devised by Eron (1963), the 
amount of time that television was watched and the extent of violence in 
programs was related to ratings of aggressive behaviour of third-grade children 
made by their peers at school and their parents at home. 
This survey, by contrast, only seeks to detennine the extent parents perceived 
that their children's behaviour was influenced by watching imported children's 
television programs. The experiments of Hicks and Steuer have no direct 
relationship to the survey in this study, but they do have some general 
relevance to this study overall because they seek to investigate the possible 
correlation between watching certain kinds of television programs and 
aggressive behaviour in children. The research of Eron does share some 
similarities to the survey of this study because both are concerned with 
perceptions and both investigate the views of parents. Hicks, Steuer and Eron 
all find some correlation between watching violent television programs and 
physical aggression in children. 
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As has been already stated, the laboratory studies conducted by Bandura et al. 
(1963) concluded with some confidence that television viewing does affect 
real-life behaviour. However, more recent research, such as that of Joel & 
Danny (1981), has shown less confidence that any such correlation has been 
established. In a paper presented at the 'Annual Meeting of the Eastern 
Psychological Association', N e w York, April 22-25, 1981, Joel and Danny state 
that "we think the evidence for this is still not unequivocal". One reason they 
came to this conclusion is the work of Feshback & Singer 1971 (cited in Joel & 
Danny, 1981), which showed a decrease in the surveyed children's aggressive 
behaviour after the children had viewed violent shows. 
Soekamto the Head of the Film Censor Board, in a personal interview, stated 
that if violence is on the increase in society this should not be blamed on the 
influence of films on television. It may well be that other environmental 
influences have caused a person to become violent. Other influences, such as 
locally produced television, computer games, and films from laser disks and 
video recordings all contain aggressive elements which children are liable to 
imitate. 
Sheehan (1987, p. 299 - 300), pointed out that "a multitude of videos exist on 
the market for hire and purchase, our understanding of their distribution is 
poor, and videos illustrate extreme acts of cruelly and aggression which often 
fuse aggression with sexuality to present sexual violence as the norm. Most 
importantly, children are gaining access to them, and the problem emerges as a 
major societal concern". 
In addition, Gunter et al. (1991) also considered that there were some other 
factors that could possibly cause violence in children's behaviour, such as their 
relationships with siblings, peers and school-mates. 
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5.2. 5 Discussion Related to Investigation of the Fourth Hypothesis 
The fourth hypothesis is: modelling the characters on imported children's 
television programs has a negative affect on children's behaviour. This 
hypothesis cannot be confirmed. 
This study does not support the opinion, held by some commentators, that time 
spent in viewing children's television programs has a negative effect on 
children because they model the bad behaviour of characters they see on 
television. Parents were uncertain or disagreed that their children's behaviour 
was influenced in a negative manner on questions relating to role modelling. 
The variables of age of parents, father's and mother's occupation, average hours 
children watched in total, child's age and child's sex did not indicate any 
correlation between children's behaviour in terms of role modelling and their 
watching of imported children's television programs. 
Thus, the findings of this study do not support the work of Tangney & 
Feshbach (1988), which found that the higher the level of parents' education, 
the less television was watched by their offspring. Tangney and Feshbach 
considered that the less children spend time in watching television, the less role 
modelling of aggressive behaviour takes place, as parental supervision is more 
likely to guarantee selection of good programs only. However, this survey, in 
contrast, found that, according to parent's perceptions, there was no significant 
correlation between the amount of time spent watching imported children's 
television programs and the influence on behaviour of children's role modelling 
of the characters in such programs. 
The view, shared by many commentators but not supported by the results of 
this study, that time spent in viewing children's television programs 
significantly affects role modelling and hence behaviour is emphasised by 
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Donohue et al. (1988). In the Donohue study, the children selected for 
investigation were children who had been victims of abuse, plus a control 
group of non-abused children. The Donohue study, concentrating on 
physically abused children, postulated some reasons for the negative impact 
that the modelling of television role models had on the behaviour of these 
children. Firstly, abused children watched significantly more television in the 
morning and after school hours during the week, and on weekend evenings. 
M a n y reported being allowed to watch as much television as they wished, 
which was significantly more frequently than non-abused children. Secondly, 
these children would prefer significantly more violent programs than non-
abused children. And thirdly, abused children also chose as role models 
significantly more violent television characters than non-abused children. 
Interesting as the work of Donohue et al. (1988) may be, it cannot be related 
directly with this investigation because the methodology is entirely different. 
The group of children that was investigated was very different. This research 
was only interested in establishing data on the basis of parent's perceptions of 
their children in the real world rather than from the observation of behaviour of 
subjects in a controlled environment. 
5.2. 6 Discussion Related to Investigation of the Fifth Hypothesis 
The fifth hypothesis is: the more children watch imported children's television 
programs the more they tend to display verbal aggression. This hypothesis 
cannot be confirmed. 
As was the case when considering physical aggression, the findings in this 
study relating to verbal aggression cannot be equated with those of Bandura, 
Ross & Ross (1961) and (1963a). These researchers found that there was a 
significant correlation between television watching and the incidence of verbal 
aggression. Bandura, Ross & Ross (1963a) found that subjects who observed 
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film-mediated models, relative to subjects in the control group, performed 
considerably more imitative physical and verbal aggression. 
Again, the results of the Bandura group's experiments (1961) and (1963a), 
cannot be directly related to this study. The Bandura group carefully selected 
the programs to be watched, and it set up a special room for the experiment. 
The experimenter observed directly the reactions of the children toward the 
character models presented on television. This study, by contrast, did not set 
up a special room for an experiment, and nor did it select any particular 
programs for children to watch, although it did try to differentiate between 
imported and local programs. 
Also, it is important to take into account the different cultural backgrounds of 
American children compared to Indonesian children and to consider that 
children from different societies might react differently to the same or similar 
television programming. It is possible that what might be interpreted as 
negative in one society might be read as positive in a different society. 
In contrast to the findings of this study, several researchers, apart from those of 
the Bandura group, have found a correlation between time spent watching 
certain television programs and increased verbal aggression. According to 
Garlick,(1993, p. 394) "verbal descriptions of persons obtained through various 
networks have the potential to influence subsequent interaction behaviour". 
Garlick assumed from this that children who are more exposed to verbally 
aggressive models on television are in a more vulnerable position and are more 
easily influenced to reproduce verbally aggressive speech similar to that used 
by some television characters. 
Silvern & Williamson (1987), found there to be no difference in aggression 
levels between television and video games. These researchers found that after 
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viewing verbal aggression on television and after playing verbally aggressive 
video games, this form of aggression nearly doubled in the children being 
observed. 
5. 2. 7 Discussion of Decision Making Between Parents and Children 
This study surveyed parents' perceptions regarding three aspects of decision 
making between parents and children related to television viewing, namely: 
who decides the number of hours to be spent by children viewing television, 
w h o selects what television programs are watched in the home, and who 
decides when to watch television together as a family. The study was 
particularly concerned to test for any correlation between these three aspects of 
decision making and differences in family income. Family income was 
categorised as high, medium and low according to criteria set out in Chapter 4. 
The findings of the survey indicate that no significant correlation exists 
between family income and any of the three aspects of decision making. 
However it was clear from the survey that parents generally were concerned 
about what their children watched on television. M a n y parents did make an 
effort to supervise and control their children's viewing. 
This parental concern for what the children of the family watch on television 
displays similarities with the findings of several researchers in Western 
countries. Holman & Braithwaite (1982), for example, surveyed the extent to 
which 282 parents were concerned about the impact of television on the lives of 
their children. They found that 9 6 % of respondents agreed overwhelmingly 
that it was important for parents to control what their children watch on 
television. With regards to responsibility of television stations for what 
programs were shown to children, they found a high proportion (81%) felt that 
this should be the total responsibility of parents. 
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A study carried out by Gunter et al. (1991), on children aged 7 - 16 in the latter 
half of 1988 arrived at findings rather similar to those of this study. The 384 
children w h o participated were all attending schools in an outer London 
suburb, which contained a wide ethnic and income-level mix. Some interesting 
responses were given in terms of w h o had control of the set (television). In the 
majority of cases the parents decided what program should be on, fathers being 
regarded as the persons with the ultimate control. A few youngsters maintained 
that it tended to be a joint decision, although there were others w h o insisted 
they always got their own way and that everyone else fitted in with them. 
Some others complained that it was their brothers or sisters w h o made all the 
decisions. 
Lull (1982), also found that with regard to personal influence, fathers were 
named most often as the person who controlled the selection of television 
programs. Program choices were made between parents and children and 
parents seriously supervised their children's viewing. Parents were concerned 
about a possible negative impact television could have on their children's 
behaviour and they selected only stimulating programs which they could help 
interpret. 
It should be pointed out here that Anderson, et al. (1986) found a significant 
difference in time spent in front of the T V between children and adults. 
Children spent an average of 12.8 hours per week watching television (SD = 
8.1); whereas adults spent only an average of 11.5 hours per week (SD = 7.6). 
The standard deviation therefore indicated that the children in actual fact 
watched more television than adults. As for adults having effective control of 
children's viewing habits, it would appear that the children had equal if not 
more access to television than adults. Hence the control factor m a y not lie in 
the domain of adults. 
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In line with the findings in this study, Rubin (1986), conducted personal 
interviews with 162 elementary school children, from kindergarten through 
grade six. The school was selected to represent the community's demographic 
composition. H e found that most children in his sample watched television in 
the company of parents or siblings. His findings indicated a parental concern 
about the amount of television watched by their children and an awareness in 
younger children that parents or siblings exert a direct influence over an 
important aspect of their lives in terms of watching television. 
Similarly, Peters et al. (1991), conducted a longitudinal study of television 
viewing patterns on 271 children aged 3 to 5. The results of diaries collected 
from all family members indicated that for general audience programs, most of 
the children's viewing occurred with parents, and the co-viewing of general 
audience programs was predicted from the parents' individual viewing habits, 
not from the child's individual viewing habits. In terms of age differences they 
found also that children were gradually socialised into sharing their parents' 
program preferences. Although older children watched less television with 
their parents, what they watched was highly related to their parents' viewing 
choices. 
It has been assumed that working parents may not spend enough of their time 
watching television together with their children. Fischman (1986), for 
example, reported on the extent to which working parents tried to set aside time 
in their hectic days to devote to their children and to one another. The survey 
was conducted by the Institute for Social Research (ISR) at the University of 
Michigan, in 1975. Researchers surveyed 1,500 American households by 
asking each family member to fill out a time-use "diary" for four days, logging 
the amount of time they spent on each daily activity. However, it was unclear 
h o w the remaining time was spent. In 1981, the researchers repeated the survey 
with 922 of the original families, and conducted personal interviews. They 
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found that home maker mothers spent more time watching television with their 
children than working mothers, a total of about eight hours each week on 
average. Employed mothers averaged 6 hours and 40 minutes of shared weekly 
viewing time. These results indicated that watching television proved to be not 
only the most popular leisure activity for every man, w o m a n and child, but also 
the single major recreational pursuit shared between parents and kids. 
It is generally acknowledged that the positive influence of co-viewing could be 
enhanced if parents interact with their children, making active use of programs. 
Television programs could be useful sources of stimulation, with 
developmental potential for children. 
Much research has been conducted regarding co-viewing between children and 
parents. Salomon (1977), for example, conducted a survey examining the 
extent of the effects of mothers co-viewing "Sesame Street" with their 5 year-
olds. The sample consisted of 93 Israeli children in four kindergartens in the 
Jerusalem area of lower and middle class socio-economic status. H e found the 
co-viewing to have had a relatively strong but indirect effect on the 
development of skills in children of the lower socio-economic status group but 
to have little influence in the middle-class group. However, he had no 
explanation for this difference between the two socio-economic groups. 
It has been argued that television has the potential to serve as a facilitator of 
children's language acquisition. However, this may depend on the kind of 
programs children watch with their parents or siblings. Lemish & Rice (1986), 
conducted a longitudinal study of young children from 16 families with 
different demographic characteristics. The study was conducted, over a period 
ranging from 6 to 8 months, by visiting families and interviewing them. 
The findings of Lemish & Rice (1986), indicated that when the mothers guided 
the viewing, the children watched mostly "Sesame Street" and a positive 
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interaction took place between the mothers and their children. They found that 
each child had been observed talking about the television content with the 
mother. They distinguished four main categories of children's verbalisations: 
first, designating objects, characters, animals and other things on the screen; 
second, questioning about television content; third, repetition of television 
dialogue or parental comments about television content; and fourth, description 
of television content. This verbalisation occurred particularly when co-viewing 
"Sesame Street", which was the program where parents tried the most to clarify, 
correct, expand and interpret so that children could understand more about 
what was being watched. 
The percentages for co-viewing between parents and children in this study was 
also found to be significant. It would therefore be advantageous if Indonesian 
parents selected good programs and interpreted the content for their children, as 
occurred in the research situation described above. Fortunately, their are 
indications that many parents in Jakarta already do this. 
The percentages for co-operative, consensus decision making between parents 
and children in this study indicate a harmonious approach to viewing within the 
surveyed families. Differences in parental socio-economic status appeared to 
have no bearing on the decision making between parents and children in 
relation to viewing. 
One possible reason why the parents surveyed watched so much television 
together with their children is that commercial television is a new phenomenon 
in Indonesia, so parents are most likely interested in watching the whole variety 
of programs offered no matter whether these are adult or children's programs. 
In other words, parents want to watch what their children watch and children 
want to watch what their parents watch. This m a y explain w h y in the first part 
of the questionnaire the majority of parents considered that their children 
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watched imported children's programs on an average of only four hours per 
week. The rest of their viewing time was spent watching adult programs, such 
as "Miami Vice" and "Knight Rider". 
The percentage figures obtained from the survey indicate that parents are 
concerned about what their children watch. Most of the percentages indicate a 
significant degree of communication between parents and children regarding 
television viewing. The evidence also shows that parents intervene to control 
what their children watch or to explain aspects of the programs to men-
children. Clearly, many parents have become involved in and actively exercise 
control over their children's consumption, interpretation and use of television 
information. Such parental intervention can influence the impact these 
programs are likely to have on children. 
5.2. 8 Conclusion to the Discussion 
The above sub-sections have discussed the findings of the survey in relation to 
parents and children at the micro level of family and home. This final sub-
section attempts to discuss more macro issues such as changes in the ownership 
and control of the television industry in the context of Indonesian society 
generally. These changes at the macro level have consequences for children and 
parents when they watch television in the home. 
In the current era of global communication, change is occurring not only in 
Indonesia but all over the world. Parents and others in the community are 
understandably concerned about the effects of this change on young people. 
Children are active participants in this change, and are not just passive subjects 
upon w h o m change works. To some degree, at least, social change occurs in 
step with changes in economic conditions, although not in any narrowly 
deterministic way. The expansion of commercial television in Indonesia has 
been criticised by some commentators as representing a loss of local control 
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over culture. Some critics complain that foreign interests are in a position to 
manipulate Indonesia's traditional norms and values. However it is doubtful 
that imported children's television programs are of themselves sufficiently 
powerful to change local culture in any deep and lasting way. Viewed in the 
context of being part of a set of other factors, however, such television 
programs can be seen as an element in a complex web of interrelated elements 
which does of itself represent significant change. 
Social and cultural changes occur in step with changes in economic conditions. 
Indonesia's economy from the mid 1980s has undergone a process of partial 
deregulation and liberalisation. The role of the private sector has expanded, 
sometimes at the expense of the state sector, which previously held a dominant 
role in most sectors of the economy. A core group of private business owners 
has emerged and this capital controlling group has extended its interests into 
most sectors of the economy, including television. It has at times been 
apparent that the rise in power and influence of this group has resulted in some 
conflict with groups with an interest in maintaining the dominant role of the 
state apparatus in running the economy. While many commentators have 
argued that the core of the new group of private business owners are not true 
capitalists because of their reliance on close political connections to the nation's 
executive power holders, none-the-less their increasingly important role in the 
national economy cannot be denied. 
It may be that the target of some commentators when they criticise the 
influence of imported children's television programs is not just the influence of 
the programs themselves but also those commercial and business interests 
which o w n the private television stations and which are free to broadcast the 
programs for profit. For a variety of reasons, some people m a y feel that it is 
often not wise to speak out too directly about the ownership and control of 
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Indonesia's television industry, but this does not mean that they are entirely 
satisfied with the current situation. 
For example, some people privately complain about the financial constraints 
and programming restrictions that the government station, TVRI, has to operate 
within, while the commercial stations receive hidden subsidies and are allowed 
to broadcast more freely. T V R I cannot broadcast advertisements, is allocated 
only a small budget, and is required to screen many pro-government sponsored 
information programs that are basically uninteresting to many viewers. 
According to some observers, this means that T V R I is increasingly less able to 
compete effectively for audience share. 
Criticism of foreign television programs from groups concerned to defend what 
they consider to be traditional cultural values cannot be dismissed entirely as 
something that is put on as a mask to conceal a hidden agenda. M a n y people 
do consider the flood of foreign programs on commercial television as a key 
factor in changing society for the worse. However, it is also argued that in the 
era of global communications, it is probably impossible to stop the influence of 
such foreign programs entirely. What should be possible, many people argue, 
is to construct a carefully put together regulatory framework to limit, shape and 
control this negative influence so that there is some check on any excessive 
impact on vulnerable groups in society, such as children. M a n y people feel 
that regulation of children's viewing should not be left entirely to parents. They 
believe that the government also has a role in supporting parents by regulating 
what is available for children to watch. 
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CHAPTER 6: CONCLUSION AND RECOMMENDATIONS 
The results of the survey tend not to support the opinions of many social 
commentators in Indonesia concerning the influence of imported children's 
television programs. The findings also contrast somewhat with those of 
previous research in this field conducted in Western countries as well as in 
Indonesia. This chapter attempts to make some final observations and 
recommendations, draw some conclusions about the findings of this 
investigation, and suggest some directions for future research in this area. 
6.1 Conclusion 
Television in Indonesia transmits information and entertainment to a large and 
diverse audience. The way different segments of the audience read the material 
presented by television depends on the social and cultural context of these 
audience segments. Ethnicity, age, race, gender, income level, religion, 
education and geographic situation all influence audience interpretation of 
programs presented on television. 
Children are a part of the television audience. Television stimulates and 
challenges children's thinking and it informs their daily activities and 
experiences. That television exerts some influence on children cannot be 
denied. However, children are by no means passive viewers. They are able to 
actively absorb and process information and they can be critical of what they 
see. 
Television does not necessarily have a negative influence on children's 
behaviour. What children get out of television depends upon their interaction 
with the medium, their motivation for viewing, and the content of the programs. 
Thus there is a complex web of factors that detennine the impact which 
television m a y have on children's behaviour. It may well be that children's 
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behaviour is influenced by a broad range of factors, such as popular music, 
films shown at cinemas, laser disks, video recordings, video-games, children's 
magazines, comics, friends and other sources. Parents do not observe their 
children every single minute of the day. It is not possible for parents to 
determine in any absolute sense whether any increase in negative behaviour 
results from imitating the characters in imported children's television programs 
or arises because of other factors. 
Several Indonesian social commentators and some research from Western 
countries suggest that foreign children's television programs do have a negative 
influence on children's behaviour. However, from the findings of this 
investigation, it could not be determined with any certainty that such programs 
screened in the Jakarta area had any negative influence on parents' perceptions 
of children's behaviour. Indeed, in terms of decision making between parents 
and children, particularly in selecting programs and in the amount of time spent 
watching programs, it is evident that many parents have been prepared to set 
aside time to supervise their children's television viewing. This says something 
positive about Jakata families and their viewing habits, in the sense that there is 
a lot of research which corifirms the importance of parental supervision and co-
viewing. 
Rapid social change is occuring in Indonesia as the country undergoes 
significant economic transition. In the television industry alone, the recent 
expansion of the commercial television sector is connected to the emergence of 
a group of domestic capitalists and to the political influence this group 
commands. If these new holders of capital had not emerged, Indonesia might 
still have a television industry in which just the government station, TVRI, had 
the right to broadcast. 
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In modern industrial societies, the mass media is probably the major means 
available to influence the public. It is not surprising that control over television 
should be so keenly sought in a society that is rapidly industrialising, nor 
should it be surprising that those with access to capital and political 
connections should be the first to become major players in the commercial 
industry. 
Television programs from the US have an international export market. These 
programs present aspects of American culture to almost all nations of the 
world. Broadcasters buy these programs because they are cheaper than local 
products. There is a growing concern about the impact that such imported 
cultural material is likely to have on local cultures. Some social commentators 
in Indonesia advocate that viewers try to interpret American programs in a 
critical way and that they actively challenge the messages they perceive these 
programs to contain. 
In Indonesia, commercial television is viewed differently by different groups in 
society. For some groups, some of the material on commercial television is not 
in accord with what they consider to be Indonesian cultural identity. However, 
for other groups these same programs offer a vision of social progress. 
As a developing country, Indonesia has to be open to changes originating from 
outside the country. O f course, there will be some resistance to change and this 
includes resistance to the messages in imported television programs. 
As the results in chapter five show, the most numerous response categories 
chosen by parents in the survey were uncertain and disagree. Perhaps parents 
could not give a definite answer simply because even if they found some 
changes in their children's behaviour, they were not sure whether their children 
were influenced by the characters in imported children's television programs. 
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This is reasonable because it could be that their children were influenced by 
other factors in their environment, as has been mentioned earlier. 
Children are the new generation; Western cultural influences are constantly 
present in their daily lives. If Indonesian children are to keep up with 
technological and cultural developments and be educated in terms of the world 
and not just Indonesia, they will need exposure to programs from other 
countries. However, the cultural norms of Indonesia and those of Western 
societies are very different. Some Indonesian social commentators seem to 
automatically have negative perceptions of foreign programs simply because 
they present materials differing from their own cultural norms and values. 
Even though the findings of the survey suggest that parents, by and large, do 
not perceive any great negative influence on children's behaviour from 
imported children's television programs, this does not mean that steps to limit 
and regulate the screening of such programs should not be undertaken. 
Television should have a positive influence on viewers. What needs to be 
stressed here are the benefits of having mainly locally produced programs 
screened on Indonesian television. More to the point, what is needed is 
positive and concrete encouragement of the local television production 
industry. If the airwaves are saturated with foreign programs, then Indonesian 
programs are not being broadcast to the degree that they might. A higher 
proportion of well made Indonesia programs would have a positive influence in 
reinforcing Indonesian perspectives and cultural values and it would also be 
beneficial to the local economy and to the skill base of the nation. Such an 
outcome would be in accordance with the Final Report of the World Summit on 
Television and Children, which stresses that children, as well as adults, need to 
have television that respects local culture and language and which tells stories 
that are relevant to local experience. 
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Good Indonesian programs, for children as well as adults, might actually raise 
and discuss issues in a way that is immediately accessible and relevant to 
Indonesian audiences. M u c h of the foreign material n o w being screened is not 
relevant to Indonesia and only seems to be shown because it is a cheap option. 
It is probable that market forces and competition will see the screening of more 
local programs in the future because this will be what audiences prefer to 
watch. However, because commercial television is still relatively new, 
broadcasters have felt they could get away with screening just about anything 
during the period when Indonesian tastes were still developing. Indeed, there 
are clear signs that Indonesian television networks are following an audience 
trend towards prefering to watch more Indonesian language programs. 
Over the last two or three years, the number of local soap operas, tele-movies, 
game shows and children's programs has expanded at the expense of foreign 
programs. N o doubt, as time goes by, more Indonesians will aquire the skills 
necessary to produce television programs, particularly if some level of subsidy 
or protection of local producers is given, and if generous local content 
provisions are enforced. Also, the government should perhaps allow a higher 
level of artistic freedom to encourage greater creativity. 
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Recommendations 
There are four recommendations that can be made concerning children's 
television programming in Indonesia. 
First, the government should introduce regulations to curtail the number of 
imported children's television programs n o w being broadcast in Indonesia. 
Concrete action on the part of both the government and the television 
broadcasters is required. If government regulations on this matter are not 
forthcoming, the Indonesian children's television production industry will find 
it very difficult to compete against overseas programs and children will be 
denied the benefit of seeing their own culture and language represented on 
screen. 
Second, and as a consequence of the first recommendation, the percentage of 
local production should be increased. Regulations should require a certain 
percentage of children's programs to be locally produced, and the regulations 
should be strictly enforced. Such action on the part of the government would 
encourage a climate more favourable to locally made children's television 
programs in Indonesia. The popularity of locally produced television drama 
programs is increasing. As yet there are not a lot of locally made children's 
programs, especially compared with the growth in local soap operas and tele-
movies. A s such, there probably is an unfulfilled demand for good quality 
locally made children's television programs. The government should set a local 
content level whereby only 2 0 % of children's programs can be imported and 
8 0 % should be locally produced. Broadcasters need to be made to comply with 
this regulation by enforcing sanctions such as fines and, ultimately, withdrawal 
of broadcasting licenses. Government regulation of local content provisions in 
children's television is probably more urgently need than for general 
programming because it is doubtful that market mechanisms alone would be 
sufficient to stimulate the local production industry. The local content can be 
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produced by production houses or television stations in Indonesia. If the 
government legislates for 8 0 % local production, such legislation would open up 
the market and production houses would develop. 
Third, broadcasters, producers, psychologists and educators should cooperate 
more effectively to select the most suitable children's programs for broadcast 
and in detennining the most suitable times for children's programs. Greater 
consultation regarding the selection of programs would be an improvement on 
the current situation whereby stations basically select programs based on the 
commercial advantage accrued through advertising revenue. 
Fourth, in managing the expansion of commercial television in Indonesia, three 
parties should interact, namely: the government, the television stations and 
special interest groups. To achieve better programming, all parties must work 
together to achieve the best possible outcome for children. Special interest 
groups in society have the reponsibility to represent the views and interests of 
the general community, especially parents and children. A m o n g other things, 
they should pass on information to parents, educating them as to h o w best 
supervise their children's viewing. They also have a role in lobbying the 
government and the television industry to implement changes in a way that is 
beneficial to child viewers. U p to now, special interest groups in the field of 
children's television have not developed to any great extent, and so this is an 
area of opportunity. Parents need to have a channel through which they can 
become involved in issues relating to children's television and through which 
they feel they can influence policy making. Non-government organisations 
representing special interests have an important role to play in this regard. 
In reference to the assumptions made by some social commentators in relation 
to the possible negative influence of imported children's television programs, 
some recommendations can be made for future research. 
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First, establish h o w many hours children generally spend watching television 
everyday. Differences in the overall children's audience need to be further 
investigated. Children of different ages and living in different locations, for 
example, might display differences in their viewing habits. 
Second, establish what are the children's perceptions of the characters in their 
favourite programs. 
Third, establish the extent to which commercials during children's programs 
influence family buying patterns. 
Fourth, establish the frequency that children request that their parents purchase 
products that are advertised on television. 
Fifth, establish how many hours a week parents spend watching television with 
their children. 
Furthermore, it is also important to investigate how many hours children watch 
adult programs, films from laser disks, video recordings, programs from 
satellite dishes, and also h o w often they play video games and computer games. 
Finally, to establish more precisely parents' perceptions of the extent of 
influence that foreign programs have on Indonesian children it would be 
necessary to ask more detailed questions concerning specific programs and 
characters than has been possible in the current study, and to spread the survey 
over a wider geographic area. 
Several other recommendations can be made. Firstly, the government could 
support and improve media education in schools and the community generally 
so that children and parents would be better informed when establishing 
viewing habits and in selecting programs. The capacity to view television 
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programs more critically could be enhanced by such education. Media 
education can also assist in the effective use of television in relation to specific 
learning goals. 
Secondly, seminars, dialogues and talk shows concerning the impact of 
television on children could be held by the television industry, government and 
special interest groups to encourage community discussion and awareness of 
the issues. 
Thirdly, more books, articles and further experimental research could be 
published or carried out by those interested in this topic. 
Broadcasters, producers, script writers, children's educators and children's 
psychologists should attend any international conference regarding television 
and children. The positive information gained would assist the further 
development of children's programming in Indonesia. The first World Summit 
on Television and Children, which was held in Melbourne-Australia from 12-
17 March, 1995, hosted by the Australian Children's Television Foundation, 
was an important forum for debate concerning the impact of television on 
children. 
Because the first World Summit was such a great success, there are to be three 
further summits on related topics. One of these is the Asian Summit on Child 
Rights and the Media, to be held in 1996. It is expected that broadcasters, 
producers, advertisers, media critics or whoever is involved in children's 
television, especially in Asia, will be able to attend and be further encouraged 
to increase the quality of children's programming in their o w n countries. 
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APPENDIX 1 
The map of the development of television in Indonesia. 




TELEVISI R.I. - TVRI 
24 AGUSTUS 1962 
(JANGKAUAN SIARAN JAKARTA & SEKITARNYA) 
TVRI MENGGUNAKAN PALAPA 
16 AGUSTUS 1976 
(SECARA TEORI SIARAN TVRI DAPAT MENJANGKAU SELURUH INDONESIA) 
ANTENA PARABOLA DIIJINKAN 
DI INDONESIA 
20 AGUSTUS 1986 
(INDONESIA MEMASUKI ERA "THE OPEN SKY POLICY" 
R.C.T.l. 
24 AGUSTUS 1989 BERDECODER 
(SIARAN SALURAN TERBATAS - SST) 
RCTI SCTV 
24 AGUSTUS 1990 
LEPAS DECODER 
(DARI SST KE SSU) 
"LOKAL JAKARTA" 
TANPA DECODER 
(SIARAN SALURAN UMUM-SSU) 
LOKAL SURABAYA 
RCTI MENGGUNAKAN TRANSPONDER 
(1 JUL! 1991 - DASAR : S.K. DIRJEN RTF NO. : 1266/RTF/K/V/1991) 
FREKUENSI : 3.80 HERZ - DENGAN : 
6.6 MEGAHERZ (KIRI) 
7.2 MEGAHERZ (KANAN) SUARA STERIO. 
TELEVISI PENDIDIKAN INDONESIA 
TPI-23 JANUARI 1991 
SIARAN NASIONAL 
MULAI 9 NOPEMBER '92 SIARAN MALAM 
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RAJAWAU CITRA TELEVISI INDONESIA 
, PENDIRI : 
PT. BIMANTARA CITRA & PT. RAJAWALI WIRA BHAKTI UTAMA 
PELETAKAN BATU I : 23 JUNI 1988 OLEH GUB. WIYOGO ATMODARMINTO 
PEMASANGAN PERALATAN 23 JULI 1988 - SELESAI DALAM 6 BULAN 
24 AGUSTUS 1989 DIRESMIKAN OLEH PRESIDEN SOEHARTO 
RCTI MENGUDARA DENGAN DECODER (SST) 
DASAR HUKUM : S.K. MENPEN NO.: 190A/KEP/MENPEN/87 TENTANG: 
SIARAN SALURAN TERBATAS (SST) TVRI - TERTANGGAL 20 OKTOBER '87 
Nomor: 12/SP/DIR/TV/1988 - Ishadi S.K. 
Nomor: RCT1.BI. 027/1988 - Bambang Trihatmodjo 
Tertanggal: Senin, 22 Pebruari '88 
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DENGAN KELUARNYA S.K. MENPEN NO.: 111/KEP/MENPEN/1990 
Tertanggal : 24 Juli 1990 
TENTANG : 
PENYIARAN TELEVISI DI INDONESIA 
MAKA : 
TANGGAL 24 AGUSTUS 1990 
SIARAN RCTi LEPAS DECODER (Dari SST ke SSU) 
Jum'at, 28 Juni '91 keluar S.K. Dirjen RTF No. : 1286/RTF/K/VI/91 
Tentang : "IJIN MENGIRIM MATERI SIARAN LEWAT TRANSPONDER PALAPA" 
PERJANJIAN PENUNJUKAN PELAKSANAAN 
SIARAN SALURAN TERBATAS TELEVISI R.I. 
Nomor: 09/SPS/DIR/TV/1990 - Ishadi S.K. Tertanggal : Rabu, 17 Januari 1990 
Nomor: 01/SPS/SCTV/I/1990 - Haji M. Noer 
SIARAN SCTV MENGUDARA : 24 AGUSTUS 1990 
TANPA DECODER (SSU) 
%,„„„/7fa</«-J?-*-' tyut 
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P.T. CIPTA TELEVISI PENDIDIKAN INDONESIA 
PERJANJIAN KERJASAMA 
ANTARA 
YAYASAN TELEVISI R.I. DAN P.T. TELEVISI PENDIDIKAN INDONESIA 
MENGENAI PELAKSANAAN SIARAN TELEVISI PENDIDIKAN 
Nomor: 145/SP/DIR7TV/1990 
Nomor: 023/TPI/PKS/SHR.23A/III/1990 
- TertangcaJ: Kamis, 16 Agustus 1990. 
ANTARA: 
ISHADI S.K. DAN NY. SIT! HARDIYANTI RUKMANA 
SIARAN TPI MENGUDARA : 
Tanggal 23 Januari 1991 
(Siaran Nasional - Pagi Han') 
TANGGAL 9 NOPEMBER 1992 
(Mulai Siaran Petang dan Malam Hari - Lokal) 
K 
"»'"<•* ty/Zu^.TZCT?^ 143 
PT. CAKRAWALA ANDALAS TELEVISI (ANTEVE) 
Semula ijin siaran yang diperoleh A N T E V E bersifat lokal untuk Bandar Lampung dan 
sekitamya. Baru kemudian pada tanggai 28 Februari 1993, A N T E V E memulai siaran nasicnal 
perdananya dari Jakarta. 
Kunjungan Menteri Penerangan Bapak H. Harmoko ke ANTEVE - Bandar Lampung pada tanggai 15 
Mei 1993 yang didampingi oleh Bapak DR. H.R. Agung Laksono dan Bapak Andy Rustam. 
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INDOSIAR 
PT INDOSIAR VISUAL MANDIRI 
MEMILIKI IJIN PRINSIP NO.: 1340/RTF/K/VI/1992 
TERTANGGAL : 18 JUNI 1992 
S.K. 
PENYEMPURNAAN 
MENPEN NO.: 111/KEP/MENPEN/1990 
Tentang: 




Pasal 7 dan Pasal 14 
Melalui: 
MENPEN NO.: 84A/KEP/MENPEN/1992 




MENPEN NO.: 04A/KEP/MENPEN/1993 
Tertanggal: 18 Januari 1993 
Inti Perubahan Ketentuan: 
TVRI-RCTl/SCTV-TPI-ANTEVE-IVM 
DIPERBOLEHKAN SIARAN NASIONAL 
Baik Dengan Terestriai maupun SKSD Palapa 
&**• <&&* ^" 
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A P P E N D I X 2 
The map of satellite television services that can be 
received by Indonesian audiences 




The Principal Guidelines for TVRI Broadcast 
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A P P E N D I X 4 
Ethical Clearance for Survey from the Research 
Committee of the University of Ballarat 
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18 November 1994 
Mr Almos Maksay 
School of Humanities & Social Sciences 
University of Ballarat 
Dear Almos, 
PROJECT 202 A S T U D Y O F P A R E N T S ' P E R C E P T I O N S O N T H E INFLUENCE O F CHILDREN'S 
B E H A V I O U R O F I M P O R T E D CHILDREN'S TELEVISION P R O G R A M S IN 
J A K A R T A 
I am writing to advise that the Human Research Ethics Committee (HREC), at its meeting on Thursday, 
10 November 1994, considered the above application for ethical approval of research involving human 
subjects. 
The Committee approved the application subject to: 
• research data, such as completed questionnaires, being securely stored within the School for a 
period of five years before destruction, preferably by shredding. [Schedule A, Part B, question 
5.1(b)]; 
• written clarification from you regarding the response given on to whom the project will be 
explained and who will give consent [Schedule A, Part B, question 4.5)]; and 
• verification of the above by the Head of School. 
The Committee also noted the potential differences in cultural ethics and agreed that where research is 
being undertaken in different cultures it would be helpful to the Committee to have guidance from 
someone with experience in the specific cultural background. 
Assoc Prof Livingston will raise the matter of cultural ethics and research at a forthcoming seminar to be 
run by the International Office. 




Human Research Ethics Committee 
cc: A/g Head, School of Humanities & Social Sciences 
Assoc Prof Kevin Livingston, A/g Pro Vice-Chancellor (Research) 
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A P P E N D I X 5 
Questionnaires English and Indonesian version 
Note : PA = Physically Aggressive Behaviour in Children 
V A = Children's Behaviour on Verbal Aggression 
C = Consumerism in Children's Behaviour Pattern 
C A = Authority Challenging Behaviour in Children 
R M = Children's Behaviour on Role Modelling 
HOW TO COMPLETE THIS QUESTIONNAIRE 
I would like you to fill out this questionnaire by giving your 
own opinions and feelings about the issues. In most of the 
following questions you will be asked to circle a number from a 
range of alternatives. Please select the number that comes 
closest to describing your opinion or your current situation. 
Example : 
My child likes watching 
(Circle one number) 
















Patterns of Viewing 
Concerns About Imported Children's Television 
Programs 
* When answering questions, remember that I want your opinions 
and not those of your friends, associates or other members of 
the household. There are no "right" or "wrong" answers to 
these questions. 
* When completing the questionnaire I would prefer that you use 
a blue or black ball point pen. 
* Please read each instruction carefully and check that you have 
answered each question. 
* I would like to emphasise that your responses are for 
statistical analysis only. 
* Thank you for your co-operation, 
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SECTION 1 : PERSONAL DETAILS 
To ensure that I have a representative sample, could you please 
give me some details about yourself and your child. 
1. Who is going to answer these questions ? 
(Circle one number) 
Father 
Mother 
2. How old are you ? (Circle one number) 
Less than 20 years old 
22 - 25 years old 
3 0 - 3 5 years old 
40 - 45 years old 








3. What is your level of education ? (Circle one number) 
Primary 1 
Junior High School 2 
Senior High School 3 
Academy 4 
University 5 
Short skills Oriented Courses 6 
Others 7 
4. What is your (Father) current occupation ? 















5. What is your (Mother) current occupation ? 


















What is the approximate total family income per-
(Circle one number) 
Less than Rp. l million 
Rp. 2 - 4 million 
Rp. 5 - 7 million 
Rp. 8 - 1 0 million 
Rp. 15 - 20 million 












How old is your child ? 
Less than 6 years old 
7 - 8 years old 
9 - 1 0 years old 
11 - 12 years old 






On average how many hours does your child watch local and 
imported children's television programs each week ? 
None 
Less than 4 hours 
6 - 1 0 hours 
1 2 - 1 7 hours 
2 0 - 25 hours 







How many hours does your child watch imported children's 
television programs each week ? 
None 
Less than 4 hours 
6 - 1 0 hours 
12 - 17 hours 
20 - 25 hours 








SECTION 2 : ATTITUDINAL MEASURES 
Please answer these questions, about your child who brought 
this questionnaire to vou. 
In this section you can answer these questions according to the 
following category numbers. (Circle one number) 




Strongly disagree 1 
1. My child often hits or pushes other persons (friends) using 
the hands or an object(pa). 
2. I think my child does so because he/she is influenced by 
characters in imported children's television programs(pa). 
3. My child often uses such words and phrases, as "shut up", 
"stupid", "shit", "you"(va). 
4 I think my child uses such words and phrases because he/she is 
influenced by characters in imported children's television 
programs(va). 
5 My child is often involved in role modelling of television 
stars. For example, imitating the action of 'Ksatria Ba]a 
Hitam' (rm) . 
6. This role modelling is mostly based on stars in children's 
television programs(rm). 
7. My child has lately started to increase his/her demands for 
certain purchases such as buying toys or games(c). 
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Strongly disagree 1 
8. I think this increase in demands results from the influence 
of imported children's television programs(c). 
5 4 3 2 1 
9. My child is often disrespectful to me, brothers, sisters 
and friends(ca). 
5 4 3 2 1 
10. This behaviour is influenced by characters in imported 
children's television programs(ca). 
5 4 3 2 1 
11. My child is often rude to his/her brother/sister or to 
his/her friends(va). 
5 4 3 2 1 
12. My child is often rude to his/her brother/sister or to 
his/her friends because he/she is influenced by the 
characters in imported children's television programs(va). 
5 4 3 2 1 
13. My child often threatens his/her brother/sister or his/her 
friends(va). 
5 4 3 2 1 
14. This habit is the result of negative influences from 
characters in imported children's television programs(va). 
5 4 3 2 1 
15. My child often insults his/her brother/sister or his/her 
friends(va). 
5 4 3 2 1 
16. This habit is the result of negative influenced from 
characters in imported children's television programs(va). 








Strongly disagree 1 
17. My child is keen to wear clothes similar to those worn by 
his/her favourite television stars on the screen(c). 
I think my child does so because he/she is influenced by 
characters in imported children's television programs(c). 
19. My child appears to desire to attain the wealth he/she has 
observed in imported children's television programs(c). 
20. I think my child does so because he/she is influenced by 
characters in imported children's television programs(c). 
21. I over heard my child use aggressive phrases such as "Kill 
him", "Kick him", "Chase him", "Hit him"(va). 
22. I think my child used these phrases influenced by characters 
in imported children's television programs(va). 
23. My child is at times involved in aggressive activities copied 
from imported children's television programs(rm). 
24. My child becomes very annoyed if I limit his/her watching of 
any kind of imported children's programs on television(ca). 













26 When my child asks me to buy a particular product I 
never pay attention to the brand(c). F c c l 
27. When I go shopping with my child he/she often asks me to buv 
a particular product because he/she saw children on 





When I bought that particular product for my child however 
it was not as good as I thought it would be(c). 
My child often cries and grumbles because I did not grant 
his/her request(c). 
I am annoyed and upset because my child forces me to buy a 
particular product that he/she has seen on children's 
television programs(c). 
31. My child cried because I refused his/her request to buy an 
object he/she saw on imported children's television 
programs(c) . 
My child admires toys, games, dolls, etc. on children's 
television programs(c). 
33. Imported children's television programs often make my child 
want things he/she sees characters use on programs(c). 
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Strongly disagree 1 
34. My child is more often asking things such as toys, dolls, t-
shirt, etc. after more imported children's television 
programs have been televised on different television 
channels(c). 
5 4 3 2 1 
35. At times I make my child feel guilty because he/she has done 
something wrong that imitates the behaviour of characters in 
imported children's television programs(ca). 
5 4 3 2 1 
36. At times I am angry at my child when he/she does something 
wrong imitating the characters in children's television 
programs(ca). 
5 4 3 2 1 
37. My child likes to see gun fights, knife fights, animals hurt, 
grown ups arguing, fist fights, and domestic violence on 
children's television programs(pa). 
5 4 3 2 1 
38. When my child watches imported children's television 
programs, he/she often forgets his/her duty such as chores, 
homework, etc.(ca). 
5 4 3 2 1 
39. At times I have observed my child quarrels with his/her 
friends imitating the characters in imported children's 
television programs(pa). 
5 4 3 2 1 
40. I tend to worry about what other people think of me because 
my child in his/her attitude to me sometimes imitates 
characters in imported children's television programs(ca) . 
5 4 3 2 1 
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Strongly disagree 1 
41. When my child is in bed at night, trying to go to sleep, 
he/she often appears to be worrying about something \ 
influenced by a certain imported children's television 
program that he/she watched recently(pa). 
5 4 3 2 1 
42. My child never tends to be afraid of getting hurt or getting 
seriously injured(pa). 
5 4 3 2 1 
43. My child is never afraid when watching violent actions, for 
example when the characters in imported children's television 
programs use imitative guns(pa). 
5 4 3 2 1 
44. When I argue with my child whether he/she is allowed to watch 
a certain program he/she becomes aggressive and uses such 
phrases as "I want to watch it", "I want to watch an adult 
program", "I want to change to another channel"(va). 
5 4 3 2 1 
45. I at times hear my child insult brothers, sisters, or 
friends, by imitating the characters in imported children's 
television programs(va). 
5 4 3 2 1 
46. My child sometimes pressures me to buy a particular product 
that he/she has observed on children's television programs 
such as Pizza, Hamburger, MacDonald's, Kentucky Fried 
Chicken, California Fried Chicken, Coca Cola, Sprite, 
etc.(c). 
5 4 3 2 1 
47. My child sometimes imitates styles or unreasonable actions of 
characters in imported children's television programs(rm). 
5 4 3 2 1 
9 
162 
SECTION 3 : VIEWING HABITS ON TELEVISION 
To answer the questions from number 1 
correct number. 
to 3 only circle one 
Who makes the decision about the type of programs your 
child watches ? 
Child makes the decision 
Parents make the decision 
Discuss and then agree 
Discuss but disagree 






2. Who makes the decision as to how many hours the child watches 
children's television programs ? 
Child makes the decision 
Parents make the decision 
Discuss and then agree 
Discuss but disagree 






3. Who makes the decision to watch children's television programs 
together? (parents + child/children). 
Child makes the decision 
Parents make the decision 
Discuss and then agree 
Discuss but disagree 






4. List your child's favourite children's television programs 






Section 4 : Concerns About Imported Children's Television 
Programs 
To answer the questions from number 1 to 10 please circle only 
one number for the answer that most closely corresponds to your 
attitude. 
1. Do you wish your child's attitude to change through imported 
children's programs ? 
yes 1 
no 2 




3. Is it important to you that your child learns the traditional 
Indonesian values, norms, and customs ? 
yes 1 
no 2 
4. Does your child ever copy the styles of the characters in 
imported children's television programs ? 
yes 1 
no 2 
5. Have you noticed specific changes in your child's attitudes or 
habits, influenced by the characters in imported children's 
television programs ? 
yes 1 
no 2 
6. Do you believe the content of imported children's television 






7. Do you think that the lives of children in imported children's 







8. Do you think that personal characteristics of individuals in 
imported children's television programs are often imitated by 





9. Does your child ever quarrel with brother(s) or sister(s) 





10. Do you ever talk about imported children's television 
programs with your child such as talking about violent 
actions, aggressive words or phrases which sometimes are 





11. In what ways 
differ from 
(Please write 
do imported children' 
Indonesian children's 
your answer below) 
s television programs 
television programs ? 
12 
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BAGAIMANA CARA MENJAWAB PERTANYAAN-PERTANYAAN INI 
Dalam menjawab pertanyaan-pertanyaan berikut ini, saya sangat 
mengharapkan pendapat Bapak/Ibu dan sesuai dengan perkembangan 
atau situasi yang Bapak/Ibu ketahui sekarang ini TENTANG ANAK 
BAPAK/IBU YANG MEMBAWA PERTANYAAN INT. Kebanyakan 
pertanyaan-pertanyaan berikut hanya memilih salah satu nomor 
saja. Lingkarilah hanya salah satu nomor yang paling tepat 
menurut pendapat Bapak/Ibu. 
Contoh : 
Anak saya senang menonton program anak-anak di 
televisi. (Lingkarilah salah satu nomor di bawah ini). 
Produksi Luar Negeri 1 
Produksi Dalam Negeri 2 





Data pribadi Bapak atau Ibu dan Anak 
Pendapat Bapak atau Ibu mengenai Anak 
Kebiasaan dalam hal menonton televisi 
Hal mengenai program anak-anak produksi 
luar negeri 
* Tidak ada jawaban yang "benar" dan "salah", tergantung 
bagaimana pendapat Bapak/Ibu tanpa dipengaruhi oleh siapapun. 
* Untuk menjawab pertanyaan-pertanyaan ini saya mengharapkan 
Bapak/Ibu menggunakan pulpen dengan tinta berwarna "hitarn". 
* Bacalah setiap instruksi dengan seksama sebelum menjawab 
pertanyaan-pertanyaan dan periksalah bahwa semua pertanyaan 
telah terjawab. 
* Perlu saya tekankan bahwa hasil dari jawaban Bapak/Ibu hanya 
untuk mengetahui statistik sampai sejauh mana hubungan 
pengaruh antara program anak-anak produksi luar negeri 
terhadap perubahan kebiasaan atau sikap anak-anak sekarang ini 
di wilayah Jakarta. 
* Terima kasih atas kerjasama Bapak/Ibu. 
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BAGIAN I:DATA PRIBADI 
Untuk memastikan populasi yang representatif, pada bagian pertama 
ini saya mengharapkan data-data pribadi Bapak atau Ibu dan juga 
Anak yang membawa pertanyaan ini dengan menjawab pertanyaan-
pertanyaan di bawah ini. 
Siapa yang akan menjawab pertanyaan-pertanyaan ini 
(Lingkarilah salah satu nomor di bawah ini) 
Bapak 1 
Ibu 2 
Berapa umur Bapak/Ibu ? (Pertanyaan nomor 2 ini sesuai dengan 
jawaban nomor 1, kalau Bapak yang menjawab pertanyaan-
pertanyaan ini tentu yang ditanya umur Bapak, tapi kalau Ibu 
yang menjawab pertanyaan-pertanyaan ini tentu yang ditanya 
umur Ibu (Lingkarilah salah satu nomor di bawah ini). 
20 tahun ke bawah 1 
22 - 25 tahun 2 
30 - 35 tahun 3 
40 - 45 tahun 4 
Di atas 50 tahun 5 
Pendidikan Bapak/Ibu ? (Pertanyaan nomor 3 ini juga dijawab 
sesuai dengan jawaban pertanyaan nomor 1, kalau Bapak yang 
menjawab pertanyaan-pertanyaan ini tentu yang ditanya 
pendidikan Bapak, tapi kalau Ibu yang menjawab pertanyaan-
pertanyaan ini tentu yang ditanya pendidikan Ibu 









4. Apa pekerjaan Bapak sekarang ? (Lingkarilah salah satu nomor 
di bawah ini). 

























6. Berapa kira-kira jumlah penghasilan Bapak/Ibu setiap tahun ? 
(Lingkarilah salah satu nomor di bawah ini) 
Di bawah satu juta 1 
2 - 4 juta 2 
5 - 7 juta 3 
8-10 juta 4 
15 - 20 juta 5 
Di atas 20 juta 6 
7. Apa jenis kelamin anak Bapak/Ibu yang membawa pertanyaan ini ? 




Berapa umur anak Bapak/Ibu yang membawa pertanyaan ini ? 
(Lingkarilah salah satu nomor di bawah ini) 
Di bawah 6 tahun 1 
7 - 8 tahun 2 
9-10 tahun 3 
1 1 - 1 2 tahun 4 
Di atas 13 tahun 5 
Berapa jam rata-rata anak Bapak/Ibu yang membawa pertanyaan 
ini menonton program anak-anak produksi dalam negeri dan 
produksi luar negeri setiap minggu ? 
(Lingkarilah salah satu nomor di bawah ini) 
Tidak pernah 1 
Di bawah 4 jam 2 
6 - 10 jam 3 
12 - 17 jam 4 
20 - 25 jam 5 
Lebih dari 25 jam 6 
Berapa jam rata-rata anak Bapak/Ibu yang membawa pertanyaan 
ini menonton program anak-anak produksi luar negeri setiap 
minggu ? (Lingkarilah salah satu nomor di bawah ini) 
Tidak pernah 1 
Di bawah 4 jam 2 
6 - 10 jam 3 
12 - 17 jam 4 
20 - 25 jam 5 
Lebih dari 25 jam 6 
169 
BAGIAN II : PENDAPAT BAPAK/IBU TENTANG ANAK 
Pada bagian kedua ini, Bapak/Ibu hanya melingkari satu nomor dari 
lima kategori. Lingkarilah hanya salah satu nomor sesuai dengan 
pendapat Bapak/Ibu atau sesuai dengan apa yang Bapak/Ibu ketahui 
sekarang ini tentang anak Bapak/Ibu yang membawa pertanyaan ini. 
Contoh : 
Anak saya sekarang ini sering meniru-niru gaya pelaku-pelaku yang 
ada di program anak-anak produksi luar negeri itu. (Lingkarilah 
salah satu nomor di bawah ini). 
Sangat setuju 5 
Setuju 4 
Tidak tahu 3 
Tidak setuju 2 
Sangat tidak setuju 1 
1. Keberanian anak saya sekarang ini meningkat dalam hal suka 
saling memukul, mendorong atau melemparkan sesuatu benda yang 
ada di tangannya antara anak saya dengan kakaknya/adiknya 
atau dengan teman-temannya. 
Keberanian anak saya meningkat dalam hal suka saling memukul, 
mendorong atau melemparkan sesuatu benda yang ada di 
tangannya antara anak saya dengan kakaknya/adiknya atau 
dengan teman-temannya, karena pengaruh dari pelaku-pelaku 
yang ada di program anak-anak produksi luar negeri itu. 
3. Anak saya pernah saya dengar menyebut kata-kata seperti "shut 
up", "stupid", "shit", "you". 
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Sangat setuju 5 
Setuju 4 
Tidak tahu 3 
Tidak setuju 2 
Sangat tidak setuju 1 
Anak saya suka menyebut kata-kata seperti "shut up", "stupid", 
"shit", "you", karena pengaruh dari pelaku-pelaku yang ada di 
program anak-anak produksi luar negeri itu. 
Anak saya tidak sepantasnya meniru-niru gaya atau action 
bintang pelaku di televisi itu karena bisa merugikan diri 
anak saya sendiri misalnya terluka, tergores, terjerembab, 
dll. Misalnya meniru gaya (action) "Ksatria Baja Hitam". 
Anak saya suka meniru aksi atau gaya bintang pelaku yang ada 
di televisi, karena pengaruh dari pelaku-pelaku yang ada di 
program anak-anak produksi luar negeri. 
Akhir-akhir ini anak saya selalu minta dibeli mainan anak-anak 
seperti mobil-mobilan, boneka, dll. 
Saya kira anak saya selalu minta dibeli mainan seperti mobil-
mobilan, boneka, dll. karena pengaruh dari pelaku-pelaku yang 
ada di program anak-anak produksi luar negeri itu. 
Sikap atau tingkah laku anak saya suka lain dari yang biasanya 
kepada saya sebagai orangtua, kakaknya atau teman-temannya. 
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Sangat setuju 5 
Setuju 4 
Tidak tahu 3 
Tidak setuju 2 
Sangat tidak setuju 1 
Tingkah laku anak saya suka lain dari yang biasanya karena 
pengaruh dari pelaku-pelaku yang ada di program anak-anak 
produksi luar negeri itu. 
5 4 3 2 1 
Anak saya suka saling mengejek atau mencemohkan antara 
kakanya/adiknya atau dengan teman-temannya. 
5 4 3 2 1 
Anak saya suka saling mengejek atau mencemohkan antara 
kakaknya/adiknya atau dengan teman-temannya, karena pengaruh 
dari pelaku-pelaku yang ada di program anak-anak produksi 
luar negeri itu. 
5 4 3 2 1 
Anak saya suka saling mengancam antara kakaknya/adiknya atau 
dengan teman-temannya. 
5 4 3 2 1 
Kebiasaan ini timbul karena pengaruh dari pelaku-pelaku yang 
ada di program anak-anak produksi luar negeri itu. 
5 4 3 2 1 
Anak saya suka saling menghina antara kakanya/adiknya at 
dengan teman-temannya. 
5 4 3 2 1 
7 
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Sangat setuju 5 
Setuju 4 
Tidak tahu 3 
Tidak setuju 2 
Sangat tidak setuju 1 
Kebiasaan ini timbul karena pengaruh dari pelaku-pelaku 
ada di program anak-anak produksi luar negeri itu. 
5 4 3 2 1 
Anak saya ingin memakai pakaian yang sama seperti bintang 
utama di program anak-anak yang mereka sukai. 
5 4 3 2 1 
Keinginan ini timbul karena pengaruh dari pelaku-pelaku yang 
ada di program anak-anak produksi luar negeri itu. 
5 4 3 2 1 
Anak saya kadang-kadang banyak permintaannya. Misalnya, minta 
dibeli sepatu yang begitu, kaos yang begitu, alat tulis yang 
begitu, dll. 
5 4 3 2 1 
Permintaan anak saya kadang-kadang banyak, karena pengaruh 
program anak-anak produksi luar negeri yang selalu dia 
tonton. 
5 4 3 2 1 
Anak saya pernah saya dengar menggunakan kata-kata seperti, 
"Kill him" (bunuh dia), "Kick him" (tendang dia), "Chase 
him" kejar dia), "Hit him" (pukul dia). 
5 4 3 2 1 
Menurut saya anak saya pernah menggunakan kata-kata seperti 
di atas, karena pengaruh dari pelaku-pelaku yang ada di 
program anak-anak produksi luar negeri. 













Anak saya pernah marah dengan meniru pelaku-pelaku yang ada 
di program anak-anak produksi luar negeri itu. 
Anak saya marah kalau saya membatasi waktu dia untuk menonton 
program anak-anak produksi luar negeri. 
5 4 3 2 1 
Anak saya pernah marah atau menggerutu karena saya lupa 
mengingatkan atau membangunkan dia untuk menonton program 
anak-anak produksi luar negeri yang paling dia senangi. 
Saya tidak pernah memperhatikan merek mainan yang saya beli 
untuk anak saya. 
Ketika saya pergi belanja dengan anak saya, dia suka minta 
dibeli mainan, kaos, atau boneka, yang mana baru-baru ini 
dia lihat barang itu dipakai oleh anak-anak yang ada di 
program anak-anak produksi luar negeri itu. 
Ketika saya membeli sesuatu untuk anak saya, seperti mainan, 
kaos atau boneka, ternyata tidak sebagus apa yang saya lihat 
seperti yang diperoleh oleh anak-anak yang ada di program 
anak-anak produksi luar negeri itu. 
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Sangat setuju 5 
Setuju 4 
Tidak tahu 3 
Tidak setuju 2 
Sangat tidak setuju 1 
Anak saya suka menangis dan menggerutu karena saya tidak 
memenuhi permintaannya seperti yang dia lihat di program 
anak-anak produksi luar negeri. 
Saya pernah marah dan mencubit anak saya karena dia memaksa 
saya untuk membeli sesuatu benda seperti yang dia lihat di 
program anak-anak produksi luar negeri. 
Anak saya pernah menangis karena saya tidak membeli 
permintaanya seperti yang dia lihat di program anak-anak 
produksi luar negeri. 
Anak saya mengagumi atau senang sekali dengan main-mainan 
yang mereka lihat selalu di program anak-anak produksi luar 
neger itu. 
Program anak-anak produksi luar negeri itu sering membuat 
anak saya ingin memiliki barang-barang seperti yang 
diperoleh oleh anak-anak yang ada di program-program itu. 
10 
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Sangat setuju 5 
Setuju 4 
Tidak tahu 3 
Tidak setuju 2 
Sangat tidak setuju 1 
Anak saya sekarang ini lebih sering minta dibeli barang-
barang, seperti mainan, boneka, kaos Doraemon, dll.) setelah 
timbulnya program anak-anak produksi luar negeri di stasiun-
stasiun televisi. 
Saya pernah menuduh anak saya merasa bersalah karena dia 
berbuat salah dengan meniru sikap atau tingkah laku pelaku-
pelaku yang ada di program anak-anak produksi luar negeri, 
yang mana sikap atau tingkah laku itu tidak sepantasnya dia 
lakukan kepada saya. 
Saya pernah memarahi anak saya karena dia berbuat salah 
dengan meniru sikap atau tingkah laku pelaku-pelaku yang ada 
di program anak-anak produksi luar negeri, yang mana 
perbuatan itu menurut saya tidak sesuai dengan budaya anak 
Indonesia. 
Anak saya senang melihat main tembak-tembakan, pedang-
pedangan, bertengkar, dan tinju-tinjuan di program anak-anak 
produksi luar negeri. 
Ketika anak saya menonton program anak-anak produksi luar 
negeri, mereka suka lupa mengerjakan pekerjaan rumah. 
Misalnya, mengerjakan pekerjaan sekolah, membersihkan rumah, 
mencuci piring, dll. 
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Sangat setuju 5 
Setuju 4 
Tidak tahu 3 
Tidak setuju 2 
Sangat tidak setuju 1 
Saya pernah melihat anak saya bertengkar dengan 
kakaknya/adiknya atau dengan teman-temannya dengan meniru 
gaya pelaku-pelaku yang ada di program anak-anak produksi 
luar negeri itu. 
Saya kadang merasa malu kepada teman-teman atau tetangga 
saya, karena mereka melihat sikap atau tingkah laku anak say 
terhadap saya seperti tingkah laku anak-anak yang ada di 
program anak-anak produksi luar negeri itu. 
Anak saya pernah bimbang dan ragu kalau mau tidur ke 
kamarnya, karena dia merasa ketakutan akibat pengaruh 
sesuatu program anak-anak produksi luar negeri yang dia 
tonton baru-baru ini. 
Anak saya tidak pernah merasa takut kalau disakiti 
perasaannya atau kalau mendapat luka kecil di salah satu 
bagian tubuhnya. 
Anak saya tidak pernah takut kalau melihat adegan-adegan 
kekerasan, misalnya dengan menggunakan segala ]ems senjata 
api tiruan yang diperankan oleh pelaku-pelaku yang ada di 




Sangat setuju 5 
Setuju 4 
Tidak tahu 3 
Tidak setuju 2 
Sangat tidak setuju 1 
Saya pernah bertengkar dengan anak saya, karena saya memilih 
program yang baik untuk dia tonton, tapi dia malah menyebut 
kalimat-kalimat seperti, "Saya akan menonton program dewasa 
itu", "Saya akan menonton apa yang saya inginkan", "Saya 
akan mengganti ke saluran lain", dll. 
Saya pernah mendengar anak saya mengejek kakaknya/adiknya 
atau teman-temannya, dengan meniru pelaku-pelaku yang ada di 
program anak-anak produksi luar negeri itu. 
Anak saya kadang-kadang memaksa saya untuk membeli sesuatu 
makanan atau minuman, seperti makanan atau minuman yang 
diperoleh anak-anak yang ada di program anak-anak produksi 
luar negeri itu. Misalnya, Pizza, Hamburger, MacDonald, 
Kentucky Fried Chicken, California Fried Chicken, Coca cola, 
Sprite, dll. 
Anak saya kadang-kadang meniru gaya atau sikap pelaku-pelaku 
yang ada di program anak-anak produksi luar negeri itu, yang 
mana gaya atau sikap itu tidak sepantasnya dia lakukan. 
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BAGIAN III : KEBIASAAN MENONTON TELEVISI 
Jawablah pertanyaan nomor 1 sampai dengan nomor 3 dengan 
melingkari hanya salah satu nomor yang benar. 
1. Siapa biasanya yang membuat keputusan untuk memilih program 
anak-anak yang baik untuk ditonton anak-anak Bapak/Ibu di 
televisi di rumah ? 
Anak/anak-anak yang membuat keputusan 1 
Orangtua yang membuat keputusan 2 
Kami diskusikan dan setuju 3 
Kami diskusikan tapi tidak setuju 4 
Tidak pernah kami diskusikan 5 
2. Siapa biasanya yang membuat keputusan untuk menentukan berapa 
jam bagi anak/anak-anak Bapak/Ibu untuk menonton program 
anak-anak di televisi di rumah ? 
Anak/anak-anak yang membuat keputusan 1 
Orangtua yang membuat keputusan 2 
Kami diskusikan dan setuju 3 
Kami diskusikan tapi tidak setuju 4 
Tidak pernah kami diskusikan 5 
3. Siapa biasanya yang membuat keputusan untuk menonton bersama 
antara Bapak/Ibu dengan anak/anak-anak program anak-anak di 
televisi di rumah ? 
Anak/anak-anak yang membuat keputusan 1 
Orangtua yang membuat keputusan 2 
Kami diskusikan dan setuju 3 
Kami diskusikan tapi tidak setuju 4 
Tidak pernah kami diskusikan 5 
4. Program anak-anak yang mana yang paling disukai anak Bapak/Ibu 
yang membawa pertanyaan ini ? 





Bagian IV :Hal Mengenai Program Anak-Anak Produksi 
Luar Negeri 
Lingkarilah hanya salah satu nomor untuk menjawab pertanyaan 
nomor 1 sampai dengan nomor 10. 
Apakah Bapak/Ibu ingin sikap atau tingkah laku anak/anak-
anak Bapak/Ibu berubah karena pengaruh program anak-anak 
produksi luar negeri itu ? 
ya 1 
tidak 2 
2. Apakah Bapak/Ibu ingin anak/anak-anak Bapak/Ibu menerima 
sikap atau gaya anak-anak budaya asing seperti budaya anak 
Amerika, Jepang ? 
ya 1 
tidak 2 
Apakah Bapak/Ibu ingin menanamkan kepada anak/anak-anak 
Bapak/Ibu norma atau nilai budaya sebagaimana tradisi anak-
anak Indonesia ? 
ya 1 
tidak 2 
Apakah anak/anak-anak Bapak/Ibu pernah meniru gaya seperti 
gaya anak-anak yang ada di program anak-anak produksi luar 
negeri itu ? 
ya 1 
tidak 2 
5. Pernahkah Bapak/Ibu memperhatikan bahwa ada sesuatu perubahan 
sikap atau kebiasaan pada anak/anak-anak Bapak/Ibu, karena 





Apakah menurut Bapak/Ibu isi atau cerita program anak-anak 
produksi luar negeri itu sesuai dengan pola hidup anak/anak-
anak Bapak/Ibu sehari-hari ? 
ya 1 
tidak 2 
Apakah menurut Bapak/Ibu gaya hidup anak-anak yang ada di 
program anak-anak produksi luar negeri itu berhubungan dengan 
gaya hidup anak-anak Indonesia ? 
ya 1 
tidak 2 
Apakah anak-anak Bapak/Ibu pernah meniru perwatakan anak-anak 
yang ada di program anak-anak produksi luar negeri itu, yang 
mana perwatakan itu tidak pernah Bapak/Ibu tanamkan kepada 
anak/anak-anak Bapak/Ibu ? 
ya 1 
tidak 2 
Apakah Bapak/Ibu ingin anak/anak-anak Bapak/Ibu bertengkar 
dalam hal memilih program anak-anak produksi luar negeri, 
karena banyaknya pilihan yang akan mereka tonton ? 
ya 1 
tidak 2 
Pernahkah Bapak/Ibu membicarakan program anak-anak produksi 
luar negeri dengan anak/anak-anak Bapak/Ibu, misalnya 
membicarakan tentang adanya adegan kekerasan, sikap atau 
kata-kata yang kurang sopan, yang dilakukan oleh pelaku-





11. Menurut Bapak/Ibu apa kira-kira perbedaan program anak-anak 
produksi luar negeri dengan produksi dalam negeri ? 
(Tulislah pendapat Bapak/Ibu di bawah ini) 
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